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“Less than the best 
is seldom a bargain —” 


CHOOSE TOKHEIMS FOR 


MORE 
DOLLAR VALUE! 


Tokheim Model 391 RA 
Retrév-A-Hose pump. Plenty of 
hose for the long reaches, 
always out of the way. One 
of several Lo-Boy models. 


Real value in a gasoline pump can be 
measured only after years of service. 
What a pump sells for is not so im- 
portant as what it costs to maintain 
and operate; how long it will give de- 
pendable service; how good are the 
service facilities of the manufacturer. 
Judged by such standards, Tokheim is 
the pump to buy. The price is right. 
Its record for economy, dependability 
and long life is unexcelled. Its facili- 
ties for fast, competent service are the 
finest available. Less than the best is 
seldom a bargain. Choose Tokheims 


for more dollar value! 





TOKHEIM OIL TANK AND PUMP CO. 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE SINCE 1901 INDIANA 


OKHEIM 


4-SEASON PUMPS 





Pore Daily Efficiency 








.--@ Trailmobile Tank is 


equipped to do your hauling in 
less time, with less cost! 


Speed your daily operations... reduce your operat- 
ing costs with a tank that is designed to do your 
particular job best! Trailmobile “custom’”’ fitting 
of the tank to the job results in lower operating 
costs, bigger operating profits—no matter what 
you haul. 

Trailmobile Tanks also give you the guarantee 
you never want to collect! The only one year guarantee 
of its kind . . . it pays you $50 a day for every day 
a new Trailmobile Tank is out of service due to 
shell leakage. These tanks are built to require less 
“time out” expense. Get all the facts about these 
quality tank trailers by writing on your company 

letterhead today. 


the Trend 
ist0 TRAILMOBILE 


TRAILMOBILE inc. 
Subsidiary of Pullman Incorporated 


Cincinnati 9, Ohio Berkeley 10, Calif. 
Friendly Sales and Service from Coast to Coast 














The" newest’ heavy-duty motor oil 
ia alco one of the oldest 


Proved and improved for 15 years! 


Marathon V.E.P. has more miles and more years of 
passenger car proof behind it than all other heavy-duty 
motor oils combined (in Marathon territory). Since its 
introduction, it has saved millions of dollars in repair bills 
for fleet owners and motorists alike. 


And today, with its recently stepped-up performance quali- 
ties, Marathon V.E.P. is again ““years ahead” . . . out- 
standing among modern heavy-duty motor oils. 


The OHIO OIL Company « Findlay, Ohio 


Producers of Petroleum since 1887 
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STATION LUBE RATIOS DIP—The decline in the ratio of 
motor oil to gasoline sales at service stations continued un- 
abated during the fall-winter of 1951-52. Broken down by dis- 
tricts, this exclusive NPN article gives detailed figures on 
how each area stacks up compared with the nation as a whole 
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Interplane Sedan designed by Richard Arbib for the VEEDOL “Dream Car” Salon. 
Equipped with new luxury Federal Flying -A- Safti Ride Tires. 


VEEDOL 


Keeps Your Motor Cleaner, 
Safer, Smoother-Running 


Motorists everywhere are discovering 
that it profits them to use VEEDOL Motor 
Oil, the oil that’s made from 100% 
Pennsylvania crude. This constantly 
increasing acceptance is due, in part, 
to the fine VEEDOL “Dream Car” Salon 
series of advertisements appearing 

in such national magazines as The 
Saturday Evening Post, Life, Collier’s 
and Look. Moreover, once motorists 
have tried VEEDOL, they learn that 

it is a motor oil that really keeps 
modern motors cleaner ... safer... 
smoother-running! 


VEEDOL 


THE WORLD'S MOST FAMOUS MOTOR Oil 


TIDE WATER 
S= ASSOCIATED 
OlL COMPANY 
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RIGHT BUY... 
if you just want 
performance 


RIGHT BUY... 
if you just 
want style 


RIGHT BUY... 
if you want 


PATENTS PENDING 


For the right buy in gasoline pumps... 


choose RAPI DAYTO K 


It will pay you to be partic- 
ular about the gasoline pumps 
you choose for your stations, 
whether or not these stations 
are new. So much depends upon 
the appearance and perform- 
ance of these pumps. 


The sleek proportionate lines 
of RAPIDAYTON have won 
ptaise from discriminating cus- 
tomers everywhere, in all sizes 


and styles of service stations. 
Even better, the performance 
given by RAPIDAYTON is 
superb. Customers, attendants 
and station owners all agree 
on these points. 


If you are contemplating new 
gasoline pump installations it 
will pay you to find out all 
about RAPIDAYTON. Your 
inquiries are always welcomed 


COMPUTING PUMPS 


THE DAYTON PUMP & MANUFACTURING COMPANY © DAYTON 1, OHIO 
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UNITED 


NING ' COMPANY 


guards the quality of its 
100% Pure Pennsylvania Oils 
with T7r/-Seure Closures 


From United’s refineries in Warren, Pa., drums of 100% 
Pure Pennsylvania Oil are shipped to Bombay ... Sydney 
... Antwerp ... Casablanca... Rio... and other ports 
in every continent. 


Many of these drums must travel over 8,000 miles— 
exposed to the severest weather and climatic changes. Yet 
the quality oil that leaves Warren is delivered—safe from 

CLOSURES leakage, contamination and tampering— because United’s 
drums are protected by Tri-Sure* Closures. 


*The ‘‘Tri-Sure’’ Trademark is a i i ; i 
math al colaaiitey backed by 96 The United Refining Company, like other shippers that 


years serving industry. It tells your have built a reputation for quality, has proved that pro- 
customers that genuine Tri-Sure tection must be as efficient as production. Instead of taking 
pag amp Peer | eno oe chances with your drum shipments, take the sure way to 

safeguard your product and prestige: when you order 


drums always specify ‘“Tri-Sure Closures’. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, $t. Catharines, Ontario, Canada 
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AHEAD OF THE NEWS 





GOVERNMENT BRUSH-OFF—The National Oil Job- 
bers Council is having difficulty obtaining a speaker 
for its Traverse City, Mich., meeting July 31—Aug. 2 
to present the government’s arguments as to why the 
industry’s 27.5% depletion allowance should be re- 
duced or eliminated. The council voted last March at 
Savannah to hear both sides of the argument, and W. 
Leo Austin, counsel for the Atlantic Refining Co. 
at Dallas, has agreed to explain why the industry 
thinks the allowance should be retained. But NOJC 
has been getting a “brush-off” from Thomas Lynch, 
general counsel for the Treasury Department. “If 
the government is sincere in its campaign to reduce 
depletion, certainly it should be ready to defend its 
position,” an NOJC spokesman said. “But it is be- 
coming apparent that the government doesn’t want 
to get involved in an argument.” If NOJC is un- 
able to obtain a government speaker, Mr. Austin’s 
address probably will be cancelled, since the council 
desires to hear both sides of the argument. 


GIVE-AWAY LEGISLATION—Some state jobber as- 
sociations are considering the possibility of sponsor- 
ing legislation to outlaw the practice of giving away 
large amounts ‘of equipment in order to capture 
service station accounts, although there is some 
question as to the legality of such measures. Mem- 
bers of the Northwest Petroleum Assn. point out, 
however, that Minnesota has a law prohibiting brew- 
eries from furnishing equipment to beer parlors and 
bars.and believe the same theory could be applied 
to the oil industry. 


THINGS TO COME?—Chrysler’s new torque con- 
verters on Chrysler Windsor and Windsor Deluxe and 
DeSoto Firedome Eight models use a combined oiling 
system for engine and converter (see NPN July 9, 
p. 34), which may be an indication of things to come. 
Chrysler-system calls for oil changes twice a year, 
“or as seasonal temperatures require,” and raises 
crankcase capacity to 12 quarts (13 if filter element 
is changed). Larger crankcase capacity will provide 
lower operating temperature for engine oil and lessen 
oil contamination, resulting in extended oil change 
periods. If other car makers follow the Chrysler 
lead, service stations will find even fewer oil changes 
being sold than now. Another point is this: Chrysler 
goes on record—indirectly, at least—to say the same 
oil is suitable for both engine and converter. Some 
oil industry men have contended for long that premi- 
um grade or heavy duty motor oil can be used safe- 
ly in automatic transmissions. With combined oiling 
systems the premium-priced automatic transmission 
fluids might be dealt a death blow. 
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NOJC COSTS SURVEY ANALYSIS—National Oil 
Jobbers Council’s Economic Concentration Committee 
is expected to toss on the table at NOJC’s Traverse 
City, Mich., meeting, July 31-Aug. 2, analysis by 
Robert Kent, Kent Oil Co., Salina, Kans., of data re- 
sulting from council’s jobber costs survey. Certain to 
be discussed also at Traverse City will be Federal 
Trade Commission’s “Detroit Case” activity, jobber 
difficulties in holding commercial accounts, integrated 
companies’ answers to NOJC letter inquiring if their 
marketing operations are subsidized and, if not, 
whether they are profitable. The supply situation, 
too, probably will come in for consideration. 


FUEL OIL DEALER EDUCATION—What is be- 
lieved to be the first management course for fuel oil 
dealers is in preparation in New York under the 
sponsorship of the petroleum educational commission 
of the advisory board on vocational education. Pres- 
ent plans are to offer a 10-week night course to men 
in the business covering such subjects as record keep- 
ing and general business practices, salesmanship, 
public relations and advertising, and employe rela- 
tions. Commission hopes to have the course set up 
by next January. 


NEW ACCOUNTING SYSTEM—A major company 
plans soon to recommend to many of its distributors 
a “ledgerless” bookkeeping system which can be in- 
stalled for $95, is said to be so simple it can be 
taught to high school students in a couple of hours, 
and purportedly will enable the business to know by 
10 a.m. what his cash position was at 5 p.m. the 
day before. By use of carbons, writing of a sales 
ticket accomplishes also the transfers to both journal 
and ledger, and balance sheet summary. The sys- 
tem, being given final touches by a national business 
machine manufacturer, has been tested for a year by 
a large automobile manufacturer and its dealers, and 
studied by several oil companies. 


PRICE SIGN FIGHT—Retail gasoline dealers Assn. 
of Washington, D. C., undoubtedly will redouble ef- 
forts for a regulation to limit price signs at gaso- 
line service stations, despite the setback they suf- 
fered recently when district officials said such signs 
were not prevalent. Dealers protest that oversized 
signs which list price in large letters and “tax not 
included” phrase in small type not only are “mis- 
leading” but also represent traffic hazards. 





Published quarterly in the interests of fire protection everywhere. 


NATIONAL FOAM SYSTEM, INC. 


WEST CHESTER, 


PENNA. 





Industry Notes Advantages of New 
Foamster Over 40-Gallon Foam Engine 


Industries everywhere are discover- 
ing that the National Aer-O-Foamster, 
a small, highly flexible unit for fight- 
ing flammable liquid fires, has many 

advantages over 
the 40-gallon 
Foam Engine, 
for years a leader 
in that field. 
The Foamster 
may be started 
and stopped at 
will, but once 
the Foam Engine 
is started, the en- 
tire charge must 
be used. By mov- 
ing one finger, the operator of the 
Foamster can shift from foam to 
water, and back again. To recharge the 
Foamster (change nozzle from empty 
to full can) takes ten seconds, but re- 
charging the Foam Engine takes two 
men at least a half hour. 

Total cost of the Foamster, including 
all accessories, is substantially lower 
than that of the Foam Engine. The per 
gallon cost of foam with the Foamster 
represents a saving of about two-thirds. 


FOAM USED TO COMBAT 


STUBBORN PLASTICS FIRE 


Carbolic acid fumes generated by 
150 tons of burning plastics bowled 
over 31 firemen last December, in a 
grueling 12-hour battle with flames that 
swept a West Chester, Pa., warehouse. 

When water failed to smother the 
blaze, National Aer-O-Foam was used 
to bring the fire under control. Later, 
a bulldozer pushed the smoldering 
mass of sheets from the warehouse to 
the street, where firemen snuffed out 
the burning residue. Damage to the 
building was estimated at $200,000. 





Send for Your Free 
FOAM FACTS Subscription 


We'd like to send you a free 
subscription to FOAM FACTS. 
This quarterly publication is full 
of interesting data and helpful 
information on foam fire pro- 
tection. 

It’s yours for the asking. Just 
mail your name and address (and 
the name of anyone else at your 
plant who should receive it) to 
National Foam System, Inc., West 
Chester, Pa. 











Foam System Protects 
Sunken Fuel Oil Tank 


National Foam engineers recently 
solved the problem of giving complete, 
always-dependable foam fire protection 
to a 120-foot sunken fuel oil tank. 
Manpower at the tank was limited to 
a single workman, so the equipment 
for liquid proportioning could require 
no supervision at any time. 

The Aer-O-Foam system to meet this 
need involved the use of nine line 
proportioners, taking suction from a 
1,000-gallon tank of Aer-O-Foam 
Liquid. Discharge piping was con- 
nected to a header which ran to three 
laterally-connected MCV Foam Cham- 
bers on the roof of the tank. 

In case of fire, the city pumper takes 
suction from a near-by hydrant, hooks 
to a fire department connection outside 
the building, and pumps water at ap- 
proximately 150 psi. Aer-O-Foam 
Liquid is picked up by the proportion- 
ers, and solution is piped to the foam 
chambers, where resultant foam is de- 
livered to the burning surface. 

This system completely satisfied the 
need for foolproof operation, and was 
approved by the city fire department. 

Advertisement 


FOAM LIQUID FIGHTS 
POLAR SOLVENT FIRES 


Aer-O-Foam “99”, newest foam 
product in the list of National Foam 
“firsts,” now fills the long-felt need 
for a mechanical foam with universal 

application. 
Thoroughly tested, 
it is designed for use 
on fires involving alco- 
hols, ethers, esters and 
related oxygen-bearing 
polar solvents, as well 
as petroleum products. Lower installa- 
tion cost, less manpower needed, and 
a wider range of approved devices are 
just a few of the advantages of the 
mechanical foam system. Where auto- 
matic operation is desired, it is a simple 
matter to adapt mechanical foam sys- 
tems to meet specific plant require- 
ments. 

Aer-O-Foam ‘‘99” forms a tough, 
fire-resistant blanket of foam which 
will not break down nor readily dis- 
integrate, but adheres to and insulates 
all types of surfaces. 


DRENCH Extinguishes Huge 
Sawdust Pile Blaze In 
South Dakota Mill 


Drench, a National Foam product 
which not only makes water wetter but 
also increases its depth of penetration, 
recently was used to extinguish a fire 
in five carloads of sawdust. 

The shipment of Drench was made 
by air to a South Dakota mill owner 
who had discovered a spontaneous 
combustion fire in a huge pile of saw- 
dust and shavings. 

“We were well pleased with the re- 
sults of Drench,” the owner said. ‘“The 
solution really penetrates sawdust, and 
results in a very much smaller con- 
sumption of water. We used it with 
a fog nozzle, and found this very 
satisfactory.” 
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Heavy-duty Today’s heavy-duty Autocars are designed 


for today's close-schedule runs. They are 


geared to turn the extra power of their en- 
U ocars gines into extra miles per hour. As a result, 


the Autocar operator can deliver more cargo 


per unit—an important factor in doing busi- 
cep pace ness at a profit. 
6 & 
Tide Weoter Associated Olli Co., San Francisco, Calif., 
WI y f operate this mighty DC-10064 Autocear-Diesel 6-wheeler 
to make fast deliveries of 6,200-galion liquid loads. | 





AUTOCAR TRUCKS 
1...Haul big loads 


zy Autocar Trucks 


5... Are economical 
6...Make man-hours productive 


7...KEEP PACE WITH TRAFFIC The Autocar Company, Ardmore, Pa. - Established 1897 
8...Are custom built 


© << Since entte bones thie mane Factory Branches and Distributors from Coast to Coast 
10... Are long-lived 
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“Breakdowns are no bugaboo to me,” 
says “Red” Royal 


“Red” knows that “downtime” is really kept down 
with U.S. Rainbow V-belts. They are built by engi- 
neers who know the oil fields inside and out. And 
because they are made to very close manufacturing 
tolerances, you get exactly matched sets that stand 
up under the greatest shock loads. Take your lead 
from “Red” — specify U.S. Rainbow V-belts. 


Developed by Science— 
Proved by Drillers 





YY 
if Vs Hi 
fi Uf yy HA 2 OE a A Ai: 


Available in all FIELDS at the BEST SUPPLY STORES 


_— 


PRODUCT OF 


UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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WASHINGTON 





It's Hard to Understand the Thinking 
Behind Cut in Funds to Operate PAD 


By Andrew R. Patla, Washington Editor 


The Petroleum 

Administration 

for Defense still is standing unbowed 

—although slightly bloody — after 

some double-barrelled treatment last 

week on the sacrificial altar of na- 
tional politics. 


First of all, PAD felt the ax of 
economy -ininded congressmen who 
were responsible for chopping $900,000 
from the $4,000,000 the Budget Bu- 
reau decided was needed for the oper- 
ations over the current year of PAD 
and three other defense agencies un- 
der Interior Department jurisdiction 
—Solid Fuels, Electric Power and 
Fisheries. If the cut is applied per- 
centagewise across-the-board, PAD 
will be cut back from the proposed 
budget of $2,300,000 to something less 
than $1,790,000. There is a possibility, 
of course, that PAD may fare some- 
what better if an attempt is made by 
Interior to weigh the cuts among the 
several agencies—but only if it is de- 
cided that an oil man is more essen- 
tial than, for instance, a herring or 
a salmon. 


Most observers around town here 
just cannot understand, incidentally, 
the kind of thinking that allows for 
a $100 billion defense program, yet 
chops away at the already modest 
budget for an agency whose respon- 
sibility it is to see that the military 
gets enough of the fuel it needs and 
without which its entire program 
would bog down. 


* * * 


Perhaps even more significant to 
PAD and the oil industry was the 
second body-blow suffered—the need 
to terminate two industry programs 
it had fought long and hard to estab- 
lish. 


Very casually last week PAD said 
it was wiping out the plan of action 
that provided the mechanism by which 
19 U. 8S. oil companies with operations 
abroad worked together to make up 
the deficits in petroleum caused by 
the Iranian shutdown. PAD also said 
it was ending the two sections of its 
Instruction No. 2 that provided for 
the appointment of local industry ad- 
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visory committees to help avoid any | 
products shortages during the May | 
labor strikes. 


Does it make sense that PAD 
would so apparently indifferently toss 
away the foreign oil program at a | 
time when there are admittedly short- | 
ages in such critical products as avia- 
tion gasoline and low-viscosity dis- 
tillates. Or that it.should haphazardly | 
dispense with the industry supply 
committee authority when the East 
Coast promises to be a critical point 
in relation to fuel oil supplies this 
coming winter. 


Well then, what goes on here? 


Put a wet finger into the wind, and 
you can make some guesses. It seems 
that the newly-installed Attorney | 
General James P. McGranery might 
have been all set to make some politi- 
cal hay in the productive field of pe- | 
troleum, but Interior Secretary Chap- | 
man beat him to the punch. 


A DJ attack against the govern- 
ment-industry committee agreement | 
would have carried, of course, the | 
broad implication that Mr. Chapman | 
had permitted himself to become | 
willy-nilly the tool of the “vested oil | 
interests.” This the Secretary refused 
to allow, by taking what to him 
probably seemed the best course open 
to preserve his standing as a longtime 
liberal, 


There is always a risk in this sort 
of action. You can never be com- 
pletely sure that when you throw a 
baby off the back of the sled that the 
wolves will be diverted from chasing. 
Could be Mr. McGranery will not be 
dissuaded from some thundering just 
because a couple of his prime targets 
have been removed. He still might 
decide to open a frontal attack on the 
National Petroleum Council as an in- 
strument of the devil because it has | 
an industry, not a government, chair- 
man. 





Mr. McGranery obviously intends | 
to do all he can to give the DJ a 
badly needed coat of whitewash and 
he is not apt to be too particular 
about who gets caught in the way. | 


EWER-TITE 
The World’s Best 


Quick Couplings 


YOU'RE EVER-RIGHT 
WITH EVER -TITE! 


Ever-Tites guarantee absolutely 
tight hose connections in an in- 
stant; cut loading and delivery 
time; prevent leaks and spills 
Ever-Tites will never jam or fail; 
predetermined tightness is pre- 
cision built-in during manufac- 
ture. Ruggedly constructed of fi- 
nest materials to last indefinitely 


even in the hardest service 


Made in all sizes 


Stocked by 


CcTeleltale Mm cel il slalclalm@mell tials] iicla 
everywhere 
Ev Tit ' ? 1 trademark 
lity and quality 


formance in the 


EVER-TITE 
COUPLING CO. 





“How can small firms 
hold their own with a 
big company like you?” 


Men who run small businesses have said 
such things as: ““Some people think we’re 
being frozen out. I’m doing well, but what about 
others? How can small firms hold their own 
with a big company like you?” 


You can see the answer for yourself 
when you get a clear picture of the way busi- 
ness firms depend upon one another. Even 
a big, integrated company can’t stand alone. 


Our company is a number of parts that fit together like pieces of 
a jigsaw puzzle. At the center of things, we’re refiners. Then to be sure 
of a supply of crude oil, we drill wells of our own. And to keep up the 
flow into our refineries and out again, we provide tankers, pipelines and 
trucks, and distributing organizations. But the territory is broad, the 


—— 


Suppliers, competitors and customers — 
most of them small firms—are needed all around 
us. Other producers supply over 40% of the 
crude we need. And we buy thousands of other 
things, from pipe to paper clips—last year, more 
than $110,000,000 worth of goods and services 
from some 10,000 suppliers in the West alone. 


There are many small refiners competing with 


us. In every field, there are distributors selling either 
our products for us or competitive lines. For example, 
here in the West—independent service stations selling 
our gasoline outnumber Company-owned stations 
about six to one. ..and stations selling other brands 
outnumber our own about 29 to one. 


These small firms “hold their own”’ very well indeed; 
and through serving well, many of them will grow big. 
Standard goes right on working to gain new business— 
competing for your patronage by increasing efficiency 
of operation, improving products, keeping prices down. 
But it’s clear that a vast number of small firms, too, 
always will be needed to complete the picture. 


STANDARD OIL COMPANY OF CALIFORNIA 


« plans ahead to serve you better 


a | 
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“My work is stop-and-go with 5-ton loads...yet my running cost is 


Only 5°a mile!” 


says Kenneth E. Prior, 
West Newton, Mass. 


Kenneth E. Prior 
B. S. Hatch Co., West Newton, Mass. 


“You can’t beat a Ford 
Truck for gas, oil and 
repair economy!” 


“I figure my trucks as a long term 

investment,”’ says Mr. Prior. ““To. 

pay off, I must have a truck I can 

count on for plenty of dependable 

service. I bought my first Ford 

Truck in 1916 and I now have a 

fleet of 14.’’ In the Economy Run, 

Mr. Prior’s F-6 covered 3,111 miles This model F-6 chassis mounts a 

and made 2325 stops with loads 1500-gal. tank body. There are larger 
averaging 5 tons. Yet he paid only __—_‘.ales models to mest your hauling need 
$154.42 for gas, oil and mainte- (now 106 h.p.) and Bra Srx (now 112 h.p.). 
nance. That’s just 5 cents a mile! 


Now! More Gas Savings-up to 14% 


naa and more Speed Hauling power, too! 


pa : os, Advanced new Low-Friction design in three new 
wich COMPRESSION / high-compression, overhead-valve engines, liberates 
power held “captive” by engine friction! 


WEW ; 4 Ford’s Low-FricTion design incorporates a new SHORT- 
OVERHEAD VALVES STROKE principle that reduces piston travel up to 20% in the 
i new Cost CLIPPER 101-h.p. Six, plus two new Carco KinG 

V-8’s—145 h.p. and 155 h.p. These engines cut friction 

: = horsepower up to 30% to give you more power, and gas 

Twe years of testing show how well the new Ford savings up to 14%, too! New direct-breathing OveRHEAD- 
Low-FRIcTION engines perform under the most severe VALVEs give more efficient fuel feeding. New Hicu-Com- 


conditions. They passed scores of 100-hour “‘destruction”’ PRESSION gives extra wer on re ar gas to m ’ 
tests. One model alone ran as much as 50,000 ! pe cular g oct today’s 


i ! 
dynamometer test-hours, over 500,000 vehicle test-miles. Speed Hauling needs! 


SEE how little it costs to run a Ford Truck Sage r-“FREE! MAIL THIS COUPON NOW! ~~~ 
in your kind of work! The figures are in this VAL RESULTS Ford Division of Forp Motor ComMPANY 


ae Coe, ~. ae Finenare a> FORD TRUCK 3247 Schaefer Rd., Dearborn, Mich. 
. Please send me without charge or obligation, complete 


See it at your Ford Dealer’s now! ECONOMY RUN details on the new Ford Trucks for '52 and the five 
great Ford Truck Engines! 


FULL LINE [) HEAVY-DUTY MODELS 
LIGHT MODELS [) EXTRA HEAVY-DUTY MODELS [) 


Availability of equipment, acceasorics and trim as illustrated 
is dependent on material supply conditions. 


FORD TRUCKING COSTS LESS 


and FORD TRUCKS LAST LONGER! 


Using latest registration data on 8,069,000 trucks, life insurance experts prove Ford Trucks last longer! 


Name 





(PLEASE PRINT PLAINLY > 


Address__ . 
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Check here if student © 
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ROTARY Fo//-On LET & 
MAKES HARD JOBS EASY 





ROTARY 
ROLL-ON FEATURES 


Drive on—no car spotting 
No axle supports to position 
Automatic wheel chocks 
Handles all old and new cars 
Extra long superstructure 
Reinforced steel runways 
Modern, streamlined design 
Airdraulic Jack with 
Automatic Air Bleeder 


a5 SECONDS 


car is 
he wheels on 4 
ay to free t Spi 
, “y Roll On Lift. All you ~~ 
floor jack- 
Ag ase s and an inexpensive ere 
ae h both front wheels were “ey a oe 
In this photo, tgeitieg 
ntire front sus spension comple i pert 


‘ far faster than a ca ¢ lift. There are 


The fastest, safes 


apters to 


height 
position . 


floor. N 
r the entire oper 
it any 


he conv enie 
al ation. A Rotary Lu 


mode! Rotary Roll- _On on 
s. For servicing cial 

é ; 7 oll-On 1 

oa cr. and future, seo 


fo 


of the 


past, 
best buy- It wi 
changes in car design. 


There’s no faster, safer lift than a Rotary Roll-On for lubrication, 
oil changing and many repair jobs. You drive the car (or light 


truck) on the wide runways . . . the wheel chocks automatically 


lock into place when the lift starts to rise . . . and in a matter of 


seconds the operator can start work. What could be simpler? 


Write for new Catalog 120 


ROTARY LIFT COMPANY, 1149 KANSAS, MEMPHIS 2, TENN. 
Retary, 


The original hydraulic auto lift . . . and still the leader! 
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Refiners Must Stress Fuel Oil Output 
To Avoid Winter Shortage—PAD Warns 


Distillate oil shortages next winter 
are not “inevitable.” But increased 
requirements will make it necessary 
for East and Gulf Coast refiners to 
step up production about 18% above 
last year’s rate, Deputy PAD J. Ed 
Warren said last week. 

He said oil burners were being in- 
stalled at a rate ahead of last year’s 
and that civilian and military re- 
quirements for Diesel fuel are rising 
rapidly. 

“Last year’s winter was a remark- 
ably mild one, but if the weather is 
only as cold as normal, existing oil 
burners will use about 10% more fuel 
than in the 1951-52 winter,” he said. 

He said a conference will be held 
with 14 Gulf Coast refiner-suppliers 
in Houston July 21, and with 13 East 
Coast refiners in New York City July 
30. 

PAD’s estimated distillate produc- 
tion needed during the next nine 
months in Districts 1 and 3, compared 
with production during 1951-52 sea- 
son, would be (in thousands of b/d): 


1951/52 1952/53 
3rd quarter.... 740 908 
4th quarter.... 806 955 
lst quarter.... 859 980 
9 months 
average.... 802 948 


Mr. Warren said this goal would 
require crude runs about 300,000 b/d 
higher than during the same period 
last year. This production would re- 
quire operation at almost 100% of 
capacity for the entire nine-month 
period. 


“Not only would the total through- - 


put have to be record-breaking, but 
the plants will have to produce 25% 
of total products as distillate during 
winter months,” he pointed out. “This 
would be a record yield, substantially 
above the 23.3% production of distil- 
lates averaged by the industry in 
Districts 1 and 3 last winter.” 

Mr. Warren said the problem was 
complicated by the May oil strikes, 
which prevented building of distillate 
stocks that month. 

Sinclair Refining Co. is reducing re- 
finery runs immediately by 20,000 b/d 


on all industry,” President P. C. Spen- 
cer said. The reduction will be evenly 
divided between Sinclair’s coastal and 
inland refineries. 


The cut is being made at a time 
awhen Sinclair and the oil industry 
generally have been operating at 
maximum capacity to recover pro- 
duction losses caused by the oil strike 
and to build up adequate heating oil 
stocks, Mr. Spencer pointed out. 

Residual fuel inventories, which 
have been plaguing many refiners 
since beginning of the steel strike, 
continued to gain in the week ended 
July 5, according to API statistics. 

The increase for the week of 1,- 
200,000 bbis. contrasted sharply, how- 
ever, with the 2,150,000 bbl. increase 
registered a week earlier. 


The residual stocks rise since the 
end of May totaled 7,649,000 bbls. 
The following table shows how July 5 
stocks compared with those at the 
end of May and gives a district break- 
down on increases: 


Residual Fuel Oil Stocks 
Week Week 
Ended Ended 
duly 5 May 31 Change 
(thousands of bbis.) 
12,947 
7,856 
10,495 
1,320 
13,554 


46,172 


5—Pacific Coast . 
, 


The heavy fuel storage problem 
was further pointed up last week by 
reports that rental rates for dirty 
storage on the Gulf Coast have soared 
to as high as 15c per bbl. per month, 


in contrast with usual 2.5c to 4c per 
bbl. charges during the summer in 
past years. 


This report showed the sharp rise 
in rental charges to be the result 
mainly of bunker fuel surpluses, fol- 
lowing hard on the heels of the re- 
cent refinery strikes, when crude oil 
stocks built up substantially. 


“Dirty storage on the Gulf just 
isn’t available,” one source said. 

Extensive use of dirty storage for 
climbing crude oil inventories in May 
and June was indicated in a report 
that one Houston district major re- 
finer until two weeks ago had 3,- 
000,000 bbls. of tankage alloted to 
crude oil alone. Another major had 
tank car shipments of crude oil en- 
tering the Houston area for over a 
month during refinery strike. 


As crude oil inventories gradual- 
ly have been whittled at some Gulf 
Coast plants, supplies of heavy fuel 
have increased proportionately. 


Refinery runs of crude oi] and pro- 
duction of gasoline in the week ended 
July 5 declined from the all-time 
highs set a week earlier, according 
to API (see summary of report on 
this page). 


Kerosine production showed a slight 
gain, but output of other major prod- 
ucts was off. Stocks of all princi- 
pal products, except gasoline, gained. 


Crude oil and condensate produc- 
tion averaged 6,102,450 b/d in the 
week ended July 5, down 50,600 b/d 
from the previous week. 


Globe Oi1 & Refining Co. was 
awarded a contract in the Armed 
Services Petroleum Purchasing Agen- 
cy’s aviation alkylate expansion pro- 
gram for a 1,500 b/d plant to be 
built and operated by Globe at Le- 
mont, Ill. Negotiations for three 


Summary of API Report on Refining Operations 
(U. S. totals—B. of M. basis) 


Production 

Crude runs—daily avg. 
Foreign crude included 
Per cent operated ... 
Gasoline . 

Kerosine ... 
Distillate fuel oil 
Residual fuel oil . 


Stocks 


22,557,000 


Week Week Increase 
Ended Ended or 
duly 5 June 28 Decrease 
6,753,000 — 196,000 
560,000 — 14,000 
92.1 95.5 — 84 
215,000 
31,000 
437,000 
313,000 


2,440,000 
9,629,000 
8,674,000 — 


2'409,000 + 


Finished & unfinished gasoline 
Kerosine ...... 
Distillate fuel oil 
Residual fuel oil 


119,533,000 
4 - 23,312,000 

67,542,000 
46,172,000 


— 1,369,000 
+ 974,000 
+ 3,399,000 
+ 1,200,000 


(about 5% of the company’s present 
crude oil runs), reflecting the 
“spreading effect of the steel strike 


JULY 16, 1952 15 





4 








Profit with DEPENDABILITY 
of Money-Back Guaranteed Products! 


You can proudly sell every Skelly petroleum product, every Skelly 
“T B.A.” product. For more than 33 years, every Skelly product has 
been offered to the public with a Money-Back Guarantee of satisfaction. 
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DEPENDABILITY of Supply! 


Ask any Skelly Oil Dealer how he’s fared during times when normal 
deliveries were almost impossible! 


He's always done all right because Skelly Oil Cornpany pledged “Depend- 
ability of Supply” 33 years ago when they began operation. Come any 
emergency—Skelly comes through with a constant, dependable supply. 


DEPENDABILITY of Merchandising Support! 


Skelly covers all the bases for you! 


1. RADIO... . Alex Dreier and Lloyd Burlingham 
on the NBC network. 


2. NEWSPAPERS... . Gigantic new newspaper adver- 
tising campaign now breaking! 


3. FARM PAPERS. . . complete coverage of the im- 
portant rural market. 


4. OUTDOOR ADVERTISING .. . that sells the cus- 
tomer at the wheel. 


5. LOCAL ADVERTISING. 
6. A TESTED MERCHANDISING AND SELLING PLAN. 





ee ee ee ee ee ee ee ee eee ee ee ee ee ee 


Find out what Skelly Dependability will do for you. 
Write for all the facts! 





f * 
the Franchise with a Future! 
SKELLY OIL COMPANY 


Marketing Headquarters: Kansas City, Missouri » Wholesale Division Offices: 
KANSAS CITY * CHICAGO - MINNEAPOLIS * OMAHA + DENVER + DALLAS 
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more such contracts were reported 
nearing final stages. 

ASPPA official said the military 
probably will buy straight alkylate 
from Globe, having it blended into 
avgas at some other point. 

This was the second award by 
ASPPA in the program. The first 
contract was signed in March with 
Eastern States Petroleum Co., Hous- 
ton, for rehabilitation of existing but 
non-operative facilities in the Hous- 
ton area. 

Total product capacity as the result 
of both contracts, however, is only 
3,500 to 3,600 b/d of alkylate—far 
short of the 31,000 b/d goal sought 
under an $85 million guaranty fund 
set up by Congress. 

Pennsylvania Grade crude runs to 
stills declined 3,070 b/d in the week 
ended July 5 as compared with the 
previous week, according to National 
Petroleum Assn. Table below gives 
comparative figures (in b/d): 


Week Ended Week Ended Week Ended 
duly 5, 1952 June 28, 1952 July 7, 1951 


60,995 64,065 59,336 


Total imports of crude oil and prod- 
ucts averaged 720,400 b/d in the week 
ended July 5, down 278,000 b/d from 
the previous week, API reported. 

Exports of major oil products av- 
eraged 278,600 b/d in the week ended 
June 13, as compared with revised 
figure of 237,300 b/d for the week 
ended June 6, according to a PAD re- 
port. 

April gasoline consumption esti- 
mates for five states and the Dis- 
trict of Columbia as reported by 
API follow (in thousands of gals.): 


April April 

1952 1951 
OO Ra 9,786 8,956 
District of Columbia. 17,648 16,721 
Maine ............-. 17,683 15,973 
Maryland . .. 53,321 
ces RTT re 7,400 
WE pt doaees as 83,410 


Canada’s crude oil and natural gas- 
oline production in March averaged 
118,539 b/d as compared with 119,- 
318 b/d in February and 80,442 b/d 
in March 1951, according to Domin- 
ion Bureau of Statistics data. 

Lube oil plant of Manchester Oil 
Refinery at Manchester, England, is 
installing new facilities, to be com- 
pleted in November, which will in- 
crease output to about 3,000 b/d. 
Crude throughput in 1951 averaged 
about 2,375 b/d. Company, which 
formerly marketed lube oils, white 
oils and transformer oils only to 
industrial plants, has now entered 
farm markets in Britain also. 

New refinery will be built at Bom- 
bay, India, by Burmah Oil Co. in con- 
junction with Shell. Burmah’s share 
of the cost is about $25,200,000. 

French government has been al- 
loted $1,000,000 of Mutual Security 
Agency funds for the purchase of 
high grade lubricants and greases of 
types not currently refined in France. 
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Santolubes 
solve 
problem 

in 

“stop- 
and- 

90 

driving 


Of every 100 miles that the average passenger car travels, 70 
to 85 miles are “stop-and-go”’ driving. Such operation results 
in organic acids that cause high engine wear . . . water con- 
densation that brings rust . . . partially oxidized fuel and other 
contaminants that build up deposits throughout the engine 
and cause excessive wear and oil consumption. 


This problem of the “stop-and-go” driver can be solved by 
improving lubricants with Monsanto Santolube 388. 


Compounding lubricants to fill the needs of “stop-and-go”’ 
driving is a joint project of the compounder and additive 
supplier. Why not let Monsanto help you? For complete details 
on the use of Monsanto Santolubes for “‘stop-and-go” driv- 
ing, get in touch with MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, 1700 South Second Street, St. 
Louis 4, Missouri. Santolube: Reg. U. S. Pat. Off. 
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Parts from “stop-and-go” driver's 
engine lubricated with oil improved 
by Santolube. 


SANTOLUBE 


MONSANTO 


_ 
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; ® With Bowser Siamese Rol-Ways, two cars are 
served quickly. Because of this, many marketers say that gallon- 
age has jumped because the islands no longer look jammed. 
Bowser 2-car pumps double your sales outlets using existing 
suction and conduit lines. 


Ask your Bowser man to show you a Siamese installation. 


BOWSER. INC., 1301 CREIGHTON AVE., FORT WAYNE 2, IND. 
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Let J & L Steel Drums and Pails 
help Your Products Sell Themselves 


Your quality product and a J&L container are a com- 
bination that you can be doubly sure will catch the 
customer’s eye. Besides protecting your product from 
loss or contamination, J&L Steel Drums and Pails offer 
an opportunity to add measurably to the sales appeal 
of your product. Our artists are at your disposal to 
assist you in creating a distinctive, decorative package. 
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Representative samples of J&SL’s complete line of steel 
shipping pails showing (top to bottom) the ring seal, 
closed head and lug covers. 


We can provide all types of Closures, 


Finishes and Decorations 


Heavy-duty ICC Light-gage Drums Lightweight Steel Pails for 
Drums 55, 30, and 15 Drums for Foods, Chemicals, 
gal. capacity and Chemical and Oils—1-10 gal. 
100-Ib. Grease Powdered capacities 
Drums materials 


Why prot write for a free copy of our booklet “/t’s Safer to Ship in 
Steel.” It will give you important information on J&L Steel Pails 
and Drums. 


J&L Steel Barrel Company 
Chrysler Building 
New York 17, N.Y. 
Please send me a free copy of your booklet “It’s 


Safer to Ship in Steel.” 


Name___ 


Company 


Address 








what he’s getting” 


A BUSY FARM CUSTOMER TELLS ATLANTIC WHAT 
HE LIKES ABOUT RED SEAL PRINT-O-METERS 


Print-O-Meter tickets and dual metering are two of the many big features Atlantic Refining 
Company built into their new one-stop farm service trucks. Said pleased customer Harry 
Erwin: “I see it in black and white, and I’ve got a record for taxes. And | don’t even have 
to be on hand. | like your having separate tanks and hoses for gasoline and oil, too. There’s 


no chance of any gasoline or tractor fuels getting in a kerosene or fuel oil tank that way.” 


These Red Seal features can help boost your farm market, too. You'll find bonus features 
that your drivers will like also. For instance, the easy-to-set, time-saving Auto-Stop, and 


the single reset-and-print handle. 


Your maintenance men will like the way Red Seals meet sealers’ tests time after time, 
without need for fussy accuracy adjustments. They'll like Red Seal’s compactness, easy 
accessibility, light weight and the trouble-free, easy-to-service registers. 


All these Red Seal features add up to greater satisfaction and profits all along the line. 


For new trucks, replacements, and bulk plants too, there’s no finer selection of meters. 
Get the details from your Neptune jobber or branch now. 


NEPTUNE METER COMPANY 


50 West 50th Street © New York 20, N. Y. 


Branch Offices 


ATLANTA * BOSTON * CHICAGO * DALLAS « DENVER - LOS ANGELES * LOUISVILLE - NO. KANSAS CITY, MO. 
PHILADELPHIA + SAN FRANCISCO + PORTLAND, ORE. * Canadian Factory: TORONTO 14, ONT. 


GUISHED for Sustained Accuracy and Low Maintenance 
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HOSE IS LIGHTER, MORE DURABLE... EASIER TO HANDLE 


when it’s improved with Du Pont “Cordura” High Tenacity Rayon 


The big hose. pictured above may look 
like any other barge hose. But inside it 
is an “unseen component” that makes it 
stronger . . . yet thinner, more flexible, 
and easier to handle. It is reinforced with 
Du Pont Cordura* High Tenacity Rayon. 

There’s a very simple reason why this 
Du Pont rayon makes such a difference. 
Fibers of ““Cordura” are inherently much 
stronger than natural fibers. With this 
heavy-duty industrial rayon, manufac- 


Next time specify hose reinforced with 


turers can make hose of full strength . . . 
yet lighter, thinner with fewer plies. 
Greater strength with less bulk! Even 
with the extra margin of safety, such 
hose weighs less, handles more easily. 
To be sure that you get maximum 


*t6.u 4 par 


service from any hose you buy, ask your 
supplier to give you hose reinforced with 
Du Pont “Cordura” High Tenacity 
Rayon. E. [. du Pont de Nemours & Co 
(Inc.), Textile Fibers Dept., Wilmington 
98, Delaware. 


Reg. U, 8. Pat. OF 


or 


080% Ammiversary 


Better Things for Better Living 


High Tenacity Rayon 


STRENGTH AT LOW CosT 














Gives Dealers a chance for 








Seven out of 10 motorists are live pros- 
pects for dealers who sell D-X Lubrica- 


ah Ie 


ting Gasoline. A recent survey proves it! ‘ 

The motoring public wants a lubricant ¢ 

added to gasoline—and D-X has it. D-X a 

contains a special high heat-resisting lu- : 

bricant, scientifically blended to higher 

anti-knock gasoline. And it sells at no 

extra cost! 

This different gasoline gives distributors 

and dealers in the Middle West an out- ; 
E standing opportunity to build giant sales 5 
& volume with a D-X Franchise. And there i 
\ are many other “extras” in addition to é 

real product advantages. For informa- : 

tion, write, wire or phone today! , 


Fy 


u > Xk | ee , 
AS Se a i mw MID-CONTINENT PETROLEUM CORPORATION w& 
—h. TULSA, OKLA. 








Waterloo, la Terre Haute, Ind Omaha, Nebr Chicago, Ill Minneapolis, Minn 
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GRAVER UNDERGROUND TANKS 
by the trainload 


No better example of the general growth 

of American business can be found than in the expansion 

of the petroleum industry during recent years. Though production has 
nearly doubled since 1940, it still is far short of the demand. 


This trend has made itself felt in every phase of the oil industry, 
especially among the manufacturers who are supplying the equipment 
necessary for this expansion. Competition has been exceptionally 
keen, with contracts being awarded to those whose products 

meet the most exacting requirements. 


It is noteworthy, therefore, that Graver should have 

been selected by several important oil companies to 

supply the large number of underground storage 

tanks so vital to this development. In the past few months 
hundreds of these tanks have streamed from Graver’s shops 

and have been shipped — by the trainload — to marketing centers 
throughout the United States. 


Yet there has been no sacrifice of quality for quantity. Each 
tank has had the same individual attention, has been built with 
the same precise craftsmanship, which has made the Graver 
name the hallmark in products of steel for nearly a century. 


GRAVER TANK & MFG. CO. |NC. 
EAST CHICAGO, INDIANA 

NEW YORK + CHICAGO + PHILADELPHIA +» WASHINGTON 
DETROIT - CINCINNATI « CATASAUQUA, PA. 

HOUSTON + SAND SPRINGS, OKLA. 





RHEEMCOTE 


lithographed 55-gallon drums 
now lead the <6%> package parade 





Long a familiar symbol on smaller containers, the 
D-X trademark is now displayed with new ettective- 
ness on 55-gallon Rheemcote drums. Lithographed 
in black, red and cream, these large containers bring 
family identification to the Mid-Continent Petroleum 
Corporation’s entire container line. 


Your trademark and products, too, can be presented 
dramatically on Rheemcote containers. The result 
will be a prestige-building, sales-building impression 
on new and prospective purchasers. 

Rheemcote containers can be lithographed in any 
design, including halftones, and in any number of 
colors. The high gloss finish is tough, long-lasting. 
Interiors can be roller-coated with special protective 
lacquers if required. For complete information on 
this powerful new advertising medium, writeR HEEM. 


Cobos yoe Mp 


OF STEEL SHIPPING CONTAINERS 


RHEEM MANUFACTURING COMPANY - General Sales Offices, 570 Lexington Avenue, New York 22, N. Y. 
Manufacturing Plants in 22 Cities Around the World — PLANTS AND OFFICES: BURLINGTON LINDEN NEW JERSEY * CHICAGO. ILL 


HOUSTON. TEXAS © NEW ORLEANS. LA * NEW YORK. N Y * NEWARK. RICHMOND SAN FRANCISCO. SAN PABLO. SOUTH GATE. CALIF * SPARROWS POINT. MD 
FOREIGN PLANTS: BRISBANE. FREMANTLE. MELBOURNE. SYDNEY AUSTRALIA © BRISTOL. UNITED KINGDOM * BUENOS AIRES. ARGENTINA ® HAMILTON 
ONTARIO © LIMA. PERU * RIO DE JANEIRO. BRAZIL © MILAN ITALY © SINGAPORE © 1952 RHEEM MFG CO 
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CHART 1—Comparative service station motor oil ratios by district, fall-winter 1946-47 through 1951-52 


Station Motor Oil Ratio Skids to 1.32% 


NPN Fall-Winter Survey Shows Motorists Are Buying 
Less Motor Oil Per Gallon of Gasoline from Dealers 


By HOLGER RIDDER 
NPN Staff Writer 


Motor oil ratios continue on the 
toboggan. 


NATIONAL PETROLEUM NEws’ ninth 
motor oil survey shows that during 
the 1951-52 fall-winter season, based 
on sales at service stations only: 


1. The national motor oil ratio was 
down to 1.32%. 


2. Passenger cars used motor oil at 
an average of only 35.4 qts. per year 
—a drop in annual consumption of 
12.3 qts. per car (see Table 1) since 
the fall-winter of 1946-47. 


3. The average motorist last fall- 
winter bought 18.9 gals. of gasoline 
to every quart of motor oil sold. This 
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TABLE 1—Station Sales 


(Passenger cars only) 

*Avg. TAveE. 
Qts. Gals. Miles 
Motor ‘Gas’ Sold Per Qt. of 


*Avg. 


Fall-Winter 1946-47. 
Spring-Summer 1947 
Fall-Winter 1947-48. 
Spring-Summer 1948 
Fall-Winter 1948-49 
Spring-Summer 1949 
?Fall-Winter 1949-50 
Spring-Summer 1950 
tFall-Winter 1950-51 
Spring-Summer 1951 
Fall-Winter 1951-52. 


* Based on NPN estimates of average annual 
gasoline consumption per passenger car and 
motor oil ratios reported in NPN surveys for 
the respective years. 

t Based on average miles per passenger car 
per year as estimated by NPN. 

t F'-nres revised on basis of more complete 


compares with only 13.7 gals. of gaso- 
line sold to every quart of motor oil 
in the 1946-47 season. 


4. In terms of mileage, last fall- 
winter season the motorist was keep- 
ing his motor oil consumption down 
to one quart every 284.2 miles, as 
compared with a comparative 1946-47 
ratio of one quart for every 204.8 
miles. In short, he was getting about 
80 more miles per quart of oil than 
he did five years ago. 

No oracle has yet come up with a 
simple solution to the problem of 
skidding motor oil ratios. Over-all, 
however, the subject still revolves 
around certain sound principles: 


Checking the Oil] — Regular 
checks at the island will sell 
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more oil. Spasmodic campaigns Over-all motor oil ratios (sales 


by various oil marketers have 
proved this; 

Oil Changes—They can be sold 
too, but it takes sales training 
to provide the island salesman 
with the tools he needs to make 
the sale; 

Education—To assist the is- 
land salesman and make the cus- 
tomer more receptive to an oil 
and/or oil change sale, the motor- 
ist needs to be educated on why 
fresh oil is good for his car, He 
already has his own ideas of why 
the station wants to sell the oil 
—more profit. 

In the study of declining motor oil 
ratios, some significant data is found. 





How Ratios Are Compiled 


Twenty-five oil companies 
submitted motor oil ratio fig- 
ures in NPN’s survey. Twelve 
of these provided two sets of 
figures—one limited strictly to 
service station sales ratios, and 
the other an all-inclusive ratio 
to cover all retail outlets, in- 
cluding service stations, ga- 
rages, car dealers, stores, etc. 

Considering. each company 
operating in one PAW district 
(see map above) as a sepa- 
rate marketing unit, NPN’s 
survey covers 54 such market- 
ing units throughout the coun- 
try. Of these 54 units, 20 are 
reporting two sets of ratios, 
and others have indicated they 
plan to do so in the future. 

Oil companies were first 
asked to submit the two sets of 
figures in the spring-summer 
survey of 1951. 











through all outlets; see box below) 
have shown a steady decline, but com- 
pared to strictly service station ra- 
tios, the drop has not been nearly as 
sharp as at service stations (see 
chart above left, and table below). 


TABLE 2—Comparative Ratios 
(Figures in %) 
*© 


Reporting Station 
Ratios and Over-All 
Ratios y 
District District 
Over-All Station 
District Year Ratic Ratio Only 
1 Spring-Summer 1949 .. 1.44 1.42 
Fall-Winter 1949-50 ... 1.39 1.28 
Spring-Summer 1950 .. 1.57 1.47 
Fall-Wniter 1950-51 ... 1.58 1.42 
Spring-Summer 1951 .. 1.39 1.29 
Fall-Winter 1951-52 ... 1.41 1.24 
2 Spring-Summer 1949 .. 2.16 2.02 
Fall-Winter 1949-50 ... 1.76 1.54 
Spring-Summer 1950 .. 2.14 1.76 
Fall-Winter 1950-51 ... 1.86 1.55 
Spring-Summer 1951 .. 2.07 1.67 
Fall-Winter 1951-52 ... 1.68 1.40 
3 Spring-Summer 1949 .. 1.51 1.49 
Fall-Winter 1949-50 ... 1.52 1.43 
Spring-Summer 1950 .. 1.56 1.47 
Fall-Winter 1950-51 ... 1.58 1.39 
Spring-Summer 1951 .. 1.47 1.38 
Fall-Winter 1951-52 ... 1.48 1.25 
4 Spring-Summer 194° .. 1.98 1.81 
Fall-Winter 1949-50 ... 1.84 1.73 
Spring-Summer 1950 .. 2.16 1.90 
Fall-Winter 1950-51 ... 2.17 1.73 
Spring-Summer 1951 .. 1.86 1.71 
Fall-Winter 1951-52 ... 1.77 1.51 
5 Spring-Summer 1949 .. 1.62 1.55 
Fall-Winter 1949-50 ... 1.65 1.36 
Spring-Summer 1950 .. 1.46 1.39 
Fall-Winter 1950-51 ... 1.57 1.30 
Spring-Summer 1951 .. 1.40 1.35 
Fall-Winter 1951-52 ... 1.57 1.26 
Total U. 8. 
Spring-Summer 1949 .. 1.62 1.57 
Fall-Winter 1949-50 ... 1.59 1.42 
Spring-Summer 1950 .. 1.70 1.55 
Fall-Winter 1950-51 ... 1.71 1.47 
Spring-Summer 1951 .. 1.57 1.41 
Fall-Winter 1951-52 ... 1.55 1.32 


* Includes only those companies reporting 
separately station ratios and ratios through all 
retail outlets such as stations, garages, car 
dealers, etc. 


CHART 2—National average motor oil ratios for service sta- 
tions and over-all for all retail outlets as reported in 11 NPN 
® surveys is shown at Jeft. Map above shows PAW districts used 


in survey 


To make a fair comparison, in 
Table 2 service station ratios are 
computed only on the basis of re- 
turns from oil companies which sub- 
mitted two sets of figures. 

Comparing the two sets of ratios 
reveals these data: 

U. S.—Motor oil ratio in all types 
of retail outlets dropped only seven 
percentage points from the spring- 
summer of 1949 through the fall- 
winter just passed. Service stations 
during the same period, however, 
showed a 25-point dip: 

District 1—Over-all motor oil ratio 
dropped only 3 points, service station 
ratio went down 18 points; 

District 2—Over-all ratio down 48 
points (biggest drop in any district), 
while service station ratio plunged 62 
points; 

District 3—Dip of 3 points was not- 
ed 1949 through 1951-52 fall-winter 
season on over-all ratio, while service 
station ratio showed a 24-point slide; 

District 4—Gap between two ratios 
not so great here; over-all ratio de- 
clined 21 points, while station ratios 
dropped 30 points; 

District 56—Dip of 5 points in over- 
all ratio is slight when compared to 
station ratio decrease of 29 points. 

From this it can be seen that (at 
least among the companies who re- 
port on a two-ratio basis) while over- 
all and station ratios both are drop- 
ping, the spread between over-all and 
station ratio is widening. 

Why the Drop—lIt can be assumed 
that extended drain periods may ac- 
count for a large part of the over-all 
oil ratio decline. This, of course, is 
naturally reflected in station ratios 
also, However, there is every indica- 
tion that with the rate of decline of 
over-all ratio slower than that in sta- 
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DISTRICT 1—Over-all motor oil 
shows only a 3-point drop while station 
sales suffered an 18-point decline 
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DISTRICT 2—Largest over-all motor oil ratio drop of any district was recorded here—48 points 





DISTRICT 3—Indicated drop of only 3 

points in all motor oil sales is indicated 

in this district—lowest reported for any 
district 
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DISTRICT 4—Gap between over-all and 

service station ratio decline in period 

covered by six NPN surveys is only 9 
points, better than other districts 
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tions, it is evident that the main rea- 
son for this is that motorists are go- 
ing to outlets other than service sta- 
tions more frequently for their motor 
oil (or oil change) needs. 


It’s entirely possible that part of 
the answer is to be found within oil 
companies themselves. At least, there 
might be found the answer to cutting 
down the spread between over-all and 
station ratios. 


As pointed out by NPN March 12, 
1952 (p. 55), oil marketers, seeing 
car dealers gaining new oil and lube 
business, have begun to push lube 
sales to this type of outlet. A study 
of NPN survey reports, considered in 
light of knowledge of some company 
operations, indicates that in some 
companies this is just what has hap- 
pened—the car dealer market has 
proved attractive and special atten- 
tion is being given it. The service 
station market isn’t being neglected, 
but neither is all the effort possible 
extended to raise station oil ratios. 
Some of the energies directed toward 
car-dealer oil sales and service must 


TABLE 3—High and Low Oil Ratios 


Season 
Fall-Winter 1946-47 
Spring-Summer 1947 
Fall-Winter 1947-48 


* Figures revised on basis of more complete data. 


SRERuseeees & 
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necessarily detract at least somewhat 
from the effort expended in the direc- 
tion of service stations on motor oil 
selling. 


Admittedly, that is not presented 
as the whole answer of declining mo- 
tor oil ratios, but it seems to present 
some possibilities for consideration. 


In connection with the two-ratio 
aspect of NPN’s survey, it should be 
pointed out that the transition from 
a one- to a two-ratio coverage result- 
ed in some revision of past service 
station figures (see box on p. 26). 
The same was true of NPN’s previous 
survey (see NPN Jan, 23, 1952, p. 13). 
A close study of the two surveys 
showed that in some instances where 
companies now report two ratios, 
they had been reporting an over-all 
ratio as a service station ratio. 

Under the two-ratio system, this 
type of reporting is minimized, and 
it is anticipated that by the time the 
spring-summer of 1952 survey gets 
underway, there will be a minimum 
of revisions necessary. 


Breakdown of ratios reported by all 


companies (those reporting only one 
ratio as well as those reporting two), 
shows: 


High-Low Range—High ratios for 
individual marketers have followed 
the downward pattern, with the high 
for 1946-47 fall-winter being 3.27%, 
as compared to a high of 2.15% in the 
current survey (see Table 3). In the 
second high category, the top in 1946. 
47 was 2.56% while this year it was 
1.98%. A similar pattern is true of 
the third high category. 


Summary of All Surveys—tIn Table 
4, a complete picture of the decline 
in service station motor oil ratios is 
evident. The national ratio is only 
1.32% for last fall-winter as com- 
pared with 1.48% for last spring-sum- 
mer and 1.36% for the fall-winter of 
1950-51. Highest ratio is reported at 
1.55% for District ‘, while District 5 
is low with only 1.25%. However, 
District 1 also is very near to cellar 
position, with a ratio only 2 points 
above that for District 5. 

Table 5 gives a breakdown on high 
and low ratios by districts. 


TABLE 4—Results of All NPN Surveys 


On Motor Oil Ratios 


i 
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Fall-Winter 1946-47 
Spring-Summer 1947 
Fall-Winter 1947-48 


Fall-Winter 1948-49 
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Spring-Summer 1949 .... 
*Fall-Winter 1949-50 . 
50 


*Fall-Winter 1950-51 .... 
Spring-Summer 1951 .... 
Fall-Winter 1951-52 
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TABLE 5—Percent of Motor Oil to Gasoline Sales 
To or Through Service Stations by Districts 
For Fall-Winter Periods, 1946-1952 


(Figures in %) 
Avg. for 


District 5—Not too many points 
separated the high and low ratio in 
this district, high being 1.25% and 
low being 1.16%. High for the dis- 
trict was only 1.31%. 

Except for the fall-winter of 1946- 
47 when one company in District 3 
turned in a 1.05% motor oil ratio, 
this is the first time that low ratios 
have fallen below the 1.15% mark, 
and this year there were two com- 
panies below that figure. 


2nd 
District High 
companies .......... 
companies .......... 
companies ......... 
S companies .......... 
companies ......... 
companies ...... 


Year 
1946-47 
1947-48 
1948-49 
1949-50 
1950-51 
1951-52 
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Lube Sales Article 
Reprints Available 


As a part of the over-all task 
of providing the service station 
operator with the tools he needs 
and the arguments which might 
persuade him to do a better 
job of selling motor oil, a large 
number of oil companies this 
year introduced in their sales 
meetings and lubrication sales 
planning reprints of the Na- 
TIONAL PETROLEUM NEWS article 
on “Lubrication Can Be Sold. . . 
But Not Sitting Down” (NPN 
April 9, p. 58). 
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* Two companies reporting identical ratios. 


Breakdown by Districts—Chart 1 
gives a visual presentation of district 
ratios as compared with the national 
average ratio. A more detailed break- 
down by districts follows: 

District 1—Motor oil ratio this last 
fall-winter dropped only 2 points— 
from 1.29% to 1.27% as compared 
with the fall-winter of 1950-51. Two 
companies reported high ratios of 
1.57% for the district and one came 
through with a low of 1.10%. 


District 2—Even with three such 
high ratios as 2.15%, 1.71% and 


1.60%, the district average ratio add- 
ed up to only 1.41%, second high 
among all districts in the country. 
Low in this district was 1.19%. 


District 3—This district fell about 
midway between the high and low of 
all five districts—ending up at 1.32%. 
Low for the district was 1.12% while 
high was 1.98%. 

District 4—With a ratio of 1.55%, 
this district led the list. And its low 
reported ratio of 1.32% was higher 
than the average ratio for Districts 
1 and 5. 





Reprints of this article may 
be had at the following prices: 


$0.10 each 
0.08 each 


1 to 25 copies 
26 to 200 copies 
201 to 1,000 copies 0.06 each 
1,001 or more 0.05 each 
(Ohio purchasers please add 
3% sales tax.) 
Send reprint orders to: 


Reprint Department 
National Petroleum News 
1213 West Third St. 
Cleveland 18, Ohio 
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DISTRICT 5—Station ratio here dropped 
29 points as compared to 15 points for 
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OPS Sets Specific Product Ceilings 


In West to Replace 


NPN News Bureau 
WASHINGTON—The Office of 


Price Stabilization this week cleared 
its books of one major piece of work 
by ordering into effect specific tank 
wagon ceiling prices for gasoline, 
kerosine, Diesel fuel, furnace oil and 
heating oil at 735 bulk plant points 
in five western states—California, 
Oregon, Washington, Arizona and 
Nevada. 

Last week, Price Stabilizer Arnall 
also signed an amendment to Sup- 
plementary Regulation 10, Ceiling 
Price Regulation 17 on East Coast 
heating oils. The revision removes 
doubt by allowing seaboard terminals 
or refineries to take a full 0.8c per 
gal. increase when they make “tank 
ear sales to consumers. (For details, 
see NPN July 9, p. 25.) 

Still up in the air were the ques- 
tion of whether inland refineries 
were entitled to the East Coast price 
increase when they sell in the same 
market as coastal refineries, and the 
old, old matter of a price boost for 
Navy Special fuel oil. 


The answer to both of these ques- 
tions seemed, at press time, to be 
“no.” 


Order for West——For the five west- 
ern states the order—Supplementary 
Regulation 11 to CPR 17—replaced 
the formula method of determining 
ceilings, but OPS said it “will not 
result in increases in ceiling prices 
beyond increases already available to 
sellers under existing regulations.” It 
would merely “eliminate the difficul- 
ties inherent” in the formula system. 


However, OPS emphasized: 

“This supplementary regula- 
tion is not intended to roll back 
higher existing ceiling prices 
which reflect a customary differ- 
ential over the market price. A 
provision is included to permit a 
seller having such a ceiling price 
which is higher than the specific 
ceiling price enumerated herein 
to apply for the retention of such 
ceiling price. 

“If such a ceiling is not reflec- 
tive of a customary differential 
over the market it will be disap- 
proved.” 


Such applications are to be for- 
warded to the regional office having 
jurisdiction at points where the ceil- 
ing is applicable. 

The order also establishes exact 
ceilings for bunker grade Diesel fuel 
for delivery by pipe line into barges 
or bunker tanks of ocean-going ves- 
sels at major bunkering ports in 
California, Oregon’ and Washington. 


To arrive at the ceilings, OPS con- 


ducted months of surveys and con- 
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‘Formula’ Prices 


sultations including some _ 1,100 
reports covering the distribution of 
products, including 2,041,000,000 gals. 
of gasoline, and 1950 sales volumes. 
The gasoline gallonage represented 
42.1% of all motor gasoline sold in 
the five states concerned during 1950. 

The specific ceilings, enumerated in 
SR 11 for each point covered, are 
“exclusive of all taxes.” They do not 
include the permissible transporta- 
tion cost increases since Sept. 1, 1951, 
but a provision allows the addition 
of these increases. A revised list of 
ceilings to include these transporta- 
tion increases will be issued soon. 

All spelled-out prices in SR 11 are 
“applicable only within each seller’s 
customary free delivery zone at each 
point. For deliveries outside of such 
free delivery zones to points not spe- 
cifically set out herein, sellers’ cus- 
tomary delivery differentials shall 
apply.” 

Agency listed these quantity dif- 
ferentials that may be added and 
must be deducted: 

Under 
400 gals. 200-399 40-199 40 
and over gals. gals. gals. 
Second grade Base Add 

gasoline .... price 0.5¢ Add ic Add 4c 

Kerosine ...-Deduect Deduct Base do 
4c Se price 
Premium auto- Base Add 

motive Diesel price 0.5¢ Addie Add 5c 

Diesel fuel.... do do do do 


Furnace oil ... do do do 
Stove oil do do 


Prices for bunker grade Diesel 
fuel going by pipe line into barges 
or bunkering tanks of sea-going ships 
are as follows, FOB refineries or 
marine terminals (per bbl.) : 

Los Angeles Harbor, $3.44; San 
Francisco Harbor, $3.65; Portland, 
Ore., $3.86; and Seattle, Wash., $3.86. 

East Coast Order—OPS is sstill 
firmly against permitting inland re- 
finers to take the 0.65c per gal. East 
Coast fuel oil price increase allowed 
coastal refineries where both com- 
pete in “fringe” markets. 

An argument was made to OPS 
that this causes “distortions” in such 
markets where a price normally is 
pegged to an East Coast port, but 
which is supplied from both origins. 
Involved are such inland sources as 
the Plantation Pipe Line, Western 
Pennsylvania refiners and the Sin- 
clair refinery at Wellsville, N. Y. 

The 0.8c per gal. increase per- 
mitted by SR 10, CPR 17 applies in 
these areas only at tank wagon, OPS 
holds. Therefore, a jobber receiving 
his supplies from inland may take 
all or part of this increase while a 
jobber competing with him but get- 
ting supplies from the East Coast 
is allowed only a 0.15c increase, it 
was argued to OPS. 

In a late development, a delegation 
headed by Donald C. O’Hara, Wash- 
ington counsel for the National Pe- 
troleum Assn., urged a change on the 
grounds that OPS is “discriminating” 
in favor of the coastal refineries at 
the expense of the inland refineries. 


They received a refusal and now 





Budget Cut Brings OPS Petroleum Branch Shift 


WASHINGTON — The Petroleum 
Branch, Office of Price Stabilization 
moved under new jurisdiction this 
week, despite some last-minute in- 
dustry efforts to prevent it. 

It is now under the Rubber, Chemi- 


cals and Drugs Division. It was for- 
merly a part of the Transportation, 
Public Utilities and Fuel Division 
which has been completely broken 
up and partly dissolved. 

The transfer took place amid 
wholesale dismissals throughout OPS 
generally as result of congressional 
action in trimming the agency's 
budget request. 

The transportation division has not 
had a director since the resignation 
last May of G. Storer Baldwin and 
has been under the supervision of 
Acting Director Roland Preisman. 
There had been efforts to secure a 
director from the petroleum industry 
but the job reportedly went begging. 

The Rubber. Chemicals and Drugs 
Division is headed by E. E. Hogle, as- 
sistant sales manager of Carbide and 
Carbon Chemicals Co., New York, 
who took the director’s post in June. 


OPS is in the process of dismissing 
about 6,150 of its 12,000 employes— 
slashing about 700 from the Wash- 
ington national office roles and about 
5,450 in the field. The agency had 
sought about $62 million for opera- 
tions until next May 1 and will re- 
ceive about $37 million. 

At press time, it was not clear 
just how the “reduction in force” 
will affect the number of Petroleum 
Branch employes. It was expected, 
however, that the branch will sus- 
tain fewer dismissals than most 
other branches and that these will be 
primarily in the clerical category. 

“IT do not think it will affect our 
efficiency,” Petroleum Chief Loring 
T. Cramer said. “They are being 
very fair with us. I think they real- 
ize that the petroleum industry is 
very important. I believe we will be 
able to continue our present opera- 
tions without undue hardship. I also 
think we can put in some short cuts 
and changes to help speed up the 
work.” 

The branch is expected to continue 
occupying its present quarters at 499 
Pennsylvania Ave., N. W. 
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Jobber Margin Formula 
Ready for Top OPS 


WASHINGTON — OPS Pe- 
troleum Chief Loring T. Cramer 
said July 15 that the “jobber 
earnings standard” margin re- 
lief formula proposal probably 
would be forwarded soon for 
clearance by top agency offi- 
cials. 

Mr. Cramer said the delega- 
tion of authority to local offices, 
operating instructions to them 
and the proposed survey-for- 
mula method of determining 
margin increases have not been 
changed substantially in polish- 
ing-up stages. 











are taking their fight to Price Sta- 
bilizer Arnall. 

General Counsel Otis Ellis, Na- 
tional Oil Jobbers Council, said the 
question poses “a difficult problem,” 
but that permitting inland suppliers 
and jobbers whose prices are not re- 
lated to the seaboard to take the in- 
crease “would not be a solution.” He 
urged NOJC members affected by 
the situation to forward him con- 
crete jnformation. 

Navy Special—<A bettering of the 
supply situation on Navy Special fuel 
oil seems to have reacted unfavor- 
ably on any possibility that produc- 
ers will receive the price increase 
they have been seeking for months. 

The question is now between In- 
terior Secretary (PAD) Chapman, 
who may again recommend price de- 
control, and Economic Stabilizer Put- 
nam. Since the Armed Services Pe- 
troleum Purchasing Agency has an- 
nounced full coverage of its 11,385,- 
000-bbl. requirement on the East 
Coast, Gulf and Caribbean, Mr. Put- 
nam has just about decided no price 
boost is needed. 

Dealers Ask Boost—In another 
price development, the Metropolitan 
Washington retail gasoline dealers 
have petitioned OPS for an order 
raising retail ceilings so as to grant 
a 5.5c per gal. margin on regular 
grade and 6c per gal. margin on pre- 
mium gasoline. The District of Co- 
lumbia raised its gasoline tax 1c per 
gal. July 1. The retailers pointed out 
that Virginia and Maryland dealers 
have been absorbing part of the dif- 
ferential caused by higher gasoline 
taxes outside D. C. and that, now 
that taxes are virtually identical, this 
should be remedied. 


NPC Elects New Member 


WASHINGTON—Mason B. Jones 
of Toledo, Ohio, newly elected presi- 
dent of Petroleum Equipment Sup- 
pliers Assn., has been named to the 
National Petroleum Council. 
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Hopes Brighten for Steel Settlement 
As Material Shortage Begins to Hurt 


WASHINGTON—The oil industry, 
along with other steel users, was 
eagerly holding its breath early this 
week as hopes brightened that the 
six-week old steel strike would come 
to an early end. 

Things looked so good, in fact, that 
PAD appeared to be almost super- 
stitiously fearful about jinxing the 
whole works with up-to-date figures 
on how the strike was affecting the 
oil industry. 

Various units in the agency, how- 
ever, are going ahead with studies 
on how the strike is affecting cer- 
tain operations. Among other things, 
these studies will be useful to PAD 
in holding its own in the materials 
scramble that is certain to follow the 
end of the strike. Defense Produc- 
tion Administration may have to 
eventually alter the percentage pat- 
tern of steel distribution to various 
agencies and industries and, if this 
comes about, PAD wants to be in 
position to prove the essentiality of 
its needs. 

Oil Being Hurt—There was no 
doubt that the strike was hurting the 
oil industry more and more each day. 
Inditative of the growing seriousness 
of the situation was the report, at 
NPN press time, that PAD would 
have to freeze all deliveries of oil 
country tubular goods and direct de- 
liveries from the mills exclusively to 
wildcat operators. 

Pipe Line Given Steel—One of the 
most surprising items this past week 
was the announcement from PAD 
that 59,000 tons of line pipe had been 
allotted for the fourth quarter to the 
West Coast Pipe Line Co. to begin 
construction on a 24-inch 953-mile 
crude line from Wink (West Texas) 
to Norwalk (Los Angeles Basin), 
Calif. 

It had been expected that the start 
of this line would be delayed at least 
until 1953, in the light of the steel 


strike and PAD’s earlier fear that | 


other higher-priority projects slated 
for completion in the fourth quarter 
would be delayed as much as six 
weeks (as of two weeks ago). 

There was the possibility, how- 
ever, that the allotment may not be 
met in full, should PAD find it nec- 
essary to direct line pipe shipments 
to various projects on a priority 
basis, as a result of the steel strike. 

The West Coast line will have ini- 
tial capacity of 200,000 b/d, with 
maximum set at 300,000 b/d. Total 
cost is estimated at $101 million and 
is being financed by White, Weld & 
Co. and Union Securities Corp., both 
of New York. Steel will be supplied 
.by Consolidated Western Steel, Kai- 
ser Steel and A. O. Smith. 


Part of the over-all-plans include 
construction of a proposed refinery 
of 15,000 b/d at Florence, Ariz., to 
be supplied by the new line. 

In other developments: 

1. National Production Authority 
ruled that building applicants who 
have enough carbon steel on hand 
to complete projects may be granted 
permission to commence construction. 
Previously, such materials could not 
be used without an allotment unless 
they had been acquired before Oct. 
1, 1951. 

2. Office of Price Stabilization said 
no “substantial” changes should re- 
sult from tailored price ceilings es- 
tablished for variety of fabricated 
steel products, including items used 
in erection of industrial plants and 
various activities in petroleum and 
chemical industries. 

3. PAD has simplified reported re- 
quirements on oil and gas construc- 
tion projects. Instead of detailed 
monthly reports required for projects 
using more than $500,000 of mate- 
rials, operators now may submit only 
a general progress report of a form 
PAD-26 supplement. 





Special Station Issue 


What's the best way to build 
a station—the best construction 
and design? ~ 

That's the question NPN will 
spotlight two weeks from now 
in a comprehensive service sta- 
tion report. 

The target: A big package 
of ideas oil marketers can use 
in planning and improving their 
own station construction pro- 
grams. Based on reports from 
oil companies in all parts of the 
country, the issue will have 
dozens of pictures and dia- 
grams. It will include: 

—An illustrated “gallery” of 
outlets considered the “best” 
typical examples of construction 
and design. 

—<A study of station building 
costs. 

—aA list of equipment stations 
should have and what some of 
the manufacturers are offering. 

—An analysis of eye appeal. 

—A report on restroom de- 
sign and finishes. 

—A look at “sick” stations 
and how to cure them. 

To tell the full story, NPN 
will devote a large part of its 
editorial space to these topics. 
To read the full story—_see NPN 
July 30. 
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Texas Admits It Cannot Find ‘Proof’ 
Of Conspiracy in Oil Antitrust Case 


AUSTIN, Tex.—aAttorney General 
Price Daniel will rely entirely on cir- 
cumstantial evidence to support his 
antitrust case against 10 large Texas 
gasoline marketers. 

This was Mr. Daniel's reply July 11 
to defendant company demands which 
were approved by District Judge 
Charles O. Betts, that the state be 
Specific in its charges. The reply 
brief said: 

“The state has never at any time 
intimated that it would endeavor to 
sustain its cause of action by direct 
and affirmative proof of an express 
or positive agreement among the de- 
fendants to establish, maintain and 
control uniform and noncompetitive 
pricing structure in the gasoline mar- 
ket of this state. 


Evidence Enough—‘The (state) 
has instituted this prosecution and 
intends to establish its charge by 
proof of a complete chain of evidence 
of a circumstantial nature, which cir- 
cumstances, when considered in their 
entirety, lead unerringly and inevi- 
tably to the only reasonable conclu- 
sion that the existing price structure 
in the gasoline industry in this state 
is the direct result and consequence 
of unlawful agreement and concerted 
action upon the part of these 10 de- 
fendants.” 

(Mr. Daniel filed the suit in 1949, 
alleging that gasoline marketers act- 
ed unlawfully in raising tank wagon 
prices following expiration of the 
Office of Price Administration in 
1946.) 


“It has been presumed that the de- 
fendants were fully cognizant of the 
fact that this cause of action is predi- 
cated solely upon circumstantial evi- 
dence,” the state brief continues. 

“The defendants have from time to 
time, seemingly comprehended and 
acknowledged this fact. Yet notwith- 
standing this frequent acknowledg- 
ment, the defendants are now insist- 
ent in their demands that the state 
allege facts which prove, with con- 
clusive certainty, when the unlawful 
agreement was conceived, who was 
present at the time, which particular 
representative assented to the under- 
standing, and what were the precise 
and detailed terms and conditions of 
such agreement. 


Proof Not Needed—“The state does 
not have direct and affirmative proof 
of such matters. The state cannot 
establish conclusively the exact date 
and time of the adoption of the un- 
lawful agreement. The state does not 
purport to set out the precise terms 
and conditions by which the con- 


spiracy was effectuated. Nor does 
the law require the submission of 
such proof in order to sustain and 
support this cause of action. 

“The exact terms and conditions of 
the alleged agreement, the precise 
date of its adoption, or the particular 
representative who accepted. the 
agreement are not the issues in this 
case, as defendants would contend. If 
the plaintiff were required to accede 
to defendant’s theory and plead a 
written instrument, signed by author: 
ized agents of each defendant com- 
pany, which document embraced all 
the terms and conditions adhered to 
in the effectuation and the operation 
of a noncompetitive pricing system in 
the gasoline industry in this state, 
this cause of action would then be 
based, not upon circumstantial evi- 
dence, but upon direct and affirma- 
tive evidence of a positive and ex- 
pressed agreement of conspiracy. The 
position of the defendants is not con- 
sistent with the law. The defendants 
demand more of the plaintiff than the 
law requires.” 

Mr. Daniel added that he cited the 
1928 petroleum marketing code “sole- 
ly for the purpose of showing another 
vital circumstance which throws light 


Defense Orders for the Oil 


(Issued July 8-14, inclusive.) 


This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think we have omitted a regulation. 

Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, 
postage paid. One year’s service, $100. Less 
than one year’s service, pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA — Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB — 
Wage Stabilization Board; OPS — Office of 
Price Stabilization. 


List of Orders 


NPA—National Production 
M-83, As amended, Jacks. 
PS—Office of 
CPR 110, Copper wire mill 
products. 

CPR 98, Amdt. 2 and Amdt. 3, Resellers of 
iron and steel products. 

CPR 105, Rev. 1, Used machinery. 


CPR 17, SR 11, West Coast prices for 
petroleum products. 
PAD—Petroleum 


Authority 


0 Price 
Amat. 1, 


Administration 
Instruction No. 2, Termination of Sec. 3 
and Sec. 4 


Plan of Action No. 1, Notice of Termination. 
WSB—Wage Stabilization 


age 
Resolution 57, Rev., Fringe benefits. 


What Orders Do 
National Production Authority 


SACKS—Order M-83, Amended, omits from 


upon the post-1946 law violation. 

The oil companies contend that the 
1928 code was debated in a previous 
Texas antitrust suit and cannot be 
brought up again. 

Defendants are: Arkansas Fuel Oil 
Co., Cities Service Oil Co., Conti- 
nental Oil Co., Gulf Oil Corp., Humble 
Oil & Refining Co., Magnolia Petro- 
leum Co., Standard Oil Co. of Texas, 
The Texas Co. Sinclair Refining Co., 
and Phillips Petroleum Co. 

Judge Betts has held one pre-trial 
hearing. Mr. Daniel predicted that 
he would hold further pretrial sessions 
“in the near future” and then set the 
case for trial. 


Tire Dealers Withdraw Suit 
Against Goodrich, Gulf Oil 


WASHINGTON — National Assn. 
of Independent Tire Dealers has 
withdrawn its suit charging monopo- 
listic practices against B. F. Goodrich 
Co., Gulf Oil Corp. and Gulf Tire & 
Supply Co. on grounds that Federal 
Trade Commission’s “quantity limit” 
rule now before courts contains “an- 
swer to most of the charges” made 
by tire dealers. 

The association had charged that 
exclusive tire dealing program exist- 
ed among Gulf dealers and that 
Goodrich sold tires to Gulf at sub- 
stantial discounts below prices to 
other dealers. 


Industry 


specification controls in Sched, A, rigid jacks 
and transmission jacks, half ton or more. 
These two types of jacks, plus screw jacks of 
one ton or 1% ton weight, are placed in 
Sched. B, models of mechanical and hy- 
draulic jacks not subject to standardization 
and simplification. 


Office of Price Stabilization 


COPPER WIRE PRODUCTS—Amdt. 1 to 
CPR 110 increases the ceiling prices for cop- 
per wire mill products to refect increases in 
the cost of imported copper. 


WAREHOUSE RESELLERS—Admt. 2 to CPR 
98 makes several changes of a clarifying na- 
ture and modifies the prohibition on the re- 
seller charging a warehouse markup on steel 
products sold out of a public warehouse and 
removes from the coverage of this regulation 
sales of new industrial steel products by cer- 
tain smali warehouse resellers, Amdt. 3 to 
CPR 98 provides for the recalculation by re- 
sellers of iron and steel products of their 
ceiling warehouse prices where they have re- 
ceived increases from their sources of supply 
authorized by OPS. 


USED INDUSTRIAL AND CONSTRUCTION 
MACHINERY—Rev. 1 to CPR 105 makes a 
number of modifications and clarifications. 
One important change is the inclusion in the 
base price of freight charges from the fac- 
tory to the location of the used machine. 


WEST COAST CEILINGS FOR GASOLINE, 
KEROSINE, DIESEL FUELS ETC.—Supp. 11 
to CPR 17 spelis out specific ceiling prices at 
certain bulk plants located in California, 
Washington, Oregon, Arizona, and Nevada for 
tank wagon deliveries of motor gasoline, kero- 
sine, Diesel fuels, heating oils and bunker 
grade Diesel fuel. 


Wage Stabilization Board 

FRINGE BENEFITS—Resolution 57, re- 
vised, conforms with an earlier revision of 
GWR 13 which was revised to broaden the 
scope of its coverage. 
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DJ Launches Study of Oil ‘Cartels’ 
By Truman Order; ‘Politics’ Denied 


WASHINGTON—U. S. Attorney 
General James P. McGraney officially 
disclosed for the first time June 15 
that the Justice Department has been 
“directed” by President Truman to 
make an “intensified study of oil car- 
tels.” 


Mr. McGraney said DJ would reveal 
within the “next few days” whether 
antitrust action would be taken and, 
if so, what lines it would follow. 


Emphasizing that domestic as well 
as foreign oil operations are being 
looked into more vigorously now, Mr. 
McGraney added: 


“National Petroleum Council prob- 
ably will be discussed as part of the 
intensified study of cartels.” 


Mr. McGraney said that a directive 
from the White House resulted from 
the “public furor” occasioned by sup- 
pression of the Federal Trade Com- 
mission report on alleged internation- 
al oil cartels. 


He declared that domestic opera- 
tions could not be isolated from any 
foreign oil probe, because of the sub- 
stantial effect that foreign operations 
have on domestic pricing and distribu- 
tion. 


Action Soon—Mr. McGraney would 
not go into details on what course of 
action DJ might take, asserting that 
“it would not be wise to discuss in a 
few minutes of conversation matters 
of such magnitude.” Such conversa- 
tion, he declared, “would not add to 
clarification of what already seems 
to be a confused area.” 


He added, however, that “we should 
in a very short period be prepared to 
take some very definite action.” 


Mr. McGraney strongly asserted 
that “politics” have played “no part 
whatsoever” in action DJ may take 
against the oil industry. 

(It had been reported that oil in- 
dustry, among others, has been slat- 
ed for a rough time as part of a DJ 
move to whitewash the department 
and aid in overcoming unfavorable 
publicity of the past several months.) 


In relation to foreign oil operations, 
Mr. McGraney also declared that DJ 
has not yet “made up its mind” as 
to the course of action it might take 
in the case of Mutual Security Ad- 
ministration against Middle East 
crude sales by three U. S. companies. 


There were these other develop- 
ments during the week on the FTC 
“cartel” report situation: 


Capitol Hill__A Senate Small Busi- 
ness subcommittee under Senator 
Long (D., La.) obtained a copy of 
the report on a “classified” basis 
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and began studying it to determine if 
it indicated a necessity for hearings. 


At press time, the subcommittee 
was on the verge of open hearings 
to hear representatives of the State 
Department discuss foreign legisla- 
tion affecting monopoly and cartel 
practices. It was expected that, dur- 
ing the session, the subcommittee 
would ask the department why it re- 
quested suppression of the FTC docu- 
ment. 


At the same time, Senator Hen- 
nings (D., Mo.) was expected momen- 
tarily to release a letter from At- 
torney General McGranery indicating 
McGranery’s intention, if possible, to 
undertake a grand jury investigation 
of the information contained in the 
controversial report. 


Industry — Jersey Standard Presi- 
dent Eugene Holman, in a letter to 
stockholders and employes, declared 
that the company “is not a party to 
illegal arrangements of any kind... 
anywhere in the world.” He noted that 
Jersey has been mentioned along with 
other companies as “somehow in- 
volved” in a “cartel” and asserted 
that the mention constitutes a public 
questioning of the company’s good 
faith and integrity. 


Although the company does not 
know the nature of charges or state- 
ments contained in the report, Mr. 
Holman said that company operations 
are “an open book” and that all in- 
terested government agencies, includ- 
ing the Department of Justice, have 





Bottom Loading Lowdown 


In NPN next week—the lat- 
est on bottom loading. 


An exclusive report will tell 
what’s happening in the devel- 
opment of this revolutionary 
method of filling oil trucks and 
storage tanks. 


It’s important because bottom 
loading can mean the elimina- 
tion of overhead loading racks 
at bulk plants and terminals. 
It’s timely because the equip- 
ment should be in commercial 
production before the end of this 
year. 

NPN’s illustrated article will 
explain how bottom loading 
works, and what advantages it 
offers over present loading fa- 
cilities. 

It’s coming up—in the July 
23 issue. 








DJ Denies ‘Pressure’ 


WASHINGTON — Attorney 
General McGranery has flatly 
denied that Justice Department 
“pressure” resulted in the PAD 
decision to terminate its plan 
of action for foreign oil, and to 
end its authority for domestic 
supply committees. 

“I would not know why (In- 
terior Secretary) Chapman 
took this action,” he said. 


It had been speculated hat 
Mr. Chapman acted to forestall 
a possible DJ attack against 
the two PAD .activities and 
against National Petroleum 
Council (see comment on p. 11). 

















been kept informed of important 
9 Steps by the company. 

Furthermore, he pointed out, Jer- 
sey has reviewed its international op- 
erations “time and again” in press 
conferences, company publications 
and appearances before Congressional 
committees. 

“We are on the side of free markets 
and vigorous competition wherever 
we do business,” Mr. Holman declared. 
“This company is not a party to ille- 
gal arrangements of any kind, in- 
cluding those which would fix prices, 
allocate markets or control or re- 
strict oil production anywhere in the 
world.” 


Damage High in Tanker Fire 


SAN FRANCISCO — Preliminary 
estimate of damage to two Union Oil 
of California tankers and wharf in- 
volved in a major fire July 12 has 
been set at $3,500,000, including loss 
of cargo and damage to other instal- 
lations. The disaster occurred a year 
to the day, July 12, after the $1,685,- 
000 Wilmington, Calif. tank farm 
blaze. 

Fire broke out at noon on a wharf 
near the Oleum refinery, while the 


*8,168-ton tanker Victor H. Kelly was 


discharging crude oil. It was believed 
to have started at a leaking connec- 
tion, Cause of the blaze is being in- 
vestigated, with one report saying 
a a ignited leaking oil. 

The tanker, rocked by internai ex- 
plosions, was so rapidly involved in 
flames it could not be cut loose from 
the wharf. The other tanker, the 10,- 
488-ton Lompoc, was towed into the 
bay, where the fire was quenched. 

Eugene Fulton, 62, Los Angeles, 
the Kelly’s captain, died from a heart 
attack suffered during the fire. Two 
missing crewmen from the Kelly were 
presumed lost. Three of 30 men suf- 
fering injuries required hospitaliza- 
tion, but were reported recovering. 
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Workers End 2 /2-Month Strike 
At Shell Houston Refinery 


HOUSTON-—-Shell’s 125,000 b/d re- 
finery and chemical plant here re- 
sumed operations July 15 after a 75- 
day shutdown resulting from the oil 
workers’ nationwide strike called at 
midnight April 30. The refinery was 
the last to be removed from the list 
of plants struck at that time. 


Members of Local 367, Oil Workers 
International Union (CIO), went 
back to work at 7:30 a. m. under 


terms of an agreement giving them 
a 15c an hour increase and 6c and 
12c shift differentials, effective as 
of May 1, plus an $80 bonus in lieu 
of retroactive pay. Shell said there 
were also “several contract changes,” 
but did not specify what they were. 
Shell described the new agreement 
as an “interim 60-day contract.” Dur- 
ing the 60-day period, the company 
said, negotiations will be held on a 
final contract. Shell employs 2,500 
workers at Houston, 1,600 at the re- 
finery and 900 at the chemical! plant. 


With men back on the job, it was 


Simpler and easier to install. 
No fussy alignments, fewer parts. 


Choice of pump location, 
for greatest convenience. 


Simplified piping, less costly to 


install, minimum flow friction. 


4) Pump can be placed where it is easily 
accessible for any required servicing. 


reasons 


why & 


FLEXIBLE SHAFTS 


solve your 
tank pump 


drive problems 


No location problems with Stow 
Tank-Pump Drives! Just put the pump 
where it's most convenient. Stow 


tank-pump drives compensate for. 


relative movement...give trouble-free 
service that keeps your tankers on 


NSS; 


side delivery pump system. 


Bottom: Stow Flexible Shaft Drive. 
for rear-delivery pump system. 


MANUFACTURING CO. 


21 Shear St 


Binghamton, N.Y 


expected that unfair bargaining 
charges filed by both Shell and OWIU 
with National Labor Relations Board 
here would be dropped. 


Service Station Operators 
Seek to Combat Union Drive 


CHICAGO—-After two weeks of 
seeking help and information, an un- 
organized group of eight service sta- 
tion operators in suburban Park 
Ridge still was undecided last week 
as to what course to take in com- 
bating a “membership” drive by 
Teamsters Union, Local 705. 


An appeal to the National Labor 
Relations Board made by one dealer 
indicated the dealers, to get agency’s 
help, would have to furnish proof 
they were engaged in interstate com- 
cerce. Dealer told NPN he was at a 
loss as to how to comply with this 
procedure. 

While dealers also are considering 
sending a wire to Gov. Adlai Steven- 
son, one dealer said he was “advised” 
by his supplier, to wait until his 
place was picketed. Supplier’s advice 
was “cross this bridge when you 
come to it.” The dealer, however, 
feared the $50 “fine” being levied 
by the union after halt in gasoline 
deliveries. 

The union drive to completely or- 
ganize all of Cook County began in 
Des Plaines about four weeks ago 
with all but four of that suburb’s 24 
dealers reportedly “signed up.’’ Deal- 
ers said the union organizers charge 
$25 initiation fee and $3 monthly dues 
per man with burden of payment 
failing on station owners. 


WSB Approves Cents Per Hour 
Or Percentage Wage Boosts 


NEW YORK—The Wage Stabiliza- 
tion Board has opened the way for oil 
wage - settlements on non-uniform 
(both percentages and _ cents-per- 
hour) basis, reversing holding by a 
review committee in one case stem- 
ming from recent across-nation dis- 
putes. 


Review committee had turned down 
a major company’s petition for ap- 
proval of settlement related both to 
board’s original decision to approve 
15c per hour across-board maximum 
increase in oil cases, and its subse- 
quent decision to approve also maxi- 
mum 7.5% increase as option. 

The company wanted to give a 
cents-per-hour increase to all em- 
ployes receiving less than $2 per 
hour, and a percentage increase to 
those being paid $2 or more per 
hour. (*) 

The board’s approval clearly de- 


(*) Example: 14.5c for first group; gross in- 
crease of 7.5% for second group.) 
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pended on “distribution of payroll” 
as to two groups—number of em- 
ployes in each. 

One member said the board prob- 
ably would not approve non-uniform 
settlement if higher-paid employes 
got greater increase than lower-paia 
employes. 

Also, he said, board probably 
would not approve mixed settlement 
if it meant partiality to any group 
(hard-to-get specialists, etc.). 


Death 


E. W. Chase, 72, chairman of the 
board of the Wolf’s Head Oil Refining 
Co., Oil City, Pa., died July 15, after 
a lengthy illness. Burial was on July 
17. 

Mr. Chase has been in the oil in- 
dustry since 1905 when he joined 
Wolf's Head. He served for 15 years 
as chairman and vice president of the 
company. Recently he became less 
active due to ill health. 

Surviving Mr. Cross are his wife 
Mable C. Cross; two daughters, Mrs. 
J. B. Mitchell, of Bradford, Pa., and 
Mrs. F. M. Moss, of Houston, Tex.; 
and six grandchildren. 


Federal Gasoline Tax Take © 
Reached $58,600,000 in May 


WASHINGTON Collections from 
federal gasoline tax (on product 
moved from refinery to storage) to- 
taled $58,600,000 in May, compared 
with $45,300,000 for same month 
year ago. Rate increased from 1.5c 
to 2c a gal. on Nov. 1, 1951. 

Internal Revenue Bureau also re- 
ported May collections of $5,400,000 
from lubricating oil tax, compared 
with $5,900,000 year ago, while tax 
on transportation of crude oil and 
products by pipe line brought in §2,- 
500,000 as against $2,600,000 in May 
1951. 


Ads Promote Safe Driving 


NEW YORK — A new series of 
semi-humorous cartoon-type adver- 
tisements, featuring children’s draw- 
ings and copy urging safe driving, is 
being run by Esso Standard in more 
than 400 newspapers in its 18-state 
marketing area. The campaign wiil 
run through the summer and will be 
supported by safe driving messages 
on radio, television, 24-sheet posters, 
maps, and in sales promotion pieces. 


FPC OK’s Another Gas Line 


WASHINGTON Arkansas-Mis- 
souri Power Co., of Blytheville, Ark., 
has been authorized by Federal Pow- 
er Commission to construct approxi- 
mately 140 miles of pipe line to pro- 
vide natural gas service to 13 com- 
munities in Arkansas and five in 
Missouri, at estimated over-all capi- 
tal cost of approximately $4,000,000. 
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Producers May Wage 
New Fight on Imports 


AUSTIN, Tex.—Independent pro- 
ducers “will be forced again” to re- 
sume battle against foreign oil “un- 
less there is a marked change in the 
imports outlook within the near fu- 
ture,” according to Bryan W. Payne, 
president of Texas Independent Pro- 
ducers & Royalty Owners Assn. 


Mr. Payne noted that while Texas 
allowables have been cut by more 


For GASOLINE and 
OIL TRANSPORT 
SERVICE 


than 500,000 bbis, since March, im- 
ports have continued an uninterrupted 
upward climb, and other producing 
States thus far have shown reluctance 
“to participate in the effort to pre- 
vent excessive aboveground stocks.” 

The association led an unsuccess- 
ful fight last month against reducing 
Texas oil allowables, which it said 
meant surrendering Texas markets to 
crude from other states and foreign 
countries. The same issue will come 
up again when Texas Railroad Com- 
mission meets to set August quotas. 


MODEL GL-02 
Gear Drive (as shown) 


ano were 1s Whey / So eng oe 


This Pump Has:- Straight-in-line Suction and Discharge, elimi- 
nates friction loss .. . No Check Valve, reduces maintenance cost... 


Positive Self-Priming, Gorman-Rupp design 


. . . Sturdy Helical Cut 


Gears, designed to take fifteen H.P. continuously and operates 
thrust free . . . Self-lubricating Seal, dependable and trouble-free . .. 


Compact, requires the minimum of installation space . 


. . Most Ef« 


ficient pump of its kind . . . Compare these points with any other 
pump on the market. There’s No Pump Like It. 


Easy mounting on trucks. 
Unit dimensions most suit- 
able for installation between 
truck frame and members. 

Photo at right -- GL-02% 

ump mounted on a canopy 

y truck. Used for aircraft 
refueling in connection with 
a hydrant system. 

Lower photo -- close up 
view of same _ installation 
showing pump attached to 
truck frame. Note excellent 
ground clearance, 


Ask for Bulletin 
O-PP-11 and Per- 
formance Curves. 


THE GORMAN-RUPP COMPANY 
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Jobber Rips FTC ‘Detroit Case’ Order 
As Blow to Security of Independents 


WASHINGTON—A Chicago job- 
ber has gone on record ag strongly 
opposing the Federal Trade Commis- 
sion’s modified order in the “De- 
troit Case.” 


Great American Oil Co., a Deep 
Rock jobber, has filed a brief with 
FTC stating the Commission’s order 
would do great harm to distributors, 
and would not help dealers. 


(Briefly, the FTC order would pre- 
vent Standard Oil Co. of Indiana 
from selling gasoline to certain “job- 
bers” customers in Detroit at a low- 
er price than to service station cus- 
tomers in the same area.) 


Company’s Stand—Following is a 
partial text of Great American's 
brief: “Great American earnestly 
believes that the Federal Trade Com- 
mission is being led down a narrow 
and dangerous path which can only 
lead to difficulty and disaster for the 
jobber. Counsel for the Commission 
completely disregards the final and 
far-reaching effect of the cease and 
desist order presently promulgated. 


“While it is true that the findings 
are only against Standard and re- 
sult from evidence taken concerning 
four jobber accounts in the City of 
Detroit, every jobber operation in 
the country will eventually be seri- 
ously affected. Even the retail op- 
erator who smugly contemplates 
what appears as a harmless order 
concerning his own operation, will, 
we predict, before the lapse of much 
more time, rue the day that such an 
order was foisted upon the oil in- 
industry. 


“We admit that interested parties, 
primarily respondent, have recourse 
to the courts for clarification or chal- 
lenge of any final order. We do not 
believe it is to the best interest of 
the person this Commission seeks to 
protect should an order be finally ap- 
proved which will have such far 
reaching and damaging consequences 
on the jobbers of this country and 
require costly and prolonged litiga- 
tion for a final determination. Great 
American has consulted other job- 
bers in the Chicago area. All of 
those so consulted have’ expressed 
fear concerning the effect of the or- 
der on their eventual survival. 


Standard Not Hurt—‘“As has been 
repeatedly pointed out, the effect on 
Standard and its business if the con- 
templated order becomes final will be 
infinitesimal. It can be likened to 
the negligible effect which a thunder 
shower over the ocean produces upon 
its contents. Standard can easily 
give up the four jobber accounts 
and the net effect on its earnings and 
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operations will be imperceptible. It 
is the tragic consequences flowing 
from the order so far as Great Amer- 
ican and all other jobbers are con- 
cerned which has led to this inter- 
vention. 


“Every jobber in the country should 
be appreciative, as we are, that de- 
spite the little effect the order would 
have on its business, Standard per- 
sists in it opposition and insists on 
a reasonable and legal interpretation 
of the Robinson-Patman Act pro- 
visions which permit a seller to re- 
but a prima-facie case ‘by showing 
that the lower price or the furnish- 
ing of services or facilities to any pur- 
chaser or purchasers was made in 
good faith to meet an equally low 
price of a competitor, or the serv- 
ices or facilities furnished by a com- 
petitor.’ 


“The protection thus afforded to a 
seller is fair, and no jobber operating 
in any part of the country objects 
to such practice. When, however, the 
order of the Commission attempts to 
place the jobber in the same classi- 
fication and category as a small re- 
tail buyer who purchases a few hun- 
dred gallons at a time, as against 
jobber purchases running into the 
hundreds of thousands and in some 
instances millions of gallons, the ef- 
fect of such a ruling is to stifle and 
destroy competition instead of foster- 
ing and increasing competition. 


“Placing the small retail seller on 
a par with the large and costly job- 
ber operations, as this order and pro- 
ceeding seeks to, and will do, disre- 
gards the important and necessary 
function of the jobber in the sale and 
distribution of petroleum products. 

“Apparently the Commission feels 
that despite the good faith of Stand- 
ard in meeting its competitors’ prices 
as offered to the Detroit jobbers, a 
cease and desist order should be en- 
tered because such price ‘has resulted 
in an injury to competition at the 
buyer level.’ Again this completely 
disregards the difference in opera- 
tion, cost of operation and kind as 
well as character of service rendered 
by the various segments of the pe- 
troleum industry.” 


Dealers Foolish—“It points up the 
shortsightedness of the retail dealer 
who envisions a possible advantage to 
himself, at the expense of and detri- 
ment to other segments of his own 
business. Such retail dealer, through 
improper advice or mistaken benefit, 
is literally cutting off his nose to 
spite his face. 

We contend most vigorously that 
the effect of this order will be to 
reduce competition and eventually re- 


sult in a market controlled by a few 
major oil companies. These same 
major companies, then, because of 
their expanded size would become 
choice targets for the ‘planners’ and 
others who would inveigh against the 
‘bigness’ and insist that for the best 
interests of the American public the 
government must take control. The 
retail dealers do not choose to under- 
stand that if the order presently in 
dispute had been in effect preventing 
Standard from reducing its price, the 
consuming public and the retail deal- 
ers would not have experienced one 
iota of difference product wise, prof- 
it wise or competitively on a dealer 
basis. 


“Standard might not have been per- 
mitted to sell to these jobbers but 
other suppliers could have done so. 
If the retail dealer expects to elimi- 
nate price competition by this order 
—or if the Commission seeks to elimi- 
nate it, we submit that it cannot be 
accomplished in this fashion. What 
this order will do is to limit the sup- 
pliers from whom Great American 
could purchase its requirements. A 
supplier in a ‘dual’ capacity would be 
foreclosed from competing for our 
business. 


“While Great American could ob- 
tain products from suppliers who did 
not engage in retail activity—the 
limitation of the sources from which 
such products would be available 
would be of no benefit to the con- 
sumer or the dealer. The difficulty 
has arisen only because there is an 
entire misconception of the function 
and role of the various segments of 
the industry.” 


Jobbers Are Victims—‘The Com- 
mission, by its order in this proceed- 
ing, is driving the first nail into the 
coffin of the jobber organizations. 
No other interpretation of its results 
is reasonable. While there are those 
who deny that such a result is the 
intention of the Commission, the 
protest which has already come from 
the jobber group should point up in 
no uncertain terms what those af- 
fected by the order know and be- 
lieve to be its ultimate consequence. 

“If the Commission does not so in- 
tend, it would be a simple matter to 
state just that in specific and un- 
equivocal terms as a part of any 
final order. Jobber organizations 
throughout the country have invest- 
ments in plant and equipment total- 
ling hundreds of thousands of dollars. 
Jobber organizations are proud of 
their record in caring for the needs 
of their respective communities. They 
have done this under the free com- 
petitive system which is now threat- 
ened by the order of this Commission. 

“Retail dealers will discover too late 
for their own good, if this order be- 
comes final, that they have been ef- 
fectively foreclosed from becoming 
one of the jobbers of tomorrow.” 
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‘Planners’ Cause Oil Supply Uncertainties 


Apparently the Atlantic Seaboard is entering into an- 
other period of uncertainty over the adequacy of heat- 
ing oil supplies for this coming winter. 

While the Petroleum Administration for Defense says, 
rather unencouragingly, that distillate shortages are “not 
inevitable,” the fact that just a “normal” winter will 
mean a 10% greater requirement than last year seems to 
indicate that there is at least a basis for concern on the 
part of this area of greatest consumption. 


The prospect of difficulty and perhaps even of a short- 
age is not something of which the industry was unaware, 
or against which it had not warned. Indeed, it saw such 
a possibility developing long ago, informed Washington of 
that possibility and urged upon government officials the 
need for an increase in heating oil prices to the level 
best calculated to produce the needed supplies. 


Were not prices now under control, the remedy of price 
is one that the industry itself would have applied at the 
appropriate time. And properly so, because an essen- 
tial function of price is that of assuring an adequate sup- 
ply of a particular material or commodity which is in 
public demand. Moreover, on the basis of past perfor- 
mance, it can be taken for granted that such increase 
as was made would have been reasonable in amount. For 
such is the industry’s record that no less an authority 
than the President’s Material Resources Policy Com- 
mission has found worthy of special mention the fact 
that, measured in dollars of constant purchasing power, 
prices of petroleum products in 1950 were over 16% lower 
than in 1925—and that despite a 24% rise in the price 
of crude oil in terms of “constant dollars.” 


Is not the major portion, if not all the responsibility 
for the present uncertainty over next winter’s heating 
oil supplies assignable, therefore, to the top economic 
planners at Washington, who, though they listened to 
the industry, not only refused to accept industry’s 
recommendation as to the amount of increase needed 
but arbitrarily also hammered down that which their 
own price experts said should be allowed? 


As far as NPN is concerned, we have never read a 
more frank, if unwitting, admission of the way in which 
control powers have been and no doubt will continue to 
be abused by those in command at Washington than that 
contained in Mobilization Director Steelman’s letter order 
allowing an increase of only 0.8c per gal. in distillate 
prices along the seaboard. 


Mr. Steelman, in that letter order, correctly conceded 
the importance of taking whatever actions are necessary 
to assure that the East Coast is “adequately” supplied this 
coming winter. But then, he confessed absolutely the in- 
adequacy of the allowed price increase by directing that 
the PAD should get ready with emergency measures to 
insure that what supplies are forthcoming will be “equit- 
ably distributed.” This is but another way of saying 
that, “since I have obviously not hiked the price suf. 
ficiently, there is very apt to be a shortage this winter, 
so we must see to it that the shortage—the -misery—is 
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shared equally by all consumers.” And all under the guise 
—carefully advertised for obvious political advantage—of 
protecting these same consumers against what Director 
Steelman also said might be “unnecessary” increases in 
the cost of living. 


It will be a long time before a better illustration than 
this can be found of the absolute unwisdom of the recent 
extension of price and other control powers voted by the 
Congress. Because, by this demonstration of a lack of 
both the will and the intent to meet head-on and deal 
realisticaliy with a specific problem, the incumbent ad- 
ministration has shown also that it cannot be depended 
upon to use those extended powers in the way in which 
Congress directed: to promote the “earliest practicable 
balance” beween supply and demand and then to remove 
controls “as rapidly as possible.” 


Oil Can Thwart Attackers by Telling Story 
Of How It Ils Owned by Average Americans 


One of the strongest defenses the oi] industry has 
against unfair political attacks—and that goes for all 
American business, too—is the large number of its own- 
ers living all over the country and operating in every 
business and occupation. 

Now that the most eminent New York Stock Exchange 
has released a report on a survey it caused to be made 
by the equally eminent and most respectable Brookings 
Institution showing that American businesses are owned 
by at least 6,500,000 American citizens, perhaps business 
executives will correct their false ideas of the “dignity” 
of corporate officials in maintaining silence come bad 
eggs and tomatoes, and actually brag about the good 
American people who own their businesses and who cer- 
tainly do not crowd their living in that short and narrow 
and much condemned “Wall Street” so frequently men- 
tioned by our vituperative critics. 

The Brookings survey shows some remarkable things 
about business that have been kept hidden by American 
big business leaders; things that upset many of the 
charges hurled by the bolshevik element of politics and 
certain educational circles. For instance, 76% of all 
stockholders make less than $10,000 a year, a sizeable in- 
come even these days but this is the top figure for a large 
group of thrifty people who do not all live in “Wall 
Street.” This is directly contrary to what the political 
power grabbers’ at Washington want you to believe. 


This is but a single comment from the early reports 
of the survey but we hope to find more meat to print 
when time has pérmitted study of the report. 


The oil industry, it has been conservatively estimated, 
has several million stockholders, and that’s not count- 
ing those represented by insurance companies and mak- 
ing only a rough estimate of the number of people who 
have placed some of their savings in the small Independ- 
ent companies in production, refining and marketing. 
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There must be a few shares of oil stock owned on most 
any halfway respectable residential block, and in the vast 
majority of churches and lodges and on all of the “Main 
Streets” of the country. 

All these honest citizens should be alerted to have pride 
in this ownership, to talk about it, to brag about “their” 
companies and to have such knowledge of them as to 
be able to at least make protest against unfair criticism. 

Back in February 1936 NPN published a voluminous 
Public Relations Special Issue to try and arouse the in- 
dustry to the job of talking about its virtues and to re- 
port some of those virtues to the industry. One of the 
things NPN did was to canvass, confidentially, 5,000 
stockholders in a much larger group that owned a big 
Standard Oil Company. The canvassing was done through 
the registrar of the stock by special arrangement with 
the company and without any disclosure to NPN or any- 
one else of the identity of these individual stockholders. 

Many questions were asked as to the financial status, 
occupations and so on of the stockholders but what stood 
out in so many replies was the absolute affection and re- 
spect, of so many stockholders for the company. 

But out of some false sense of modesty the company did 
nothing with this information. Getting small stockhold- 
ers to speak up in public for their company just “wasn’t 
done” in top business circles and, unfortunately for all 
industry, it is little done even these days when public 
support is so much needed by big companies. A few 
big oil companies are now rather gingerly disclosing the 
number of their stockholders and admitting the fact there 
are women among them. On the whole it is a most piti- 
ful effort considering the wealth of information available 


to the companies, considering the great amount of respect 
we know their stockholders must have for them and con- 
sidering the dire need of the companies to prove to the 
bureaucrats of Washington that they are not owned “in 
Wall Street.” 

Small oil companies can make profit, too, by talking 
of their stockholders, telling how they live in the home 
town and are helping to build home business. It does 
not require a top advertising writer to say this in a few 
words for small advertisements in the home town news- 
paper. Nor does it cost much. 

The wide publicity that the Brookings report is getting 
may prompt some of the small companies to launch this 
kind of advertising, and the Brookings report may at last 
wake up the major oil companies to do an intelligent and 
effective job of talking about how they are small town 
owned, with school teachers and Main Street businessmen 
among their shareholders. 





The sting of a reproach is the truth in it— 
Benjamin Franklin. 

Editorials are written to stimulate discussion, 
~because it is only through discussion that a na- 
tion, an industry or a company can arrive at 
sound decisions. NATIONAL PETROLEUM NEWS al- 
ways welcomes comments on its editorials. 

Please write Warren C. Platt, Editor, 1213 
West 3rd St., Cleveland 13, Ohio. 














Diesel Sellers Not Required 
To ‘Police’ Customer Use 


WASHINGTON—Sellers of Diesel 
fuel will not be responsible for collect- 
ing the federal tax on sales to pur- 
chasers who may use oil for both 
highway and non-highway purposes, 
Internal Revenue Bureau has decided 
tentatively. 


A seller will be responsible only 
when he delivers fuel directly into 
the supply tank of a Diesel-powered 
highway vehicle or, when fuel is de- 
livered to a storage tank, only if the 
purchaser states in writing he will 
use the entire supply for non-high- 
way use. 

Thus, IRB will not require sellers to 
“police” Diesel fuel use. 

The Revenue Bureau's interpreta- 
tion on the 2c per gal. tax is being 
made individually to sellers who re- 
quest a ruling. Tentative interpreta- 
tions will be in effect until the bureau 
issues specific regulations. 


Sinclair Builds 5 Terminals 
Along Pipe Lines in South 


NEW YORK—Sinclair Refining Co. 
is building four new terminals with 
a total of 430,000 bbls. of tankage for 
gasoline and light fuels storage 
along Plantation Pipe Line Co.'s sys- 
tem, plus one on Southeastern Pipe 








Line Co.’s products line, with a to- 
tal of 95,000 bbls. storage for gaso- 
line and light fuels. New facilities 
are expected to be completed early 
in November at an estimated cost 
of $2,200,000. 

Location and size of the new Plan- 
tation terminals follow: 

Greensboro, N. C., 90,000 bbls. 

Charlotte, N. C., 95,000 bbls. 

Birmingham, Ala., 150,000 bbls. 

Meridian, Miss., 95,000 bbls. 


All terminals will have tank truck 
and tank car loading facilities. New 
office buildings are included in plans, 
plus garage and warehouse facilities 
at Charlotte and Birmingham. 


Jet Fuels Data Available 


WASHINGTON — Information on 
characteristics of jet fuels is included 
for first time in current national 
survey of aviation gasoline issued by 
Bureau of Mines. 

Report gives results of analyses in 
company laboratories of 88 samples 
of avgas produced by 20 manufac- 
turers and 35 samples of jet fuel 
produced by 14 manufacturers. 

Free copy of Report of Investiga- 
tions 4889, “National Annual Survey 
of Aviation Gasoline and Aviation 
Jet Fuel, October 1951 production,” 
may be obtained from Bureau of 
Mines, Publications Distribution Sec- 
tion, 4800 Forbes St., Pittsburgh 13. 





Republicans Support States 
In Tidelands Ownership Fight 


CHICAGO — Republican platform 
adopted by the national convention 
last week favors “restoration to 
the states of their rights to all lands 
and resources beneath navigable in- 
land and offshore waters within their 
historic boundaries. 

The platform also favors “reason- 
able depletion allowances, defense 
procurement policies, synthetic fuels 
research, and public land policies, in- 
cluding good faith administration of 
our mining laws, which will encour- 
age exploration and development of 
our mineral resources. . .” 

Republicans denounced “the pol- 
icies of the present administration 
which allow special premiums to for- 
eign producers of minerals available 
in the United States.” 

They supported “the principle of 
bona fide farmer-owned, farmer-op- 
erated co-operatives.” 

Under Democratic policies, the 
platform said, “neither small nor 
large business can flourish.” It 
charged that “merciless taxation, the 
senseless use of controls, and cease- 
less effort to enter business on its 
own account, have led the present 
government to unrestrained waste 
and extravagance in spending, irre- 
sponsibility in decision and corrup- 
tion in administration.” 
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Survey Finds Most Jobbers Are Strong 
On Customer Relations, Good Products 


By Raymond E. Bjorkback, Eastern Editor 


A major sup- 

plier, seeking to 

be of more help to its distributors, has 

made an informal survey of 416 of 

them in 10 states, and comes up with 

some thought-stimulating findings as 

to their strong points and shortcom- 
ings in certain respects. 

As a group, the survey showed, the 
distributors are long on good cus- 
tomer relations and quality (first- 
line) products and merchandise. 

They are short on employe train- 
ing and presentability (housekeeping 
and personal appearance all along 
the line). 

Detailed rating of the group was 
as follows: 


—Planning (not just hoping), 52%. 

Having adequate financing, 84%. 

—Conducting employe training, 
42%. 

—Selling quality products and 
goods, 96%. 

—Maintaining presentability, 43%. 

—Having sales ability and ability 
to transmit it, 57%. 

—Maintaining good customer re- 
lations, 93%. 

—Active in civic affairs, 72%. 

—Desiring to improve service, 70%. 

—Having model service station, 
57%. 

—Over-all rating, 66%. 


MIDWEST 


The findings are the judgment of 
men who have direct contact with the 
distributors and their operations— 
the supplier’s salesmen, district and 
division managers, lubricants engi- 
neers, TBA specialists and operat- 
ing and construction engineers. 

Invariably, these men observed, 
the distributor active in community 
affairs does better than the fellow 
who stays out of them. 

Also, they noted, the man who 
started as a retailer usually turns out 
to be the better distributor. 

Still another observation was that 
many a distributor with another 
business, or two, will take pains to 
have handsome quarters for an auto- 
mobile agency, or a lumber business, 
etc., but pays little attention to the 
appearance of his gasoline outlets. 


. 
* * > 


The surveying supplier expects the 
group ratings reported above to be of 
some benefit in adjusting its distrib- 
utor-aids program. But its primary 
interest is in the individual ratings 
of those 416 distributors. 

It has had the good sense to de- 
cide that no two distributorships will 
need exactly the same help. It un- 
dertook the survey with that thought 
uppermost. Accordingly it will tailor 
the aid it is offering to the circum- 
stances of the individual enterprise. 


Chicago Oil Men Work with Police 
And Firemen on Tank Truck Safety 


By Leonard Castle, Midwest Editor 


The cil indus- 

try in the Chi- 

cago metropolitan area is co-operat- 
ing with fire and police departments 
in presenting courses of instruction 
on the causes of petroleum fires and 
the proper methods of putting them 
out. This program is an initial step 
toward industry sponsorship of men- 
tal and physical examinations for 
petroleum truck drivers as required 
by a Chicago ordinance resulting 
from the streetcar-transport fire of 
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May 15, 1950, in which 34 persons 
were killed. 

Under the ordinance, these exam- 
inations were to be conducted by 
the Chicago police department but 
it hasn’t been enforced because the 
police department is not equipped to 
handle the job and feels it properly 
is the duty and function of the fire 
department. This is where the indus- 
try itself enters the picture. 

In order to assure the public safe 
transportation of petroleum products, 


and to see that the ordinance is en- 
forced, the industry plans to set up 
a system of examining the drivers 
according to the requirements out- 
lined by the ordinance. The exam- 
inations would be conducted under 
the supervision of the police depart- 
ment, or the fire department if the 
ordinance is changed, but the indus- 
try would assume full responsibility 
for seeing that the tests were conduct- 
ed strictly according to provisions 
of the ordinance. This would relieve 
the police department of the necessity 
for setting up a special bureau to 
carry out the demands of the City 
council. 


This industry co-operation with lo- 
cal government dates back to 1946- 
1947 when Chicago decided to tighten 
up its inspection of tank trucks with 
the great postwar increase in the 
transportation of petroleum products 
by tank truck and transport. The in- 
dustry worked closely with the fire 
department in setting up inspection 
rules and seeing that they were car- 
ried out. 

The importance of industry co-op- 
eration in these programs is empha- 
sized by the fact that if truck trans- 
portation were halted in Chicago, the 
city would be able to receive only 
about half of its gasoline and fuel 
needs. In other words, only half of 
these products would be shipped into 
the city by rail and the area’s econo- 
my would be paralyzed. 


The current educational program 
for firemen and police is being con- 
ducted by John Ainlay, executive sec- 
retary of the central division of The 
American Petroleum Industries Com- 
mittee. First, he shows the Du Pont 
movie, “Pipe Line on Wheels,” which 
explains how the tank on a truck 
is constructed to withstand fire, and 
then he gives a lecture on “the chem- 
istry of a petroleum fire.” 

Mr. Ainlay re-emphasizes the safe- 
ty features of tank trucks, such as 
safety valves, spring loaded dome 
covers, fuse plugs, etc., and then at- 
tempts to allay the fears of petrole- 
um fires by pointing out that ex- 
plosions of gasoline can occur only 
under limited circumstances and these 
are well defined. He explains that 
gasoline must be vaporized and mixed 
with air before it will explode and 
then tells how the fire can be ex- 
tinguished if it occurs. 


To date, the audience reaction has 
been excellent. Mr. Ainlay has ap- 
peared before several hundred fire- 
men and was surprise at the lack of 


39 








Tanks that 


This 35-foot Fruehauf Tank-Trailer is operated by Kaw Transport Co. of 
Sugar Creek, Missouri. Kaw operates 13 Fruehaufs, hauling petroleum 
products in Missouri and Kansas, with authorities for chemical hauling 
extending to Nebraska and lowa. 10 of Kaw’‘s units are equipped with 
Fruehauf's exclusive Gravity Tandem Suspension, ; 


TAKE A LOOK 
INSIDE THE SHELL 
AND SEE THE QUALITY 
THAT’S BUILT INTO 
A FRUEHAUF! 





WHA! 


YOU HAUL/) 
IN A FRI) 
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Fruehaufs for Leak- Protection... 
Fruehaufs for Mileage Records... 
Fruehaufs for Hauling Profits ! 


FRED R. SUDDARTH, President 
Kaw Transport Co. 
Sugar Creek, Missouri 


WHITTLE DOWN 77 " oy - Our Fruehaufs Have Covered Over 


8 Million Miles . . and They've Stood 
Up Perfectly Through Every Mile!” 


“Our 13 Fruehaufs have traveled an average 
of 626,000 miles each,” says Fred R. Suddarth, 
Why do drivers, from coast to coast, prefer Gravity Tan- President of Kaw Transport Co., ‘yet our ex- 
dem? No problem answering that: Fruehauf's exclusive, perience with leaks has been next to nil. One 
patented torsion bar tandem pulls easier, rides easier, and of our units is 18 years old and still in excel- 


i paiceamaed lent shape. When you roll up mileage figures 
Why do owners prefer Gravity Tandem? Because this like ch ae ith i; i .s —— a r 
easy-trailing feature produces up to ¢hree times normal ike these with so little tank repair, you really 


tire mileage! And torsion springing is gentle on tanks, know you've got quality tanks. 
prevents stress and leaks, What's more, GT owners are “Our drivers are especially sold on Fruehaufs 
cost-insured by the only complete tandem guarantee in because of the way Gravity Tandem holds the 
i ! 
the industry! road on curves. They find braking safer and 
easier because GT eliminates wheel hop. 


“Those are just a few reasons why we keep 
on buying Fruehaufs year after year.”’ 


TIRE COSTS WITH 
GRAVITY TANDEM! 


World's Largest Builders of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 
DETROIT 32, MICHIGAN 


~guamesnnh Snamaneinasiete” Fully-Equipped Branch Factories In All Principal Cities! 


'HAUF! 
; PRINTING INK SULPHURIC ACID BUNKER-C OIL 
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INTERPRETING THE OIL NEWS 





knowledge about the chemistry of 
petroleum fires even among profes- 
sional fire fighters. But where there 
is lack of knowledge, there is an avid 
desire to learn. 

Following each formal presenta- 
tion, Mr. Ainlay holds a question and 
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Marketers who 
conduct re-brand 
operations don’t like to use “name” 
brands because it restricts their 
price-cut maneuvering and handicaps 
them competitively, according to Dan 
Lundberg, petroleum trade associa- 
tion official. 


Distributors are being subjected to 
greater pressure by suppliers to use 
the supplier’s own brand name, said 
Mr. Lundberg, who is executive sec- 
retary for both the California Petro- 
leum Distributors Assn. and the Serve 
Yourself and Multiple Pump Assn. 


At least two large suppliers re- 


portedly have informed distributors - 


that they won’t permit a re-brand 
name to be used on their gasoline. 
Another company, which has many 
accounts sporting a variety of in- 
dividual brand names on the same 
product, has been trying to persuade 
the accounts to drop the re-brand 
name and display the supplier’s ex- 
clusively, said Mr. Lundberg. 


It would seem that the dealer 
would benefit from brand names ex- 
ploited through advertising. But a 
number of Independents claim they 
are-in a stronger position to run a 
cut-rate operation if they can use 
their own re-brand names. 

In the self-serve association par- 
ticularly, Mr. Lundberg has many 
members who are adept in the tech- 
nique of trimming prices. The able 
ones may do it for a temporary ad- 
vantage, to build up a quick volume 
or to upset a nearby competitor. But 
he doesn’t want to get involved in an 
all-out price war. With re-brand 
products, an operator can maneuver 
with greater facility. 

For instance, once a “name” 
brand is used, the dealers usually 
convert all their pumps. “Name” 
suppliers don’t like split-pump deals 
involving their name. This may 
mean giving up a split-pump opera- 
tion which allows many dealers to 
engage in limited rate-cutting by 
featuring a special on one of the 
brands. 


That, said Mr. Lundberg, is one 


ai 


answer period which usually develops 
into a round table discussion. These 
sessions frequently run two hours 
beyond the formal program as fire 
fighters seek to learn everything they 
can about petroleum products and 
how to control them. 


Suppliers Put on Pressure to Halt 
Re-Branding; Independents Resist 


By Frank Breese, Pacific Coast Editor 


of the reasons they dislike to “brand 
up.” In these days of tight supplies, 
though, Independents have found 
that while re-brand gasoline is scarce, 
there are offers of “name” gasoline. 


* * * 


Olympic Oil Co.—Earlier in the 
month this Los Angeles distributor 
was having supply trouble (see July 
2 NPN). Since then, arrangements 
reportedly have been made to keep it 
supplied at least for this month. 


* * ” 


For the 27th consecutive season, 
Tide Water Associated will broadcast 
college football games in the seven 
western states, Alaska and Hawaii. 


It’s also going in for a series of 
delayed telecasts for the second year. 
Associated has purchased a 13-week 
series of delayed film telecasts fea- 
turing California, Stanford, U.C.L.A. 
U.S.C. and Washington games for 
presentation in the Los Angeles, San 
Francisco and Seattle areas. They 
will consist of 30-minute weekly 
films of selected games. 


The company will release its broad- 
casts over western regional facilities 
of two national networks (NBC and 
Mutual) and several independent ra- 
dio stations. 


* * * 


West Coast oil executives haven’t 
taken sides publicly in the current 
political contests. In private talks, 
they are predominantly pro-Repub- 
lican but Taft-Eisenhower sentiment 
was pretty much divided. 


Signs of the times: The a-board 
of a Union Oil station reads: “ ‘7600’ 
Today.” 

That’s the company’s premium 
gasoline which has been on 90% ra- 
tion. 


* * ~ 


About 60,000 copies of a pamphlet 
explaining the depletion allowance 
and 80 prints of a color sound-slide 
film on the same topic have been is- 
sued by the Western Oil and Gas 


Assn. to West Coast companies for 
distribution. 

The idea is to familiarize oil men 
with this complex subject both for 
their own understanding and so they 
can speak intelligently about it when 
someone cries: “How do the oil com- 
panies get away with that dodge?” 


* * + 


The antitrust case against the sev- 
en West Coast majors is moving 
slowly through the massive prelimi- 
nary litigation. William C. Dixon, 
Pacific Coast chief of the Antitrust 
Division, said he is hopeful that the 
case will be brought to trial by the 
end of next year. It may not start 
before 1954, however. 

At present, the litigants are still 
involved in interrogatories. The next 
step will be hearings on points they 
can’t agree on concerning interrog- 
atories. These hearings may begin 
this fall, Mr. Dixon said. 


* * * 


The oil industry is interested in 
two measures on the Arizona state 
ballot for the November election. 

One is a proposed constitutional 
amendment approved by the state 
legislature which would establish a 
prohibition against the diversion of 
highway user revenues to non-high- 
way purposes. 

The other is a proposal to establish 
a severance tax of 1% on the gross 
proceeds of mineral production in- 
cluding oil and gas. Arizona has no 
production, but considerable explora- 
tion has been taking place. 

* * ~ 

Utah Oil Refining Co. is expanding 
its marketing set-up in Utah and 
Idaho and hopes for a 6% increase 
over 1951, the company recently re- 
ported. Included in the expansion 
plans is construction of 28 new sta- 
tions by the end of the year. 


New mobile, metal “open all night” 
signs, designed so they can stand 
alone or be attached to electrolier 
poles are being used on Standard of 
California’s 24-hour stations. 


Quite a mean public relations prob- 
lem has been caused the oil industry 
by its off-shore seismic exploration. 
Critics charged that the explosions 
resulted in wanton destruction of 
fish. 

A black powder has been developed 
which is supposed to be less harm- 
ful. Recently in Santa Barbara, 
center of criticism, the new seismic 
blasting technique was demonstrated 
to county and state officials, fisher- 
men and newsmen. 

Witnesses reported that no fish were 
killed. If criticism is overcome, it 
means off-shore exploration can con- 
tinue with less griping from the fish- 
ermen. 
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THE JOBBER’S FUTURE-NO. 3 


Independent Asks ‘Equal’ Chance to Compete 


How one jobber looks at the problem of supplier relations is 
discussed in this third and final article in a series on the Independ- 
ent’s position in oil marketing economics. Written by NPN’s Mid- 
west Editor, Leonard Castle, the series began in NPN July 2, p. 42, 
with the second article in NPN July 9, p. 68. 


Do integrated companies in reality 
permit the jobber to compete on an 
equal footing? Do they subsidize 
their marketing operations from pro- 
fits in production, transportation and 
refining? Do they enjoy tax ad- 
vantages which result in unfair com- 
petition with the jobber? 

These are some 
of the questions 
raised by Lloyd 
H. Sidwell, vice 
president of the 
Hawkeye Oil Co. 
at Cedar Rapids, 
Iowa, and treas- 
urer of the Iowa 
Independent Oil 
Jobbers Assn. in 
analyzing the 
meaning and im- 

Mr. Sidwell portance of the 

phrase “economi- 

cally feasible” as applied to the job- 
ber operation. 

Mr. Sidwell places the spotlight 
of interrogation on some touchy 
points—questions to which the Na- 
tional Oil Jobbers Council and many 
state associations have been seeking 
the answers, albeit, for the most part, 
unsuccessfully. 

To begin with, Mr. Sidwell ob- 
serves that the term “economically 
feasible” is a popular phrase these 
days, and “in many respects it is a 
good term, particularly for those who 
want to straddle the fence or want 
to leave their statements sufficiently 
confused so they can change or al- 
ter their actions later without chang- 
ing the policy.” He notes, also, that 
the phrase can be interpreted in many 
different ways. 


Independent distributors, he says, 
do not consider their position in 
jeopardy if they have an opportunity 
to compete on an equal basis. If 
this opportunity exists, “I am not 
worried about my company’s sur- 
vival in this very competitive busi- 
ness.” 

But, he contends, “That ‘if’ is a 
large one, and let’s take a look at 
what it involves.” ' 

“If, we are able to buy our prod- 
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ucts on the same basis as the mar- 
keting departments of the integrated 
companies buy theirs. By that, I 
mean that the laid down price at the 
bulk plant is the same as ours, and 
that there is no subsidy from their 
other operations, such as transporta- 
tion, refining and production. There 
are cries of ‘wolf’ when such thoughts 
are publicly mentioned. But, we have 
yet to be shown where these thoughts 
are not more truth than poetry. 
When the ‘ifs’ are eliminated, I know 
that my company can operate on as 
profitable a basis as the other mar- 
keters in this area. 

“If it is impossible to eliminate 
these ‘ifs,’ then we had better look 
closely at the picture and see what 
our chances are, and frankly I'll ad- 
mit that they are rough. 

“For one thing, we are confronted 
with a competition of the integrated 
companies having seemingly endless 
amounts of money on which to op- 
erate and expand. Yes, they have 
problems involving money, but they 
do have their vast holdings to bor- 
row against and they have their other 
operations to substantiate’ their 
moves. In their integration and var- 
ious fields of endeavor, and in turn, 
tremendous profit, there comes the 
angle of income tax and the bracket 
that they fall into. There is no 
denying the fact that a company 
that may be in the 25% bracket on 
income tax is at a distinct disad- 
vantage in competing against certain 
activities of a company that might 
be in the 75% bracket. 

“In a different light, but still on 
the matter of taxation, is the in- 
equality of the co-operative’s tax ad- 
vantage over the local Independent. 
Of course, that tax advantage, in 
reality, amounts to a greater differ- 
ence to the local Independent than to 
the integrated company for the rea- 
sons mentioned above.” 

In discussing the general subject of 
economic feasibility, Mr. Sidwell 
notes there are many questions which 
possibly have no immediate answers, 
but many of them will have to be 
answered in the not too distant fu- 
ture. One of these, he argues, is 


“the matter of the subsidization of 
marketing divisions from the other 
parts.” 

“It is a known fact that other kinds 
of business, and I mean large busi- 
ness, have divorced themselves from 
marketing, either through govern- 
ment order or voluntarily. There is 
the cry that this cannot be done to 
petroleum, that it would raise prices, 
reduce volume, and it would do or 
not do many other things. But are 
those threats backed up with logic 
and fact? I have yet to hear of one 
that has not found it advantageous 
in the long run. 

“It is the American point of view 
to always want more business. This 
is fine, if it is profitable business. 
But how often are some of the poli- 
cies adopted that are more for the 
grab of power and position rather 
than profits? Somewhat in this line 
is the matter of expenditures of un- 
reasonable amounts of money for 
service station locations that could 
be classed as an uneconomical grab 
of power by the individual companies, 
and in some cases, give evidence of 
monopolistic tendencies.” 

Mr. Sidwell asserts that in sev- 
eral instances where major com- 
panies moved into direct operations, 
the expense has been prohibitive. 
Large amounts of money have been 
poured into these operations, while 
at the same time gallonage went 
down, but it is impossible to obtain 
accurate profit and loss figures from 
the companies involved, he says. 

“No, that is a thing that you can- 
not find. This brings up the matter 
as to whether the policy committees 
of the integrated companies are suf- 
ficiently far-sighted to see the trends, 
see some of the fallacies of their op- 
erations and make the long range 
plans constructively rather than leave 
themselves open for government con- 
trol. 


“In mentioning this dread term, I 
am not at all advocating such a thing. 
I mention it as a thought to the 
integrated companies who are play- 
ing with it and not always playing 
wisely. I think it is directly in their 
laps as to whether or not they get 
more government controls. 


“We have yet to be shown that 
our requests for more margins are 
unjustified, that marketing depart- 
ments are not subsidized, that tax ad- 
vantages are just and are properly 
used, that businesses which have sep- 
arated marketing from other parts 
of that business have suffered or 
have been detrimental to our econ- 
omy. These are the questions that 
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the integrated companies should hon- 
estly answer to themselves. Then 
they should act on these honest con- 
clusions without delay. 


“I am vitally interested in all of 
these problems, because I enjoy the 
oil business, and not only want to 
see it continue to be a good business, 
but want to see it become a better 
business. So, I will do all in my 
power to help toward bettering any 
of these conditions that I have 
brought up as being bad for our in- 
dustry,” Mr. Sidwell concludes. 


PAD Changes Organization 
On Oil Plant Protection 


WASHINGTON — PAD has reor- 
ganized its Facilities Security Divi- 
sion into Facilities Security Office 
headed by R. L. Allbritain, former 
Washington consultant. 

W. R. Boyd, Ill, who headed divi- 
sion from October 1951 until now, 
has returned to Cities Service Pe- 
troleum, Inc., but will continue as 
consultant to PAD. Two others named 
consultants in facilities defense field 
are J. H. Myers, Atlantic Refining 
and chairman of API’s Plant Pro- 
tection Committee, and F. W. Mar- 
tinek, Standard Oil Co. (Indiana) and 
chairman of plant protection com- 
mittee of Chicago Civil Defense 
Corps. 

Deputy PAD J. Ed Warren says 
full plant protection program has 
now been established for oil industry 
and complete liaison has been effected 
with other government agencies. 

In other PAD activities, BE. Oliver 
Jones has resigned as special assist- 
ant to PAD’s refining director to re- 
turn to Ethyl Corp., New York. He 
will continue to serve PAD, however, 
as consultant on tetraethyl lead stock- 
piling program. 


Plant Protection Guide 


WASHINGTON—Munitions Board 
has published a new security guide 
for use primarily by businesses en- 
gaged in defense production program. 

The new booklet, “Standards for 
Plant Protection,” supplements the 
booklet, “Principles for Plant Pro- 
tection,” published by the board al- 
most two years ago. It may be ob- 
tained from Superintendent of Docu- 
ments, Government Printing Office, 
Washington 25, D. C. at 20c a copy. 


Shell Makes Marketing Change 


NEW YORK—Distribution and en- 
gineering have been separated m 
Shell Oil’s head office marketing op- 
erations department in New York. 
Distribution, under Thornton Beall, 
will have two divisions, plant and mo- 
tor fleet. Engineering, headed by C. 
J. Nobmann, will have construction 
and equipment divisions. 


44 


Jobber Eyes Costs in Supplier Shift 


MINNEAPOLIS — Dickey & Mil- 
bert, Inc. of Wayzata, Minn., one of 
the oldest and most prominent oil 
jobbers in the Upper Midwest, on 
July 19 is becoming a marketer of 
Western Oil & Fuel Co, products. 


Western’s affiliate, International 
Refineries, Inc., is constructing a new 
$7 million refinery at Wrenshall, 
Minn., outside Duluth, for the proc- 
essing of Canadian crude. 


The name of the Dickey company 
is being changed to Dickey & Shaver, 
Inc., with Don Dickey, former presi- 
dent of Northwest Petroleum Assn., 
continuing as president, and Craig 
Shaver being elevated to vice presi- 
ident. Mrs. Don Dickey is treasurer of 
the new corporation, and Chester 
Cruikshank is secretary. 


The company, which marketed 
Phillips products for the past 23 
years, will market under Western’s 
brand name of “Mileage.” 


Cost Reduction — In a statement 
announcing the change, Mr. Dickey 
pointed out that the company was 
adapting its operations to the mod- 
ern trend in merchandising which re- 
duces operating costs by by-passing 
bulk plants and utilizing to the fullest 
newly developed labor-saving equip- 
ment. 

Mr. Dickey’s statement said: 


“For the past few years we have 
noted a radical change taking place 
in the marketing of petroleum prod- 
ucts. We have been keenly aware of 
this change and have given a great 
deal of time and study to find ways 
and means of adapting our own op- 
erations to this modern trend in 
merchandising. 


“Every operation and movement 
involving equipment and labor must 
be added to the cost which the buyer 
must pay. By eliminating some of 
these factors, it is possible to give 
the consumer the same quality prod- 
uct at a lower cost. With the opera- 
tion of the present method of deliv- 
ering petroleum products by truck- 
transport, it is possible and practical 
to install larger storage in filling 
stations, thus enabling the elimina- 
tion of the additional cost of putting 
the product into a bulk plant and 
then again trucking it back to the 
station in small quantities.” 


Equipment Aids—‘“New and mod- 
ern labor saving equipment is avail- 
able to cut labor costs, An example of 
this is the new gasoline pump cap- 
able of serving two cars at the same 
time. : 

“It is plain arithmetic to see that 
these savings can be passed on to 
the consumer in the form of a lower 
price and a considerable saving. We 
feel very strongly that we owe this 
type of service and saving to our 
patrons.” 


Mr. Dickey also revealed that the 


name of his transport company is 
being changed from Suburban Trans- 
port to the Dickey Transport Co. 


Company History — The jobbing 
firm was founded in 1895 by Mr. 
Dickey’s father, William L. Dickey, 
now 87, as a contracting concern 
doing building and ground work for 
summer residents in the Wayzata 
resort area just outside Minneapolis. 
In 1900, the company started selling 
coal, and in 1905 purchased its first 
tank car of gasoline. 


In 1916, the elder Mr. Dickey 
formed a partnership with William 
Milbert, and in 1929, Mr. Dickey re- 
tired, with his son taking over his 
50% interest in the company. The 
partnership ceased in 1946. 

Dickey & Shaver serves 26 sta- 
tions in the Wayzata-Hopkins area 
from two bulk plants with total 
storage of 250,000 gals. It serves 
about 2,300 fuel oil customers, and 
its total gallonage of all products in 
1951 was 6,000,000. 


Anderson Changes Supplier 


NEW YORK—Anderson Oil Co., 
Caribou, Maine, has been appointed 
a Cities Service distributor effective 
July 15. The company formerly mar- 
keted Richfield products. 


Anderson Oil owns six bulk plants 
in Aroostook County and supplies 
about 35 service stations and 2,500 
fuel oi] consumers throughout county. 


Conoco Buys Detergent Plant 


PONCA CITY—Stepan Chemical 
Co.’s synthetic detergent plant at 
Chicago, one of largest in Midwest, 
has been purchased by Continental 
Oil Co., according to Harold G. Os- 
born, Conoco vice president in charge 
of manufacturing. 

Acquisition of the plant, which will 
be operated by Conoco’s petrochemi- 
cal department, gives Conoco a fully 
integrated operation for manufactur- 
ing synthetic detergents for the soap 
industry. Company’s present petro- 
chemical plant in Baltimore, Md., pro- 
duces synthetic detergent ingredients. 

Conoco is currently enlarging its 
Baltimore plant to three times its 
present size. Petrochemical expan- 
sion plans also call for construction 
of a $2 million plant in Ponca City 
for manufacture of lubricating oil ad- 
ditives. 
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Heavy Fuel Prices Decline; Gasoline Firm 


Declines in heavy fuel accounted for most of the price 
changes in refinery and terminal districts the past week. 
On the other hand, gasoline quotations were unchanged 
and firm, and, except for occasional offerings of cycled 
materials at 9.875c, Group 3, offerings were scarce. Dis- 
tillate fuels were slow moving in the Midwest and the 
Atlantic Seaboard, while at the Gulf these products con- 
tinued hard to find. 

In virtually every district east of the Rockies, the prime 
problem of refiners was to find a temporary outlet for 
surplus heavy fuel. There is an obvious need of more 
storage facilities for residual. In addition, the steel 
strikes coming at a time when refiners were maximizing 
crude runs to increase production of gasoline proved 
“too much pressure on the bottom of the barrel.” For 
many refineries, lower prices was the answer. 

In Chicago, Standard Oil Co. (Indiana) lowered its 
tank wagon price for Stanolex fuel oils A and C by 0.25c 
per gal., effective July 10, according to a check by NPN 
of the company’s bulk plants. Standard’s price posted 
for fuel oil A in 1-749 gal. lots was 10.4c, and for 750 
gals. and over, 9.65c. The company’s prices for Stano- 
lex fuel C in the corresponding quantity brackets are 
9.25c and 8.5c, respectively. 

At the truck transport supply level in Chicago, No. 6 
fuel quotations eased from 5.95 to 5.85c per gal., and 
from 6.3 to 6.05c for material with less than 1% sulfur. 

In Oklahoma, for local and northern shipment, quota- 
tions for No. 6 fuel reported by refiners ranged upward 
from 95c per bbl., a new low.this year, and off 10c from 
the previous week. 

In Arkansas, heavy fuel slid from $1.65 to $1.50 per 
bbl. 

In East Texas, the same product was quoted at $1.15 
per bbl., down 10c. 

While there were no changes reported in heavy fuel 
prices at the Gulf for cargo liftings, the extent of dirty 
products’ supply was indicated in soaring rental rates 
for dirty tankage, up to 15c per bbl., per month, in some 
instances, according to reports to NPN. This rate, which 
includes “in and out” charges, is as much as six times the 
storage rentals that have applied in summer seasons in 
the past, usually from 2.5 to 4c per bbl. 

The increased use of dirty storage at the Gulf for climb- 
ing crude oil inventories in May and June was pointed 
up in a report that one Houston district refiner until re- 
cently had 3,000,000 bbls. of tankage allotted to crude oil 
alone. Another major was faced with the problem of 
receiving tank car shipments of crude all during the re- 
finery strike. No immediate relief is in sight, refiners 
say, for as crude oil stocks have been whittled down at 
some plants, heavy fuels have increased proportionately. 

In the East, emergency storage of No. 6 fuel in dirty 
barges was reported at New York Harbor. However, the 
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most “unusual” supply development resulting from the 
heavy fuel surplus was a report of No. 6 fuel offered 
from the Great Lakes area for shipment to New York 
Harbor with an equal quantity of No, 2 fuel thrown in as 
an inducement to the buyer. 

At lake ports, the lag in heavy fuel shipments that 
first occurred with the steel strikes has been compounded 
by work stoppages and reduced industrial operations gen- 
erally. 

In the Caribbean, Esso Export Corp. reported that its 
eargo price for bunker “C” fuel, FOB Aruba, N.W.I., has 
been reduced 10c to $1.65 per bbl., retroactive to July 2. 


Trading in all areas of the nation was quiet, and one 
deterrent to the movement of spot quantities in bulk was 
that many refiners were faced with substantially the 
same supply position—long for the time being on heavy 
fuel, short on gasoline, and with large quantities of dis- 
tillates to be manufactured prior to the heating season. 

At the Gulf, trade sources said there were virtually no 
new offerings of kerosine, No. 2 fuel, and gas oil to be 
found. However, substantial quantities of light fuel oils 
have been contracted for shipment from the Mid-Con- 
tinent to the seaboard. Kerosine and No. 2 fuel in Okla- 
homa were available at “discounts” of ic (off published 
prices) for prompt tank car shipments FOB Group 3. 


Along the East Coast, few buyers of No. 2 fuel could 
be found, many resellers having stocked up heavily prior 
to the recent price increases authorized by OPS. At New 
York Harbor, bids for spot barge lots of No. 2 fuel gen- 
erally were scaled down to 9.4c; the barge price quoted 
by most New York Harbor refiners and terminal opera- 
tors was 9.65c. 


Crude oil prices were reported unchanged. However, 
there have been reduced takings of heavy fuel bearing 
crudes both in this country and in Venezuela, according 
to reports. 

The picture on specialty products varied considerably. 
Prices for liquefied petroleum gases still held relatively 
firm in the Mid-Continent (see page 55). On the other 
hand, export demand for waxes and petrolatums still was 
almost at a standstill. 


In the Mid-Continent, bright stocks and neutral oils 
continued fairly plentiful, with lighter grades most easily 
obtainable. Solvent refined bright stock was available 
to resellers for export as low as 32c, FOB ship at the 
Gulf, in bulk quantities. This was 2c below the price 
quoted by one large refiner for bulk shipments at the 
Gulf, and 1.5c lower than some refiners were asking for 
sales to the domestic trade, FOB Tulsa. 


In Western Penna., some grades of cylinder stocks 
were offered more frequently than recently. However, 
630 flash cylinder oil still was scarce; this material was 
quoted at 30c to regular-customer buyers. 
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Summary of Daily Gasoline Prices (July 8 through July 14) 


Motor Gasoline 93 Oct, (Premium): 
Tex, (Texas & New Mex. shpt.) .. 
— (Texas & New Mex, shpt.) .. 
(Truck Tnsp. 

Gent W. Tex. (Truck 

Motor Gasoline 90 Oct. (Geman: 

N by . esas & New Mea. shpt.) ee 
exas 4 ex, ee 
pt.) 


Een, | Tex. ( pap) asinine 


Motor Gasoline 88 Oct, (Premium): 


WEMAS wicdoces 
Motor Gasoline 86 Oct, (Premium) : 
yy. Tex. (Texas & New Mex. shpt.) .. 


= (xeane & New Mex. shpt.) Se 
E. Tex. (Truck Tnsp.) oe 


Motor Gasoline 84 Oct. (Regular) : 
N, Tex. (Texas & New Mex, shpt.) .. 
W. Tex. (Texas & New Mex. shpt.) ca 
E. Tex. ¢ Tnsp.) oddoveoesos 
Cent. W. Tex. (Truck. Tnsp.) pecscese 
Motor Gasoline 82 Oct, ae 
Okla., Group 3 (Okla. shpt. 
Okla.. Group 3 (Northern 7, EX e 
sewestere Xaroup 3 basis) 
(Texas & New Mex. shpt.) ee 
W. Tex. irexae & New Mex. shpt.) .. 
E. ~~ BS ga | 


Motor ‘Gacctine 80 Oct, (Regular: 
Okla., Group 3 (Okla. shpt 
Okla., Group 3 (Northern ‘het’; 
Midwestern croup 3 basis) 
Tex, (Texas & New Mex. shpt.) |. 
W. Tex. (Texas & New Mex. shpt.) .. 
Motor Gasoline 60 Oct. ws & below: 
Okla., Group 3 (Okla. 
Okla., 


ee eeeeee 


E. Tex, (Truck >> ° nee 
Cent. W. Tex. (Truck Tnsp.) eeecsave 


Motor Gasoline 92 Oct, (Premium) : 
York harbor . 








NMED savesasyarcss 


Motor Gasoline 85 Oct. (Regular): 
New } 
New Y 
Philad 
el 


Philad peal 
io 








90 Oct. (Prem. : 
86 Oct, (Regular) o* 
Western Penna., Oil City: 
90 Oct. 
86 Oct. 
Western Penna,, Pittsburgh: 


90 Oct. (Prem.) 
86 Oct. (Regular) 


Monday 

duly 14 
13.2-13.25(2) 
36 


12.75(2) 
12.5-12.75 
11.75-12.75 


(3)11.5-11.875 
(5)11.375-11.75 
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(2)11.75-12 
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10.75-11.25 
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12.75(2) 


13.75-13.9 
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Friday 
duly 11 
13.2-13.25(2) 
12.5 
12 
12.75(2) 
12.5-12.75 
11.75-12.75 


(2)11.5-11.875 
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12 

12 
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(2)10.75-11 
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10.75-11.25 
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9.625-10.125 
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12.75(2) 
12.5-12.75 
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12 

11.75-12 

11.75 
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12.9-13.25 
12.8-13 
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12.5-13.4 
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GULF COAST 
Bunker Oil Only Product Freely Offered 


About the only product that could be bought outright, 
and in quantity, was bunker fuel, according to refiners’ 
reports at the Gulf the past week. Clean products for 
prompt lifting in cargo lots still were hard to find, and 
unfilled requirements of regular—and premium grade 
gasolines for July and August reportedly were large. 

No changes were reported in refiners’ quotations, and 
all prices, with the exception of heavy fuel, were firm. 
Residual was offered in large quantities at $1.65 per bbl., 
and there were unconfirmed reports that occasional, spot 
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cargoes could be obtained for prompt movement at prices 
10 to 15c lower. The degree of unwieldiness of dirty 
products generally was indicated in reports that spot 
rental rates for storage of crude and buiker oi] have 
soared to as high as 15c per bbl., per month, in some 
instances. This compares with “normal” summer rates 
ranging from 2.5c to 4c per bbl. 

Trading generally was quiet. Most of the large re- 
finers are said to have swapped off as much winter No. 2 
fuel as they could afford to in order to obtain prompt 
gasoline in exchange. Other refiners also are sold up 
far in advance on kerosine and No. 2 fuel, and had little 
or no gasoline to offer. One barge sale of 81.5 oct. 
gasoline was said to have been sold at 10.75c; this price 
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is the same as the low quotation reported by some re- 
finers for 83 oct. regular-grade for cargo loading. 

Commenting on market inactivity, some sources said 
products in demand were hard to find, and the products 
readily obtainable were hard to sell. However, there 
were some reports that aviation gasoline, in short sup- 
ply for several months, may soon be approaching a more 
balanced production/demand position, 

While the early supplies of motor gasoline were ex- 
tremely tight, several offerings of “fourth quarter gaso- 
line” as yet have found no takers, according to reports. 
Refiners were unwilling to buy supplemental quantities 
of gasoline that far in advance, and some marketers de- 
clared they could not forecast their requirements accur- 
ately this season to make forward purchase commitments. 
On the other hand, some of the refiners apparently were 
convinced that they would be tight on bunker fue] next 
winter and refused to quote on inquiries for monthly ship- 
ments over the coming winter. One such inquiry called 
for material testing less than 0.5% sulfur. 


ATLANTIC COAST 
Fuel Oil Buying Continues Light 


Trading was quiet along the East Coast the second 
week in July and fuel oil buyers were slow to accept of- 
fering. Heavy fuel price eased. With continuance of 
steel] strike, and slowing in industries allied to steel, resi- 
dual sales were near standstill at many points. 

Following general price advances to new OPS ceilings 
for distillate fuels, most resellers indicated they were 
stocked up and no longer were buyers pending reduction 
in inventories. Gasoline remained firm, with July of- 
ferings scarce. 

Residual, No. 6, reported was “freely available at $2.30 
and lower,” New York. No lower quotations were dis- 
closed, however, than $2.35 for barge lots at the harbor. 
According to some sellers, “cheap” material was being 
sold at New York, the price equivalent to “Gulf plus 
transportation,” (about $2.20). These offerings were 
undermining No. 6 barge sales, it was said, and one large 
supplier stated that his customers were taking far below 
anticipated quantities. 

Generally, the storing of heavy fuel was reported an 
acute problem to suppliers, and prices at many points 
were said to be “highly vulnerable” to bidding. Sales 
of residual, No. 5 (0-10 p.t.) fuel at $3.10, New York, 
were disclosed. Generally quoted price for barge lots of 
“cold No, 5” at New York was $3.20, unchanged. 

Virtually no trading in distillate fuel oils was reported. 
Following a scramble to stock up on light fuels prior to 
date of OPS increase order, resellers showed a pronounced 
lack of interest in offerings, nothwithstanding first ap- 
pearance in many weeks of kerosine and No. 2 offerings 
at generally quoted prices. Most New York Harbor 
suppliers quoted kerosine in barge lots at 10.65c, No. 2 
at 9.65c. Small sales of No, 2 at 9.65c reportedly were 
made, and some buyers were offering to pay 9.4c. 


CHICAGO DISTRICT 
Residual Prices Dip Again 


Residual fuels continued weak in Chicago District last 
week and suppliers lowered their quotations in face of 
price cuts in other refining districts. 

Light fuels were steady even though suppliers said job- 
bers were slow in starting their summer-fill programs. 
Refiners and Independent river terminal operators said 
there were no excess stocks of light fuels along the 
Mississippi river. Some said all available light fuels for 
river movement had been spoken for long ago. Gaso- 
line remained in strong position with big inquiries still 
unfilled in open market. 

Three grades of residual fuel were lower with sup- 
pliers’ reductions establishing the following ranges: No. 5 
high-sulphur, 6.95 to 7.1c, down 0.4c on the high; No. 6 
low-sulfur, 6.05 to 6.4c, down 0.25c on the low and 0.1c 
on the high; and No. 6 high-sulfur, 5.9 to 6.1c, down 
from 5.95c on the low side. 

Suppliers saw lengthening steel strike, in addition to 
damage already done to residual prices up to now, as 
bringing new difficulties during the winter when the 
Great Lakes are closed to shipping. While iron ore can 
move by rail (at about $6 “premium” per ton over water 
rates) quantity will be greatly reduced because of in- 
ability of rails to handle the required volume. 


CENTRAL MICHIGAN 
Steel Strike Hits All Refined Products 


Unless the steel strike is settled shortly, Central Michi- 
gan refiners last week saw its depressing effect extend- 
ing to all products, and not just residual fuels. Mean- 
while, refiners said residual prices were “sloppier than 
ever,”’ but none reported changes in their quotations 

Suppliers said there had been a noticeable slowdown 
in smaller fabricating plants throughout the state. This, 
coupled with scheduled sharp curtailments of automobile 
production, notably Chrysler’s cutback, will further de- 
press residuals, suppliers said, some adding that this 
“black outlook” already had brought reports to them 
that No. 6 prices had fallen to 7c, FOB Detroit. City’s 
principal suppliers, however, continued to quote No. 6 
at 7.6c, FOB Detroit. 


Recent purchase of 200,000 gals. of range oil at 10.625c, 
FOB Central Michigan (quotations ranged from 11.55 to 
12.2c), indicated distillates were available at “discounts” 
at some plants. Some refiners, nevertheless, said they 
were taking the “long range view” toward their distillate 
inventories even though summer-fill programs had bogged 
down under such stimulants as price protection guaran- 
tee and delayed billing to jobbers. 

Consensus of these refiners was that anticipated local 
supplies of light fuels already are short of next winter's 
requirements and, with residual] stocks forcing cuts in 
crude runs, supplies will continue to tighten. 


Summary of River Barge Commercial Shipments from Gulf Coast—March 1952 


(Figures In bbls. From data prepared by Department of Interior, Ol] & Gas Division) 


Gasoline 
From TEXAS to: 
Se Te wy n06 6 08 @rnep o 
A tae eee 
Ind., Ill., Ky., ete. .... 
Mo., Iowa, etc. ...... i ako ak ae 
OE Aree 112,447 
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PG. BUN S6644 60 - coonss 
A abn rccbuses one 
East Ohio .......... 
Ind., ., Ky., ete. .... 
, Iowa, etc. ... 


68,584 
245,657 
245,657 


re 114,441 
678,888 
678,888 
From ARK.-MISS. to: | 
Se peeepery 

Ind., Tll., Ky., 

Mo., lowa, etc. 


ED dctic> pa 9400-00-00 «9 
TOTAL RIVER BARGES.. 


JULY 16, 1952 


Heating Oli Gas Ol 


Mise. 
Fuel On Lubes Prod. Total 


110,592 46,503 Tit Tr 225,679 

13,232 eceeee 31,434 376,949 

13,232 cveves 31,434 341,358 

sarees ereves eaeane ; 35,591 
2,654 sebbes oovecs . 130,005 
6,201 40,051 8,274 8,652 180,025 
212,383 41,277 3,986 17,442 2,002,852 


1,962,166 
40,686 
443,888 


212.383 41,277 "3,986 17,442 


860,486 
727,582 
5 ais 132,904 
205,152 4,219,974 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 
Ft WER PCIE Pe Peery eT Te 15.36 11.65 
REE. BUD 6 a 0-6 0 6c cca eeean 15.36 11.65 
15.02 11.67 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 


Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif.. N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast, 











MIDWESTERN (Chicago-E. St. Lovis Area) 
No. 6 Fuel Sags Another 15c 


No. 6 fuel prices fell another 15c in Midwest last week, 
a cut that came only a few days after some suppliers ex- 
pressed confidence that big shipments to the Gulf had 
brought relief to heavy products. 

Reports concerning light fuels were mixed with some 
sources declaring that Nos. 1 and 2 oils were available at 
summer “discounts” of as much as ic below low quoted 
prices.. These reports were not supported by sales or 
purchases, however. Large refiners said they had not 
changed their position in holding burning oils for their 
own customers and were not offering product to “sum- 
mer shoppers.” 

Gasoline remained strong, but for first time in several 
weeks cycled regular-grade product was offered in open 
market when reseller disclosed he had been offered “a 
few” cars at 9.875c, Group 3. Quotations reported by 
refiners for refined regular-grade ranged from 10.375 to 
10.5c. 

Reduction in his prices for No. 6 fuel of 15c, to $0.95, 
was reported by one refiner. This was the lowest price 
quoted for heavy fuel since December 1949. In June cf 
that year, price had dropped to low of $0.60. 


MID-CONTINENT 


Heavy Fuel Stocks Still Top Problem 


“Serious” heavy fuel buyers were still a rarity in the 
Mid-Continent the past week, with stocks continuing to 
mount as result, primarily, of the nation’s steel strikes. 
Burning oils also showed no improvement, but most re- 
finers were more concerned over residual stocks than 
distillates. Gasoline remained tight—too tight, in fact, 
for resellers, who said they still found little material to 
buy. Open market trading was generally light. 

In Oklahoma, refiners’ quotations for residual dropped 
below $1.00, with one quoting $.95 for both northern and 
local shipment. Refiners in other areas also reported 
reduction in their prices, but still few buyers were will- 
ing to do any prompt trading. In fact, only one inquiry 
was disclosed, and that one was from a Gulf Coast buyer 
who sought No. 6 at $1.40, delivered Houston, over next 
four months. 

While refiners’ quotations for No. 6 ranged upward 
from $0.95 in Oklahoma, material was available consider- 
ably below this, trade sources said. Purchase of “a 
few” cars of No. 6 at $0.75, Group 3, for resale, was dis- 
closed in Oklahoma, while a Kansas refiner reported sale 
of 10,000 bbls. of No. 6 at $1.14, FOB refinery. Purchase 
of small lot of No. 5 at $1.80, Group 3, for resale, also 
was disclosed. 

One report from Kansas was that gas companies plan 
to cut off industrial users earlier than usual this winter, 
because of large winter domestic demand that is expected. 
However, refiners point out that gas cut offs still will 
depend largely on weather conditions. At any rate, if 
the steel mills stay idle much longer, most refiners fear 


demand is going to get still weaker during the next 
couple of months. 

Uniy bright spot in the residual picture (if it could be 
called such) was the gradual easing in the tight heavy 
fuel transportation picture. Heavy asphalt movement 
is still making cars scarce in some areas, but most re- 
finers last week said they could get cars if they could 
get orders. 

There were no complaints from refiners about lack of 
gasoline demand. Some were trying to buy, and many 
found it hard to keep up with regular-customers orders. 
Especially in northern Kansas and southern Nebraska 
was demand strong, where the wheat harvest was at 
its peak. Buyers generally were paying 0.625c “over 
published prices” for pipe line gasoline at northern 
terminals, and except for small amounts of cycled ma- 
terial which showed up now and then, very little gaso- 
line was offered in open market. 


WESTERN PENNA. 
Heavy Lubes Hold Strong 


Heavy Penna. lubricating oils were available only in 
limited quantities the second week in July, and recent 
easing in supplies has been relative only to tightness of 
preceding months. Reports of offerings all attested to 
continuing strong prices for these grades. 

Actual trading, however, was quiet, with several re- 
finers reporting demand for motor oils still “sluggish,” 
demand for gasoline “below par,” and industrial fuel oils 
also in slack demand. Steel strike was chief cause for 
unseasonally slow interest in some of these products, re- 
finers said. Demand for scale wax, outside of contracts, 
was negligible. 

Prices were unchanged, except for kerosine and dis- 
tillate fuels, which were up 0.65c in the Pittsburgh dis- 
trict when one refiner advanced his quotations by that 
amount. Altogether, two refiners in the Pittsburgh dis- 
trict and one in the Oil City district have made such ad- 
vances. Others stated they were uncertain over applica- 
tion to the Western Penna. area of the East Coast price 
hike granted by OPS, and others said market “could not 
bear” price increase now. 

Cylinder stock spot quotations were largely nominal, 
with 600 s.r. reportedly commanding relatively higher 
prices than 600 flash. Offerings and transactions were 
reported as follows: inter-refinery offering of 650 s.r. at 
28c; inter-refinery purchase of “a few transports” of 
650 s.r. at 27c; inter-refinery purchase of 600 flash at 
29c; sales of 600 flash at 29c. Still tight was 630 flash 
cylinder stock, and buyers’ reports indicated none recently 
had been offered except in exchange for bright stock. 
Exporters seeking small lots of 630 flash (200 tons and 
less) were said to have been unsuccessful in getting the 
material. 


Bright stock was even less freely offered than most 
cylinder stocks, refiners said. Several sales at 31c were 
disclosed, however, and one was reported at 30c, the 
seller’s ceiling. Sales of 200 vis. neutral at 29.5c and 
30c also were disclosed. 

Scale wax demand was slight, and several refiners said 
that while they were holding for 4c, low quoted tank 
car price, there had been very little bidding for material 
and few sales. Domestic demand for finished petrolatums 
was steady. Export inquiry for petrolatums increased 
slightly, and one refiner reported pickup in sales; export 
prices, however, continued weak. 














Crude Oil Prices 
No changes were reported in crude oil prices 
during week ended July 12. For complete crude 
price schedules see p. 48-49 of June 25 NPN. 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT JULY 14 


Prices herewith are reproduced from Piatt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whens” rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to = pe oil industry prices everywhere. 

own in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon 
bulk lots such as tenk car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where § sign is 
shown; wax and Ppetrolatums in cents per pound; ex all fees and taxes; 
for crude oil and its products lawfully produced and transported; re- 
ported as received by OILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


WESTERN PENNA. 
Bradford-Warren: 


GASOLINE 


OKLA,, Group 3 (Okla. shpt.) 


(3)11.5-11.875 
(4) 10.5-10.875 


9.625~10.125 


OKLA., Group 3 (Northern shpt.) 


88 Oct. Prem. ............ (5)11.375-11.75 
82 Oct. Reg. (5) 10.375-10.625 
60 Oct. M & below 9.375-10 


MIDWESTERN (Group 3 basis) 


(3)11.375-11.75 
(4)10.375-10.5 
9.75(2) 


82 Oct. Reg 


Str. run gasoline, excl. 
Detroit shpt. ........ 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OILGRAM the prices they otherwise 
would quote to the trade in and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Piatt's 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. S.: $150 per year, payable in advance. 


Bright Stocks 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 
600 s.r. filterb’l .......... 
13.9(2) GOD BA 2 ooo cccssowerss 
12.9(2) 630 Mash . .. 2... cece ceecces 


MIDCONTINENT LUBES 


FOB Tulsa basis, for domestic shipment only. 
Bright Stocks, vis. at 210° Neutrals, vis, at 
100°, 0-10 p.p. 


(2)13.5-14.25 
13.5-13.75(2) 
(2)12.5-13.125 


OHIO—Quotations of 8.0. Ohio for delivery to 


Ohio points: 


CALIFORNIA 
Los Angeles dist. : 


.  -10.75-11 
(2)10.75-11 
(2) 10.25-10.5 


‘ WESTERN PENNA. 
SS Oct. Prem. 22000000000. (2)11.75-12 
Re > dedecsane ees 11. 
10.75-11.25 seperted, 
(2)10.75-11 


9.875-10.5 


13.3-16.5 
12-14(2) 


16.25-17 
14.25-14.5 


16.25-17 
14.25-14.5 


150-160 vis. 0-10 p.p., 95 v.1. 33.5-34(2) 


Neutral Oils—Golvent (95 v.i.) 


(2)21-22 
(2)22-23.5(2) 
(2) 24-24.5 


th Prices are for sales made, or offers reliably 
to jobbers & compounders only. 


Viscous Neutrals—No. 3 col, Vis. at 70° F. 200 








10.75 
9.625 


11.6-11.8 
11.5-12.375 


10.5~-11.375 
9.5-10.875 


JULY 16, 1952 


for 


Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 


DEEP ROCK OIL CORPORATION 
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GULF COAST—Solvent Refined Lubes 
From Mid-Continent grade crude. 
ship at Gulf for export. 
Bright stock—Vis, at 210° 

150-160 vis., 

test, 95 v.i, 34 
Neutral Oils—Vis. at 100°; 95 v.1.; 0-10 p.t. 
100 vis. 21(2) 

22-24 


Prices FOB 


23.4-25 
26.7~28 


SOUTH TEXAS LUBES 
(Vis, at 100° F, FOB 8. Tex., refineries for 
domestic — export shipment. ) 


Vis. 

(3)12-12.5(3) 

(3)13-13.5(3) 
14(6) 
15(6) 
16(6) 

(3)17-17.5(2) 

(3) 18-19(3) 


(2)12-12.5(3) 
(3)13-13.5(3) 
14(6) 
15(6) 
16(6) 
(3)17-17.5(3) 
(3)18-19(3) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to blend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 
Grade 26-70 .....---se5+s 


FOB BRECKENRIDGE 
Grade 26-70 


5.5( Quotations) 


5( Quotations) 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 
Commerical 
District Propane 
N. Y¥. Harbor ... 8(2) 
Philadelphia 


Industrial 
Propame 





INDUSTRIAL 


FUEL OIL 


SPECIALISTS 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JULY 14 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 


41-43 w.w. 
42-44 w.w, 
Range oil 8.7513) 
58 & above D.I, Diesel | (3)8.5-9 

No. 1 fuel ..... yo 8.5-9x 
No. 2 fuel 7.875-8.5 
No, 3 fuel 7.625—7.875 
No. 6 fuel «$0.95-1.25~ 


8.75-9.25 
8.75-9.25 


OKLA., Group 3 (Northern shpt.) 


41-43 w.w, (4)8.75—9(2) 
42-44 w.w, (5)8.75-9(4) 
Range oil .. Saale: bilere 8.75(2) 
58 & above D.I. Diesel (6)8.5-8.875 
No. 1 fuel eee oe (5)8.5-8.75(3) 
No, 2 fuel wee . (5)7.875-8.125(2) 
No. 3 fuel 7.625-7.875 
No, 6 fuel due x$0.95—-1.20x 


MIDWESTERN (Group 3 basis) 


(2)8.75-9 
42-44 w.w, (4)8.75-9 
Range oil 
58 & above D.I. Diesel ... 
No. 1 fuel (4)8.5-8.75 
No. 2 fuel . - (4)7.875-8.125 
No. 6 fuel .... ws vie ° x$0.95—1.10, 


(4)8.5-8.75(2) 


N, TEX. (Texas & New Mex, shpt.) 


41-43 w.w. (2)8.75-9.5(2) 
42-44 w.w. .. eéa 9 

58 & above D1. Diesel ene 

No, 2 fuel 

No, 6 fuel 


W. TEX. (Texas & New Mex. shpt.) 


41-43 w.w. 
42-44 ww. care 
58 & above Di. Diesel” eee 
No. 1 fuel 
No. 2 fuel 
No. 6 fuel 


8.75 
9. aac es 
8. 15-8 25(2) 
9.25 
$1. SOL 75 


E. TEX. (Truck transport lots) 


x$1.15-1.85 


CENT. W, TEX. (Truck transport lots) 


$1.40-1.50 


KANSAS (For Kansas destinations only) 
42-44 w.w. ... (2)9-9.875 
52 & below D.I. are 9-9.3 
58 & above D.I. Diesel ... 
No. fuel vebersées 
ME Sve ood ses aneee 7.875-9.25 
fuel sows 
fuel . x$1.50-1.575x 
GE sc dcccccccksts Copeneneresee 





ARK. (For shipment to Ark, & La.) 


Tractor ‘fuel see 
fuel 52 & below 
fuel 58 & above ... 


WESTERN PENNA. 
Bradford-Warren: 
Kerosine 

No. 1 fuel abes 
No, 2 fuel (2)10.5-—10. 55x 
No. 3 fuel .... 24. eee 10.5—10.55 
36-40 gravity. fuel 10 


(2)11-11.3 


Ol City: 


Kerosine (2)11-—11.65x 
No. 1 fuel 10.5—11. 15x 
No. 2 fuel ... KGeses 10. 25—10.9x 
No. 3 fuel ... iis aes 10.25 
36-40 gravity fuel ba a 10.25 


Pittsburgh: 


Kerosine .........+++. x11.4 11.65 
No. 1 fuel jap cnweut «11.35 
No. 2 fuel x10.65(2) 
No. 3 fuel ... Sede ce ve eaee 
36-40 gravity fuel oterv ee «10.65 


CENTRAL MICHIGAN 


(FOB Central eee refineries. ) 

Range oil .... 11.55—12. 2x 
46-49 w.w. kero. 11.55-12.4 
P.W. distillate 
No. 2 fuel 
“af Sarees 
U.G.I. gas oil 

No, 5 fuel 

No. 6 fuel 


e 1.4-12 
(2)10.75-11.05(2) 
10.5~11(2) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


Kerosine 

No. 

No. 2 fuel 

Diesel (Light & Med.) 


CALIFORNIA 


San Joaquin Valley: 
40-43 w.w. . 

Heavy fuel (Ps 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


San Francisco: 


40-43 w.w. ... 
Heavy fuel (Ps 400) 


Los Angeles: 


40-43 w.w. ( “¢-e ye 5 
Heavy fuel (PS 400) ...... $1.75-2. 
$2.15-2. 20(4) 
8.25-11 


Stove dist. (PS 100) ...... 





New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 
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OIL PRICE SECTION 





CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 

Motor Gasoline 

90 Oct. Prem. veben tee o2ee 
SS Oct, Prem . / 12.85-13.75 
84 Oct, Reg. eases 
82 Oct. Reg. 12.05-12.75 


(2)10.9-11.25(2) 
(2)9.9-10.375 


, low sulfur . 2 7.15 

, high sulfur . 6.95-7.1x 

. low sulfur . ; x6.05—6.3(2)% 
. 6, high sulfur . ‘ x5. 85-5. 95% 


WAX 


WESTERN PENNA. (T.C., in Bulk) 
White Crude Scale: 


122-124 A.m.p Jon (3)4—4.25 
124-126 A.m.p. . . (3)4—4.25 


SEABOARD 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bblis., fully refined 
in bags or cartons. 


Crude Scale N.Y. Domestic N.Y. Export 
124-126 white 5.6(2) 5.6/2) 


7.45 
7.45(3) 
7.45(3) 
7.55(3) 
7.55(3) 
7.55(3) 
7.55-8.3 
9.55 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 

Stoddard solvent .......... 11.375(3) 
Cleaners naphtha .. — 11.875(2) 
V.M.&P. naphtha 11.875(4) 
Mineral spirits 10.875(4) 
Rubber solvent 11.875(3) 
Lacquer diluent (2)12.125-12.375 
Benzol diluent (2)13.125-13.625 


Oll City: 
Stoddard solvent 


Pittsburgh 
Stoddard solvent 15(3) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


V.M.&P. a 17.0 
Mineral spirits & 16.0 
Rubber solvent 14.875 


Stoddard solvent 11.25 


CENT. W. TEX, (Truck Trnspt. lots) 
Stoddard solvent 10.5 


KANSAS (For Kans. Dest’n. only) 
Stoddard solvent . 11.8 


V.M.&P. Mineral 
Naphtha Spirits 


7(4) 16(5) 
espaol (4)15.5-16 
. 15.5(3) 
17.5(4) 16.5(5) 
esse » 16.5(4) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 14 


ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


92 Oct. 90 Oct. 83 Oct Kerosine 
District Prem. Gasoline Prem. Gasoline meet Gnastine Reg. Gasoline No. 1 Fue 
N. ¥, Harbor 13.85-15 13.85-14.35 (3)12.85-13.6 , (19) 10.75-10.85 
do barges 13.75-14.9 13.75-14.25 12.5-13.4 Sseu 10.65(19) 
Albany ..... 14.2-15.2(3) 14.2-15.2 (3)12.7-13.7(5) . : 11.059) 
Baltimore .. 12.9-15(2) 12.9-13.25 11,9-13.5 : . 10.85(10) 
do barges . 12.8 12.8-13 11.8-12 eal 10.7515) 
Baton Rouge. wees eoee ocbe . 9.7 
do barges - os osde 
Boston ..... 14.95-15.7 14.95-15.2(2) > ) 4 : 10.95(16) 
Charleston .. 13.3-14.475 13.3 2. AT y . (3)10.7-10.9¢2) 
Corpus Christi 12.5-13.5 12.5 11. , snes 
Houston es 12.25-13.3 12.25-13.3 ; q : A 9.25-10.25 
do barges . 12.25-13.3 (2)12-12.25 , . bs 9-9.25 
Jacksonville . 13.614) 13.3-13.6(2) . . ‘ 11.4(11) 
Miami me 13.6 . as 11.5(2) 
Mobile ...... 13.4(3) q . 10.4(4) 
New Haven 1513) h 5(2 f 10.95(8) 
New Orleans 12. 6 ; 2e K 9.7-10.15 
do barges . 9.7-9.95 
Norfolk 10.75(7) 
Pensacola ... 10.4(2) 
Philadelphia 20,.85(10) 
do barges . 10.75(10) 
Pt. Everglades 11.545) 
Portland 11.05(9) 
Providence 3. 10.9519) 
Savannah 12.3- 12.6(4) E 11.45(7) 
Tampa . 13.3-13.4 12.4(4) . by 11.15(8) 
Wilmington, 
N. Cc 13.05-14.55(2) 13.05-13.2 12.05-12.55 y i (3)10.7-10.9(4) 


os 
ier 
Cane 
= 
- 


fee es tt et 
02 Go OIE OH ON SD 


Diesel OU Light Diesel 
Gas House No.5 Fuel No.5 Fuel Shore Piants Ships’ Bunkers 
Ne. 2 Fuel Gas Oil (@-10 p.t.) (15-60 p.t.) (5@ cet., 55 4.1.) (45 eet., 45 4.1.) 
N. Y. Harb. .(19)9.75-9.85 9.85 (12)$3.23-3.56 $2.87 (8)10.15-10.25 (4)$4.18-4.23 
do barges . 9.65(18) — (12)3.20-3.46 2.84 — 
Albany ..... 10.05(12) Ae 3.75 10.4514) 
Baltimore ... 9.85(11) 9 3.23(3) 87 10.2515) (3)4.18-4. 23% 
do barges . 9.7516) tes 3.20(3) S4 , 
Baton Rouge. 8.4 8.8 , .22 8.8 3.49 
do barges . a Tr .19 a in 
Boston ..... 9.95(16) 26(6) 10.3516) are 22-4.27% 
Charleston 9.6 on ‘ 73(2) 10(2) 4.12-4.13% 
Houston .... .625-¢ ‘ : (2)8.5-9 3.4916) 
do barges . . Nees ; boos ne 
Jacksonville . 10.4(7) os es 10.4(6) (4)4,.368-4.422» 
Miami 10.5 ees Sees . 10.5(2) 4.4113) 
Mobile 9.542) $e peba ‘ 9.5 , 
New Haven . 9.95(10) — 3.365 ;. ‘ 10.3515) 
New Orleans. 8.5-8.7(3) ove eee ee 8.7-9.1(2) 3.49(3) 
do barges . . aeet o ad sBe's ‘ 
Norfolk .... 9. 15 3.18 2.82(2) 10.154) (4)4.18-4.19% 
Pensacola ... 9. pee oues es 9. . 
Philadelphia . 9.82 9.95 3.10-3.25(3) 3.1016) 10. 25(8) (4)4.18-4. 23% 
do barges . i he ote se sane . 
Pt. Everglades Tr ‘ _" 10.5(5) 4.41(4) 
Portland .... 10. 05(10) AE os —" 10.4514) 
Providence .. 9.9519) 38 3. g i 10.3544) «4.07 
Savannah ... 10.4547) ove tdes 76(2 10.455) (4)4.389-4.452% 
Tampa 4 10.25(5) et § ‘ : 10.2546) (4)4.305-4.37x 
Wilmington, 
N. C. 9.9(7) 9.¢ “~s oe 10(2) (2)4.12-4.17x 


Ne. 6 Fuad 
No. 6 Fue Ne Sulfar No. 6 Fuel 
No Sulfur Max. 1% 
Guarantee Salfur 


N.Y.Harb. . (13)$2.45-2.50 (2)$2.35-2.45(13) $2.55-2.63 $2.55-2.60(3) $2.45(11) 
Albany 2.80 ry basn oven wie’ 
Baltimore .. 2.48(6) 2.45(4) x2.63 2.60 2.4514) 
¥ 1.85 reve $oes 
2.51(9) 2.51(5) cove 6008 
2.34(2) 2.31(3) esse oss 
1.88 1.85 
)1.85-1.90 
2.31(6) 
2.25 


2.43(3) 
2.10 wiie 
2.48(8) 35-2: 2.63(4) 
2.22(2) ks 
2.65 
Tampa oi 2.16(5) 
Wilmington, 
sa 
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Refinery & Terminal Prices (Continued) 
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GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS MEXICAN BUNKER PRICES 
a ¢ ERS 
Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 bbis., and are by refiners only to -Y. S. DOLLARS PER BBL. OF 150 Lit 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each mee Bunkers) 
price tes the ber of companies quoting that price. Mexican Gulf 
Aviation Gasoline (MIL-F-5572) Fampleo «+------+. $1.98 nor 
EP Ea Seer eee. sonyeeee oa 3°75 
Grade 100/130 ...........-005- cteebsdecosseeca SE, 2S SRE eee “fete aegis c, : Pacific Coast 
PEE son Su ected sk ony neces one sacvee cccce 25. Guaymas ......... $2.50 .90 
Manzanillo ........ 2.50 4.00 
Motor Gasoline Salina Cruz ....... 2.50 4.00 
= bry sen - 12(2)-12.25(2) 
. Premium tteeeeeesceeecceesceeeese 11.75-12-12.25 
bs et ee . 11(2)-11.25-11.5 PACIFIC COAST 
| ewer tpettenipbeetsar manned? — ygteeteag (In Ships’ Bankers, Diesel Fuel Bunker © Fue 
aah Wend eae or Dewp Byte r 
2 ‘Oct M Leaded 10-10 .25-10.75 San Pedro, Calif. $3.44(5) $1. 70(5) 
San Francisco .. 3.65(4) . 
Kerosine & Light Fuels Portland, Ore. .. 3.86(4) $2.00(4) 
ee es IND 4 ae secinie cv eral bobs Guksatvos 9(3)-9.25 Seattle, Wash. .. 3.86(4) $2.00(4) 
PO PE 66 cd bd oe be usies 60 oss ben epdgeeesceess 8(5)-8.25 
Diesel & Gas Oils PETROLATUMS 
Ee re ee ee 8-8 .125-8 .25 WESTERN PENNA, 
rer re eee 8.125-8 .25-8 .375 
(Bbis., carloads; tank car, 1 to 1.5c¢ less.) 
SE a MND AG Kaw cc veer ce untadiudes tours 8.25-8 .375-8.5 Snow white ...... ... (2)6.875~-7.375 
Soft white .. .. (3)6.625-7.375 
Heavy Fuels—Cargoes Lily white .. . (2)6.375-7 
No. 5 Fuel, 0-10 pt. Pia sciead ates. inladbinasee’ $2.35(2)-$2.50 Cream white .. . (2)6-6.75 
Bunker C Fuel ................... ccc ccccsceeee §1.85(2)—-1.75(3)-1.85(2)-1.875 Soft yellow ........ +. 5(3) 
pe Peer (4)5—5.125 
NE. idea dene: era ied (4)4.75-4.875 
OE .caine Viiges  ecaiases, ee 
Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
‘on gr pe ov — of a A 8. -™. ay of local port or other governmental charges, 
es taxes, e' any; point indicat ior gravities shown; 2c per bbl. differential per | 
degree of gravity applies for gravities below and above those shown.) } 29 YEARS OF RELIABLE 
Type of Price API Effective | 
Orade Per bbi. FOB Point Gravity Date OIL PRICE REPORTING 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 | 
pa Te = Said, Qatar 39-39.9 pres 1, — || This, in just a few words, is the story of 
Arab’ 41 idon on 36-36.9 April 1, 1 | RAM ‘i i 
Iraq-Kirkuk $2.41 Tripoli, Lebanon 36-36.9 April 1, 1951 || Platt’s OILGRAM Price Service. 
Araq--Basrah $1.67 Fao, Iraq 32-32.9 Dec. 24, 1951 Since 1923, it has been recognized 
|| throughout the industry as the foremost 
|| daily oil price reporting agency. It has 
constantly been the major source of oil 
AVIATION GASOLINE PRICES || price information, and with good reason. 
P , is ra PRE A |} .... OILGRAM has the largest staff of 
Prices are for tank cars, ge or truck transpo ; aviation gasoline, meet specification | ; ; 
MIL-F-5572, unless otherwise noted. ) oil price experts employed by any oil 
price reporting agency. 
District Grade 100/136 Grade 91/96 Grade 80 | OILGRAM is the most complete 
BOP BCD. soaseuhisansensbezenss 17.6-18.6 16.1-17.2 15.6-16.2 sips * : sf .— 
Senna) MONE da5 ik cas gaaccals O50 vesee 18.2 16.7 15.95 |] price report available to the oil man. 
——- a gabe pey PrrerTer errr ey eevee cesses eevee . « « » OINGRAM has the complete con- 
Bal Ms cackickiadiséiestadics Se 16.46 15.85 fidence of its subscribers. More than 
Norfolk, Van eas seeseeteesee neces erin 17.85 16.35 15.6 ninety out of every one hundred oil men 
ye pine rg atin 16.5 15.75 whe bseri 
New Orleans, La. poesia Rouge) ...... 17 15.5 14.75 serma a the renew thelr subeutp- 
Houston, Tex. .......c0csseeeee Bi apadd 16.5-17.25 15-15.75 14.5-15 tions year ofter year. 
If you are dependent upon daily oil prices 
in your marketing operation, you should 
|| be an OILGRAM Price Service subscriber. 
LAKE PORT TERMINALS || We invite you to accept © week's Tril 
Subscription with our compliments. There 
— Cleveland Detroit Toledo || is no obligation on your part whatsoever. 
14.5(3) ae ‘ie aes || A letter of request on your company 
uis-<58) aie og 11 |] letterhead is all that is required. 
xll. Sees ° .95 10.25 } " 
rahe eke 11.2-11.7 10.75-21.1 || ‘Veto todey tor 
xii .45(4) ant 10,2-10.96 10-10.1 ‘| Platt’s OILGRAM Price Service 
o@ée o 8(2 | 
§53(2) 8.6 7,614) 7 70(8) || 1213 W. 3rd St., Cleveland 13, Ohio 
| 
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OiL PRICE SECTION 





Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, however, — 
inspection fees as shown in next column. Gasoline taxes, shown in 

separate column, include _2¢ federal, and state taxes; also city and 
Kerosine tank wagon prices 
tazes where levied are indicated in 
, tf any, are shown in footnotes. These prices in 





County taxes as i fn foctasten... 
Glee G0 uot tuciude taness 
footnot Di t 
ATLANTIC 
REFINING 





Atlantic 
White Flash 
(Regular Grade) Kero.& 
Gasoline No, 1 
Dir. Cons. Fuel 
T.W. T.W. Taxes T.W. 
Allentown, Pa.. 15.0 15.0 
Altoona abee 
. . Der aap 
Greensburg oe 
Harrisburg .... 
Philadelphia 
Pittsburgh 


s 
a) 


oll all well wall all alll 
POA. ; 
AAAAAN.. 


TARR ON RO 
fat kt tt 


in 
et 


New Haven ... 
Boston, Mass. . 
Fall River .... 
Springfield 
Worcester 
Prat. Sos 
Camden, N. J.. 
Newark 
Albany, N. Y.. 
Binghamton 
Buffalo 
Elmira 
Rochester 
Syracuse 
Watertown .... 
Baltimore, _ 
Richmond, 
Charlotte, N. °C. 
Jacksonville, 
Fla. 


ft at ft ek fet et 
Sm em TN NH 


+4 44-4 ~<a cee 


ADHRADADARHOHACCHHD OF: COBMNSCD- 
“ee 


ee eee dl lh ae 
PPP PP ASS SP 


. 
. 


SP OPAPSPSAAPAAUSASPSSSHNA AA, 
Oo SSCOSSOSSOSSOSSOSOMMBUMWOSOS oso- cooscooo’ 


bat et et et 

RPS oanoeaaeo 
PRRRRR EES: ttt 

CO> HONWOHOUHS: +--+ +e 


wreu-t-t-a- 9-33-11 
PAAR RADAMDIAROHAOOHHOY OM: COMNSD - 


me 
aa 
eo 
ioe 
adel 


15.2 eee 


Mineral Spirits V.M.&P. 
T.W. T.w. 
Philadelphia, Pa. .... 16.5 18.0 
Pittsburgh ........+. 20.0 21.0 


Heavy Fuel Olls—T.W. 
No. 5 No. 6 
Philadelphia, Pa. ° 6.90 


Notes: 

Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—aAdd ic for deliveries of 
100-299 gals., 2c for less than 100 

Mineral Spirits prices also apply to ” gtod- 
dard Solvent. 


CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 
OIL prices may vary from those 
because of local conditions.) 


GTUanweaworr#Gooco4enN 
wuncouncsooooosoooo 
Urkocbwonmabwwaacn 


SERESSSEesEsEES 


Gasoline tax column includes th 
Albuquerque & Roswell, 0.5c; 
Cheyenne, ic; Casper, ic. 


: 
2 
a 


Salt Lake City and Twin Falls gasoline 
and kerosine petene apply for deliveries of less 
than 200 200-399 gals., deduct 0.5c; 
400 gals. and one, deduct ic, 

Notes: 
T.W. prices are to consumers and dealers. 
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effect July 14, Rg. 
their 


CHEVRON * 
(Regular) Av. 80/87 7 


CALIFORNIA 


¢ 


Sovootasove une g 


Honolulu, T.H. ... 
Fairbanks, Alaska . 
Juneau 


fet BD et tt ee 
BRoSRERGS —_ 
wien ro DO 
AAOADDODOINIAAGD 


“a 
Ail 


> RO 
> wie 


Portland, Ore. 
Seattle, Wash. 
Spokane 


Lake, 
Honolulu, i 
Fairbanks, 


nessueesyneses 
SBwmwoarnawacrTonawaonw 
: NOWA Dam Dmwenne 


Boise—Sc gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5¢ state. 

Salt Lake—7c gas tax applies to motor 
fuel only; avgas taxes are 2c federal, 4c 
state. 

Honolulu—8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
ex ic territoria] liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢ for neg A gals., except for deliveries to 
Marine trade (excluding Chevron 
Aviation £0/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0¢ . higher than (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5¢ gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 Big - + | delivered A... 2.0¢c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

e—T.T. prices, except at Salt Lake 
City, apply to —— of 40-199 oe. For 
other deli than 40 


gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 


HUMBLE 
Olt 7.W. Retail 


Dallas, Tex.. 14.0 19.0 
Ft. Worth .. 14.0 19.0 

eves 14.0 19.0 
San Antonio. 14.0 19.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers. 


Humble 
Gasoline 


et te 
3348 


coco 


as posted by 
8 offices, but subject to later 
both 


principal marketing compantes at 
correction. 


Mi and } +] prices, 





Ala. 1/40c on gasoline; Ark. 1/20c; "Fla. 1/8c; IM. 3/100c; Ind. 
2/25c; Kans, 1/100c; La. 1/32c; Minn. 5/2000; Mo, 1/25c; Neb. 2/1000; 
Nev. 1/20c; N. C. 1/4c; N. D. 1/200; 
1/40c; Tenn, 2/5c; and Wisc, 3/100c. 

Kerosine inspection fees only: Ala, 1/2c; Iowa 1/50c; Mich. 1/5c. 


Okla, 2/25¢; 8. C. 1/80; 8. D. 


ESSO 
STANDARD 


Atlantic City, N. J. 
Newark ~ 
Baltimore, Md. 
Cumberland 
Washington, D. C.. 
Danville, Va. 
Petersburg 


Esso Gasoline 
(Regular Grade) 
Gasoline 


; 


af 
F 


COIS HOM DH AWOSUWSOODHROOHHMUHOM ONAN 


800000000 0000005000000500099 550508 


SOCCOSCOSSCSAAANS STOOP ststag 
: NR eH OROANH BROAN Uw OCO 


Shreveport 

New Iberia 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 

Little Rock, Ark. . 


woeurhawaee: - 


FUEL OILS--T.W. 
No. 1 PY No.4 No.6 
Atlantic City, N.J. 
Newark, N. J. 
Baltimore, Md. .. 
Washington, D. C. 
Norfolk, Va . 


$3. 154 $3 006 
3.69 2.94 
3.85 2.89 


SPSEES 


Danville oe 
Petersburg ....... 


Roanoke 
Charlotte, N. C. 
Hickory 


GM ..0.- 
Charleston, 8. C.. 


ey 
Spwoawwanonwoe 
J 


_—- oS 


Taxes: Louisiana kerosine prices do act in- 
clude ic state tax. 
Notes: 

Kerosine No, 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
100-299 gals. 2c for less than 100 gals. 

No, 6—Washi price is for min, delivery 
of 1,050 gals.; for min. delivery of 2, ‘500 gals. 
price is $2.83 per bbl. 


(Prices are per moet to 


dg. 4: 


” SEUEERREY PERE 
SBEoaceewreuwsn: 


10. 
(Premium). 
: Gasoline taxes are provincial taxes. 

















OIL PRICE SECTION 
Tank Wagon Prices (Continued) 
SOCONY VACUUM 
Mobilgas Aircraft 8/V 8/V 
Grade Grade Grade Mobilgas (Regular Grade) Mobilfuel MOBILHEAT No.4 No.6 
Gasoline 80 91 100)=— Cons. Dir. Cons. Dir. Mobil Kerosine Diesel (No 2 Fuel) Fuel Fuel 
Taxes T.W. T.W. T.W. T.C. T.C. T.W. T.W. T.C. Yard T.W. 7T.C. T.W. T.C. Yard T.W. T.W. T.W. 
New York City: . 
h 6.0 esos eeee eree 14.7 14.7 mr ots 14.4 13.6 . oee8 13.2 10.69 6.57 
6.0 oeee eves esee 14.7 14.7 wi 11.6 14.6 ane 5 13.6 eves 10.4 13.3 10.69 6.57 
6.0 eee see 14.7 14.7 10.55 11.4 14.4 10.25 13.6 9.85 10.3 13.2 10.69 6.57 
6.0 sese ° coe coos 14.7 14.7 os at 14.4 pals 13.6 esos aoe 13.2 10.69 6.57 
6.0 rr owes cece oses sewe 14.7 14.7 10.75 11.2 14.2 10.15 13.3 9.75 10.2 12.9 10.69 6.57 
Albany, N. Y. ..... 6.0 21.5 22.5 sees 13.7 13.7 14.7 14.7 11.05 11.4 oy eb 10.45 13.4 10.05 10.4 13.0 9.42 7.19 
Binghamton ....... 6.0 soos oee'e sees 14.7 14.7 15.8 15.8 11.8 12.0 14.9 11.2 14.0 10.7 10.9 13.5 eee bag 
TEND wisccncsccs. OS 21.0 22.0 24.2 14.5 14.5 15.5 15.5 12.45 12.8 15.9 11.95 15.2 11.45 11.8 14.7 10.73 
Jamestown ......... 6.0 Shon easy ssee 14.7 14.7 15.8 15.8 11.8 12.0 15.3 cen 14.3 11.2 11.4 13.8 sess vee 
Mt. Vernon ........ 6.0 sees ocee 15.0 15.0 11.35 11.7 14.7 13.9 ye 10.5 13.5 10.71 
Plattsburg ......... GO. ares oeee a se-0 oeds 06e6 16.1 16.1 11.7 11.9 ine ssa 3.8 FD. nics sae 
Rochester .........-. 6.0 20.9 21.9 23.9 14.4 14.4 15.5 15.5 12.55 12.9 16.0 ea 15.1 11.55 11.9 14.6 
Syracuse .........+. 6.0 chen osee Wage 14.4 14.4 15.4 15.4 12.25 12.6 11.75 14.8 11.25 11.6 14.3 . 
Bridgeport, Conn. .. 6.0 jn da0t Sea 4.8 14.8 10.95 11.1 oe eae 9.95 10.1 13.1 
) rer 6.0 as YT 15.3 15.3 2 seed tac BEN ee re 
a, eae 6.0 ote 13.8 13.8 15.1 14.8 11.35 11.5 10.75 13.8 10.35 10.5 13.6 
New Haven ........ 6.0 20.5 eon 13.5 13.5 14.8 14.8 10.95 11.1 10.35 13.5 9.95 10.1 13.1 
Bangor, Me. ....... 8.0 dee fab tae 14.5 14.5 16.2 16.2 11.75 11.9 15.9 11.15 14.4 10.75 10.9 14.0 
a ee 8.0 22.4 23.4 ccee 13.8 13.8 15.0 15.0 11.05 11.2 15.2 10.45 13.7 10.05 10.2 13.3 
Boston, Mass. ..... 6.3 19.0 20.0 22.0 13.7 13.7 14.9 14.9 10.95 11.1 15.4 10.35 13.8 9.95 10.1 13.4 
Genesee. He Moisees. FO sce 6006 - wae ota sve 16.1 16.1 di ‘ + 3 se ee i deep ee ' 
Lancaster ......... 7.0 “4a os 17.4 17.4 ) i 15.0 + bat 13.5 
Manchester ........ 7.0 ‘ eae aon 15.7 15.7 4 ‘x 15.3 shh 13.6 > ‘Se 13.2 
Portsmouth ........ 7.0 21.2 22.2 6 eee 14.4 14.4 15.3 15.3 11.55 11.7 = 10.2 13.0 10.55 10.7 13.4 
Providence, R, I. 6.0 19.8 20.8 22.8 13.7 13.7 14.9 14.9 10.95 11.1 15.0 10.35 13.7 9.95 10.1 13.3 4 
Burlington, Vt. re F ebee sees eeee 14.6 14.6 15.6 15.6 12.25 12.4 saat 11.75 14.5 11.35 11.5 nen 
TRUER, in dd. 0046 ws oe 7.0 ooee “nee vees Seno seoee 16.3 16.3 wie 12.1 “a ce 14.2 oi 11.1 13.8 TS a 
Tank Wagon Prices Buffalo N. ¥. Olty Rochester Syracuse Boston Hartford Providence 
SOR MEE ons gnkaks ee 94.96.40s0.0060enees 18.5 17.0 20.0 21.0 18.0 19.0 18.5 
We ED. de dein. d-0¢ cie'ae cnwavees 260s 20.5 18.5 21.5 27.5 19.5 20.5 20.5 
ee N.Y.C. prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 
scounts: 


Mobil Kerosine-—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 
Mobilfuel Diesel—-All points, 0.5c for T.W. deliveries of 800 gals. or more. i 
Mobilheat—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. i 


Notes: 
Syracuse V.M.&P. price is in steel barrels, Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 


OHIO STANDARD | 


Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular-Grade) 
Sohio Sohio Con- Re 


Naphthas & Solvents—Cons, T.W. 





| 
S.R. D.C. V.M.&P. Sohio | 
Gasoline Avia. Avia. Avia. sumer seil- Sel- Naph- Naph- Varno- Sol- Kerosine No. 1 No. 2 
Taxes 80 91 100 T.wW. ers 8.8. vent tha tha lene vent T.W. Sohio-Heat Sohio-Heat | 
Pe ee 6.0 22.0 23.0 26.0 18.2 14.7 18.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Canton .. 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9* 12.9° | 
Cincinnati ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 ; 
Cleveland ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9° 12.9° ’ 
Columbus ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9* 13.9° 12.9° ] 
Dayton 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 : 
BR Ma skeeccseave 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Marion .... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 ' 
Portsmouth ........ 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
TREE . 0:08 over se.eve 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Youngstown ....... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20 21.5 21.5 20.5 20.5 13.9° 13.9* 12.9° 
Zanesville ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13 .9° 3.9° 12.9° - § 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Fcrm =| 


A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 

Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gas. or more; less than 100 gals., 0.5c higher. Prices at 

other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5¢ higher. 

Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 

5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. 8.8. prices are at company-operated stations. 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 




















Indiana bulk ny where the es prices are publicly posted. Kentucky 
( . » 
Red Cr’n, Red Cr’n. Stanolex Furnace ou. Standard 
Cons. Dir. Gasoline Kerosine 1-99 100 gals. 100-174 175-999 1,000 gals., Crown Gaso- Kero- 
T.wW. T.W. Taxes T.W. gals. &over gals. gals. & over Net line sine 
benny Th, ona as 15.3 6.0 15.8 esee 5 oy | esse o<e0 o whet Dealer Taxes T.W. 
° - . 16.5 6.0 16.6 15.3 14. vee oeee ooee 
Detroit, Mich... 16.3 14.8 6.5 15.5 14.6 13.6 «... ios eh pene ne cette Se BR ae 
Mpls.-St. Paul . 17.5 16.0 7.0 16.4 15.0 ants 14.0 13.3 12.8 Louisville 152 90 14.4 
Des Moines, Ia.. 16.9 15.4 6.0 15.8 14.2 13.2 eee ° vows Paducah .. 14.7 9.0 14.1 
St. Louis, Mo... 16.7 15.2 5.0 15.5 13.6 12.6 mae’ sats es pee mae 137 #90 14:3 
Wichita, Kans.. 14.4 14.0 7.0 14.0 12.2 11.2 ns mat shies Vicksburg 152 90 13:8 
Omaha, Neb... 17.0 15.5 7.0 15.5 13.9 12.9 dans ie ae Birmingham, Ala 157 9:0 14.6 
Fargo, N. D. .. 18.3 16.8 7.0 17.3 15.6 14.6 eves evade bcos Mobile ‘i oy et Abe 15.0 10.0 14.3 
Huron, 8. D. .. 18.2 16.7 7.0 17.2 15.5 14.5 eer sey : Montgomery .......... 15.8 10.0 14.7 
Milwaukee, Wisc. 17.6 16.1 6.0 16.5 15.0 14.0 awh ese an a... a! 8.0 14.3 
oo BE as sac ca eet ke 16.4 8.0 16.0 
Fuel Oils—T.W.—Chicago, Il. WU ios Gawd ton 600s-<0 15.9 8.0 14.4 
Fire-Chief Gasoline 
Standard Stanolex (Regular Grade) Kerosine Savannah ............. 15.2 8.0 15.1 
Heater Oli Furnace Oil Dealer Gasoline Dealer Jacksonville, Fla. ..... 15.2 9.0 15.05 
Oe res: 15.8 14.8 T.W. Taxes T.W DRY Ss a:s8vebarececae | aoe 9.0 15.15 
100-149 gals, .. 14.8 sees 14.0 6.0 12.80 Pensacola ............. 15.0 10.0 14.0 
150 gals. & over.... 14.3 bee 14.0 6.0 12.80 WT a cb ta ce ctaco css ae 9.0 15.0 
150-399 gals. ....... P Seee 13.8 14.0 6.0 12.80 
400 gals. & over.... shee 13.3 14.0 6.0 12.80 Taxes: 
Stanolex Stanolex 14.0 6.0 12.80 Gasoli tax 1 includ these city & 
Fuel A Fuei © 15.5 6.0 13.85 county taxes: Mobile, 2c city; Birmingham, 1c 
1-749 gals. ..... ‘i «10.4 x9.25 14.0 6.0 12.80 county; Montgomery, 1c city & 1c county; Pen- 
750 gals. & over «9.65 «8.5 14.0 6.0 12.80 sacola, 1c city. Other taxes not included in 
Taxes: St. Louis, Mo., gasoline tax includes 1c 14.0 6.0 12.80 prices: Georgia, kerosine, 1c; Montgomery, 
city tax. Des M Ia., kerosine and 14.0 6.0 12.80 kerosine 1c; Mississippi, kerosine 0.5c. 
oil prices do not include 4c state tax. State eos 24.6 6.0 12.80 ‘ . 
sales, occupation, & use taxes to be Port Arthur .... 14.0 6.0 12.80 ‘ 
ble. Notes:—Dealer t.w. prices apply also to all Notes: 
* “Temporary” price. etivery of 


x Effective July 10. 


NL £_, AN tt. 


classes of consumers with minimum 4 


Consumer t.w. prices are same as net dealer 
prices. 
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ini 
ee “Wanted to Buy”, “Help Wanted”, 
Business portunities’’, Miscellaneous classifica- 
tions set in type this size without border—30 cents a word. Minimum 
charge $7.50 per insertion. 


CLASSIFIED 





“Positions Wanted’’—15 cents a word. Minimum charge $3 per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue. 

All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 


FOR SALE: 3—4000 gallon kettles, complete 
with agitators. Call Midlake 3252 or write 
-D. 5, Box 341, Akron, Ohio, 


FOR SALE: 
Works, 3 compt., 
$3750.00. 
58th St., 


FOR SALE: 
750 GALLON TANK, 2 ton Dodge chassis with 
power take off pump, meter, hose and reel, 2 
new tires. $1200.00. RITSMAN OIL COM- 
PANY, Logansport, Ind. 


For Sale 


1950 5400 gallon Standard Steel 
like new, real buy. Price 
BRUCE FE. HACKETT CO. 
Kansas City, Mo., 


12 new Bowser Lowboy gasoline 
computing pumps, cost $402.65. 
$300.00 each for quick sale. 
gasoline transports, good condition. 
particulars. P, O. BOX 166, Springfield, Mo. 


Positions Wanted 


ACCOUNTANT: Past 14 years with Universal 
Oil Products Co., desires connection in western 
, 621 W. states. Will travel. BOX 677. 

Hiland 1385. 
PURCHASING AGENT—Present Navy Con- 
tracting Officer, skilled negotiator, with §& 
years purchasing experience including all phases 
industrial purchasing for single and multi-plant 
operations. Plus 3 years supervisory experience 
general supply, stock control, storage, issue, 
etc. College degree. Desires position as Pur- 
chasing Agent medium sized company or at 
supervisory level large company For resume 
contact BOX 678. 


Will sell for 
Also 2 5000 gal. 
Write for 





tite MART 2 


THE BEST IN 


Every Unit Guaranteed 


compt. 1952 Tandem axle, Trailmobile, $2,000. 
compt. 1947 Tandem axle, Frazier, $2500.00. 
compt. 1948 Tandem axle Frazier $2500.00. 


1—5000 gal. 
1—5000 gal. 
1—5100 gal. 
1—5800 gal. 
1—4370 gal. 
1—3850 gal. 
1—4800 gal. 
1—4380 gal. 
1-—4000 gal. 
1—5750 gal. 
1—5400 gal. 
1—5000 gal. 
1—3884 gal. 
1—4000 gal. 
2—4062 gal. 
1—4000 gol. 
1—4000 gal. 
1—5600 gol. 
1—4500 gal. 
1—4155 gal. 


compt. 1950 Tandem axle Frazier $3500.00. 
compt. 1939 Butler $1050.00. 

compt. 1939 Ferrell, single axle $700.00. 
compt. 1951 Frazier Tandem $5,000.00. 
compt. Fruehauf Tandem $3500.00. 
compt. Fruehavf $2500.00. 

compt. Butler $1250.00. 

compt. dbh Frazier $2,000.00. 
barrel, Ipg t ports, 1946 Superi 
compt. Fruehauf, 1946 10.00 x 20. 
compt. Progress, 1947 11.00 x 20 $2000.00. 
compt. Frazier, 1950 $3500.00. 

compt. Frazier, 1947 Tandem $1750.00. 





$2250.00. 


OaWKWNWEABGDEANWEOEN SSS 


WRITE TO POST OFFICE BOX 431 
PHONE FOR INFORMATION 2-5526 


SPRINGFIELD, MISSOURI 


We Deliver 





OF THE 


WEST 


USED TANK TRAILERS 


compt. 1952 Tandem axle Springfield $3500.00. 
compt. 1938 Tandem axle, Columbian, $2500.00. 
compt. with meters, 1943 single axle Brown $1200.00. 


compt. Frazier 1947 S. A. & 1948 GMC 450 $3500.00. 


F& F REALTY & INVESTMENT, 


SEE THEM AT 221 N. KANSAS ST. 


Storage and Drumming 





STORAGE AND DRUMMING 


Petroleum and other liquid products for 
domestic and off-shore shipments. Tank 
ear, tank truck loading facilities with 
direct line to shipside. 


PORT PETROLEUM CORPORATION 


P.O, Box 746 Oakland 4, Calif. 





Wanted to Buy 





Wanted to Buy 
DOMESTIC FUEL OIL BUSINESS 


Metropolitan New York area Must be 
over 5,000,000 gallons annually. Per- 
sonnel retained. Write 


BOX 676 








For Sale 


STEEL STORAGE TANKS 
Railroad tank car tanks 6,500 
to 12,000 gal. cap. Coiled 
and non-coiled. They're heav- 
ier, safer, cheaper. 

Also complete tank cars 
8,000 and 10,000 gal. cap. 
Your inquiries solicited 
Marshall Railway Equipment Corp. 
50 Church St., New York 7, N. Y. 
Phone: COrtiandt 7-8090 




















Residual Index Drops; Distillate Up 


WASHINGTON—Decrease in residual fuel oil prices 
and increases in prices for kerosine and distillate fuels 
were reflected in Bureau of Labor Statistics’ oil price 
index for week ended July 8. Index based on Platt’s 
Oilgram quotations, is shown below for weeks ended on 
comparative dates indicated (1947-49 equals 100): 


duly 10, 
1951 


Crude and products 2 : 125.7 
Crude \ y 109.0 
Refined products ........... . by 124.3 
GUE Adib wea cecussucese . . 115.0 
Kerosine . . 109.7 
Distillate fuels ............ ’ a 133.4 
Residual fuels ............. . » 101.0 
Lubricating oils ............ y 102.4 
Natural gasoline .......... . \ 79.5 


JULY 16, 1952 


Mid-Continent LP-Gas Prices Steady 


NEW YORK—Prices for liquefied petroleum gases con- 
tinue to hold steady in Mid-Continent despite steel strikes 
and hot weather, according to reports July 9. 

Spot propane to resellers still is available at prices 
ranging from 2.75 to 3c, FOB Group 3. Butane is offered 
at 3c, isobutane at 6c. These prices compare with ceil- 
ings of principal producers, currently subject to 0.5c 
summer “discount,” or 4c for propane, 4.5c for butane- 
propane mix, and 5c for butane. 

One factor in absence of “distress” prices this sum- 
mer is underground storage, trade sources say. Large 
quantities of propane reportedly are being shipped to un- 
derground, some at quotations slightly lower than indi- 
cated to reseller trade. 

In the East, spot propane was quoted at 8c in tank car 
lots at New York and Philadelphia, unchanged. 
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island Air-Water Units 


(Service Stations) 

Compact, above-ground, air-water 
dispensers are designed for installa- 
tion on gasoline pump islands with 
existing supply outlets. A special base 
adapter is available to provide suffi- 
cient space under the unit to house 
seal fittings, air and water valves 
and all necessary connections above 
the concrete. This makes it easy to 
install automatic inflation, water, 
light and other island facilities into 
a single unit, company says. The 
adapters are of heavy cast iron con- 
struction and are attractively finished 
in glossy baked enamel of any color 
to match or harmonize with the serv- 
ice units and gasoline pumps. John 
Wood Co., Bennett Pump Division, 
Muskegon, Mich. 


Circle No. 1 on Reply Coupon 


Bead Breaker for Tires 


(Service Stations) 


A new heavy duty bead breaker 
is said to be capable of handling pas- 
senger car tires, including the wider 





More Information— 


The names and addresses of 
manufacturers, whose products 
and literature are described in 
the Equipment Section, are 
given at the end of each article 
for the convenience of readers 
who wish to write direct, 


A coupon also appears on p. 
58 for use by anyone who de- 
sires more data and wants NPN 
to get it for him. Circle the 
number corresponding to that 
appearing at the end of the 
particular item on which more 
information is desired and mail 
it to NPN. Requests will re- 
ceive prompt attention. 











rims and low pressure tires. The tire 
tool has an adjustable handle which 
automatically shifts itself so the 
breaker shoe presses any passenger 
car tire bead at the right angle. This 
makes it possible to save time in 
breaking beads on low pressure tires 
and on safety or rusty rims, manu- 
facturer says. The tool weighs 20 
Ibs. and is said to hold the tire se- 
curely so that it cannot slip away 
from the breaker shoe. Cam Tool Co., 
11 Randwick Ave., Oakland, Calif. 


Circle No. 2 on Reply Coupon 


Portable Compressor 

(Service Stations, Farm Trade) 

A new air compressor-and-tank on 
wheels is designed to provide con- 
trolled pressure up to 100 Ibs. The 
unit is powered with a % h.p. elec- 
tric motor and a pressure control 
valve keeps the tank pressure within 
a desired range. It may be set to 
cut-out at any pre-determined pres- 
sure from 60 to 100 Ibs.; and to cut-in 
at a designated pressure from 30 to 
50 Ibs. below the cut-out setting. 
This pressure selection feature is 
said to give the compressor more 
utility as it permits selection of the 
correct pressure range for each job. 


The new compressor has a 10-gal. 
tank which is tested at twice maxi- 
mum working pressure. It has a 
drain valve, manual air outlet valve 
and 100-lb. air gage. For permanent 
installations the unit may be pur- 
chased without the wheel-and-handle 
assembly. General Products Division, 
Tokheim Oil Tank and Pump Co., 
Fort Wayne 1, Ind. 


Circle No. 3 on Reply Coupon 


Oil Changer and Flusher 
(Service Stations) 


A new fast oil changer is designed 
to measure and show the motorist 
all the oil removed from the crank- 
case. The car owner can then decide 
whether he wants to change the oil 
or return it to the crankcase. Auto- 
matic in operation, the equipment 
also flushes the crankcase and emp- 
ties the waste tank. Unit is 37” high, 
18” wide and 13” deep. It has 8” rub- 
ber tired wheels. The changer has a 
high vacuum type pump with low 
starting torque and is self-priming. 
Motor and pump base are rubber 
mounted and sump container is eas- 
ily removed for cleaning. Grieve- 
Hendry Co., Inc., 1101 N. Paulina St., 
Chicago 22, Ill. 


Circle No. 4 on Reply Coupon 


Light, Heavy-Duty Truck 
(Trucks) 

A new Diesel-powered tractor 
weighs only 9,750 lbs. and has a 
gross combination rating of 50,000 
Ibs. Designated as Autocar’s Model 
DC-65-T, the power plant is a Cum- 
mins Diesel with overhead valves. 
Cylinder block is cast integral with 
the crankshaft and provided with re- 
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movable cylinder liners. The engine 
develops 150 h.p. at 2,500 r.p.m. The 
new tractor is produced in two wheel- 
base lengths: 142” and 159”. Stand- 
ard tires are 10:00/20, but wheels 
can take up to 11:00/22. The model 
comes with an all-steel driver cab. 
The Autocar Co., Ardmore, Pa. 
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Trailer Coupler 
(Tank Transports) 


A new 34” cast steel trailer coupler 
features the use of closely machined 
parts on all bearing surfaces which 
are said to provide not only superior 
contact, but also make the unit easy 
to operate. All working parts are 
held within tolerances of plus or 
minus .005”. Unit weighs only 350 
lbs. complete with mounting plate. 
The lightness in weight has been 
achieved by sectioning the material 
so that high strength is achieved by 
developing a box section rather than 
by the use of a massive, heavy cast- 
ing, company says. Where reinforc- 
ing ribs are used, they are said to 
contribute to the shock-absorbing 
function of the coupler as well as 
to its rigidity. The coupler features 
an entirely new lock release with a 
one-hand lock and unlocking operat- 
ing device connected with the release 
handle, company says. Lock is a 
positive spring-loaded case hardened 
steel block. Lock assembly is con- 
tained in a housing packed with 
grease. The hook is forged high- 
tensile steel, accurately machined, 
giving maximum strength and assur- 
ing perfect fit at the kingpin when 
the coupler is locked, manufacturer 
says. Operating the handle removes 
the spring loading from the hook 
lock which permits the tractor to 
readily pull away from the trailer. 
Difficulty of release due to the trailer 
being on a down grade, which in 
many designs causes the lock to bind, 
is eliminated by the leverage applied 
to the handle of the new coupler, 
company says. This leverage is ob- 
tained through a new design which 
company says reduces by more than 
half, the amount of effort necessary 
to unlock the coupler. The spring 
loading on the lock block is said to 
be more than sufficient to ram the 
block home into locking position un- 
der any circumstances. Fruehauf 
Trailer Co., Detroit 32, Mich. 
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Tank Level Indicator 


(Bulk Plants, Terminals) 

A new automatic liquid level gage 
for low pressure storage tanks has 
a full-view, direct reading counter 
for quick, accurate reading of foot 
increments and a dial for reading 
inches and fractions of tank contents, 
manufacturer says. The special mo- 
tor, housed with the gage head, main- 
tains a predetermined constant tape 
tension which is said to eliminate the 
need for the conventional counter- 
weight. Other features include: in- 
Stallation of look box may be made 
at any desired height from the ground 
or on top of tank; adaptable to all 
arrangements and types of low-pres- 
sure tanks up to 70’ in height; grav- 
ity compensator incorporated with 
“inch reading” dial to permit adjust- 
ment in the lookbox to correct any 
error in reading due to gravity 
change of product. Vapor Recovery 
Systems Co., Compton, Calif. 
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One-Trip Drums 
(Packaging Plants) 

A new one-trip container for pack- 
aging oil products consists of mul- 
tiple plies of aluminum foil lami- 
nated to kraft linerboard. Containers 
are produced in 5-gal. and 15-gal. 
sizes and are said to be superior to 
equal volume steel drums. Similar 
drums of 30-and 55-gal. capacity are 
now in the process of development 
The new foil-fibre drums are about 
16% to 18% less in cost than steel 
drums, manufacturer says, and light- 
er weight of the foil drum reduces 
shipping costs. The five-gal. drum 
weighs 31% Ibs. less than the all- 
steel drum; the 15-gal. 4% lbs. less 
than equal volume steel containers. 
In bulk shipment, company says, 
the fibre drums have a lower per- 
centage of “leakers’’ than conven- 
tional containers and have per- 
formed satisfactorily under the same 
service given steel drums. Another 
important feature of the foil drum 
is said to be its non-sparking quality. 
The Foil Division of. Kaiser Alumi- 
num & Chemical Sales, Inc. helped 
in the development of the drums. It 
was necessary to overcome obstacles 
such as making a liquid-tight seal 
rugged enough to withstand harsh 
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handling. In tests, company says, 
stacking loads of 2,000 lbs. for the 
5-gal. size and 3,000 Ibs. for the 15’s 
has resulted in no failure or leakage 
when filled with SAE 10-10W oil 
and kept for 30 days at 158 deg. 
Air pressure of 4 to 6 Ibs. has been 
maintained within the drums for 24 
hours, company says. Outside of the 
drums is painted with waterproof 
paint, either in one solid color or in 
separate colors for tube and ends. 
They are readily labeled for product 
identification and sales appeal. Pa- 
cific Steelfibre Drums, Inc., 1025 
Westminster Hall, Alhambra, Calif. 
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Plastic Truck Tanks 
(Tank Trucks) 

A new truck tank—made of Lami- 
nac polyester resin reinforced with 
Owens-Corning’s Fiberglas mat — is 
being used on the desert in Saudi 
Arabia by Arabian American Oil Co. 
to haul oil products. The plastic tanks 
hold 1,000 gals. each. The units 
were developed because of the severe 
desert sandstorms which rip paint off 
metal tanks, then they corrode dur- 
ing the damp nights and rust. The 


Readers’ Information Service 


1213 West Third Street 
Cleveland 13, Ohio 
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plastic tanks are said to weigh % 
less than equivalent capacity met- 
al tanks. If something happens to 
rupture the plastic tank, it can be 
patched with a special repair kit. 
American Cyanamid Co., 30 Rocke- 
feller Plaza, New York 20, N. Y. 
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Hydraulic Lift 
(Warehouses) 

A 1,000-lb. capacity, manually op- 
erated and propelled hydraulic lift 
weighs 150 lbs. and will raise a load 
from floor level to a height of 4’ or 
an intermediate position. A small 
lever at operator’s fingertips re- 
leases the platform for controlled 
descent. The material platform—23 
by 24”—is elevated by a two-cylin- 
der double acting reciprocating pump. 
Over-all height of unit is 64”; base 
area is 29” wide by 34” long. Cen- 
tury Products Co., 5925 Highway No. 
7, Minneapolis 16, Minn. 
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‘Packaged’ Extinguisher 
(Bulk Plants, Terminals) 

A “packaged” automatic carbon 
dioxide fire extinguishing system is 
available for installation by the cus- 
tomer. Equipment is designed to pro- 
tect against normal flammable liquid 
hazards of up to 6,000 cu. ft. Each 
package contains temperature-rate-of- 
rise fire detectors and connector tub- 
ing, automatic control heads, dis- 
charge heads, multijet nozzles, and 
a cylinder-supporting frame. Cylin- 
ders are shipped as a separate item. 
The systems may be ordered with or 
without pipe and fittings. Walter 
Kidde & Co., Inc., 40 East 34th St., 
New York 16, N. Y. 

Circle No. 11 on Reply Coupon 


Paint and Grease Remover 


(Maintenance) 

A new paint and grease remover 
is used by applying and allowing to 
soak in, then removing by applying 
a slight water pressure to the sur- 
face. Company says tests show the 
product will remove as many as 
seven coats of paint with but a single 
application. After the surface has 
been wiped down and dried, it is 
ready for painting. Company says 
the product is especially useful in 
removing paint from pumps, pump 
housings, tanks and has a special 
formula for cleansing meters. L. A. 
Fritter & Son, 127 7th St. S.E., Wash- 
ington 3, D. C. 
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Blueprint Filing Cabinet 
(Offices) 

A filing cabinet is specially de- 
signed to store blueprints, drawings, 
maps and similar cumbersome ob- 
jects. The blueprints or other mate- 


rial is mounted on hangers and placed 
in the cabinet so they are flat and in 
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CALIFORNIA 





INVENTORY CLEARANCE SALE 


Tokheim power packs (4) new, 
Model 901 $210.00 each, make 
offer for lot. OPW (Viele) water 
locking foot valves—Approximately 
50% off. Other OPW & Wheaton 
items—Write for list. 


OlL MARKETING EQUIPMENT CO. 


325 Fremont Street, 
SAN FRANCISCO 5, CALIFORNIA 








ILLINOIS 





P. R. GIRARD 


Factory Representative 


Champion Compressors 
Globe Hoists 
Wheaton Brass Works 


327 S. LaSalle St. 
Chicago 4, til 

















INDIANA 





Everything in Bulk Plant 
and. 
Service Station Equipment 
INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
_— at 4, 1 i 











OFFERING THE OIL INDUSTRY THE 


png = Ol. EQUIPMENT 
@ BULK P 
© SERVICE STATIONS 
@ TRUCK TANK 
© ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 











MICHIGAN 





R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 


SAGINAW—DETROIT— 
GRAND RAPIDS 
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a vertical position. The standard mod- 
el will accommodate prints up to 27” 
x 39”, but almost any size may be 
filed by attaching additional hanger 
strips. In‘this case, however, the ma- 
terial is not flat but has loose folds. 
Company says the cabinet will handle 
up to 1,250 prints, any of which can 
be removed and replaced without dis- 
turbing others. Dimensions of the 
cabinet are 20” deep x 30” wide x 
48” high. It is available in gray, 
green and office brown. Weight is 112 
lbs. Empire Development Corp. 15 
Park Row, New York 38, N. Y. 
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Gaging Tank Thickness 


(Bulk Plants, Terminals) 
An electronic device is designed to 


measure the thickness of plates in - 


oil storage and other tanks. The 
equipment has a magnetic fixture to 
hold the searching unit against the 
tank side or bottom and provides 
good contact, company says. In op- 
eration a frequency-modulated signal 
is transmitted into the non-porous 
material and its frequency adjusted 
until it equals the natural frequency 
of the particular thickness being 
measured. Resonance in the electron- 
ic circuit then occurs, and is indicated 
by an audible tone and deflection of 
a meter; the actual thickness cor- 
responding to the resonant frequen- 
cy can be read from a conversion 
scale on the instrument panel. The 
gaging equipment is said to be par- 
ticularly valuable where only one side 
of the pipe, tank or other vessel is 
accessible, because it ends the slow 
and costly “drill-and-plug” method 
for checking up on internal corro- 
sion, company says. Branson Instru- 
ments, Inc., 430 Fairfield Ave., Stam- 
ford, Conn. 
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MINNESOTA 


THERE'S A Gasboy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


. J. LoBREE 


119 North 5éth Ave. W. Duluth 7, Minn 





NEW JERSEY 


COMPUTING Refi 
corciock 
WHEELS 
SERVICE SPECIALTIES INC. 


205-15th ST JERSEY CITY 2.N 3) 


shed like new 
. 
Exchanged or sold 


Prices reasonable 








PRICE SIGNS 
On Gas Pumps Show 
State and Federal 
Taxes Separately. 
Remind Motorists that 


Taxes are high. 
Send for Circular. 
TEN HOEVE BROTHERS 
359 McLEAN BLVD. 
PATERSON 3, N. J. 





NEW YORK 








RENICK & MAHONEY, INC. 


114 Liberty Street 
New York, NY 


Bulk Plant—Truck Tank 
and 
Service Station Equipment 





OHIO 








W. E. “BILL” LAYMAN 


164 €. Exchange St. Akron 4, Ohio 
Phone—Jefferson 8215 
Factory Representative for 
Westinghouse, O.P.W., Lincoln, 
Neptune, Huffman, Goodrich. 
Air, Oil, Hydraulic and Gas 

Hose and Coupling Service. 


SALES—PARTS 
ENGINEERING SERVICE 





PENNSYLVANIA 








RUTLEDGE EQUIPMENT CO. 


334 Bivd. of Allies Pittsburgh, Pa. 
Rutledge Service Stetion Flood Lights 
G&B Equi Vt keye Valves & 





Fittings 
Granco Pumps & Meters—Air 
Compressors 


















































a new LARGE CAPACITY meter 


fee ee af 


IN THE ROCKWELL ROTOCYCLE Line 


Model 6-BLX Rotocycle with 
printing register. Other reg- 
isters available include large 
and small reset types os 
well as a non-reset straight 
reader. 


MODEL 6-BLX 
Capacity 650 GPM Max. 


Here is a meter that’s “made to meas- 
ure” for heavy duty, large volume 
service at loading terminals. Although 
big in size and output, this free- 
running meter actually requires less 
energy to operate than many meters 
having smaller capacities. That's be- 
cause of the exclusive Rotocycle “Flo- 
ward" operating principle in which 
all working parts smoothly revolve. 
With it your electric motor and power 
requirements for pumping will be 
lessened. 


— ennai 





AVAILABLE IN ALUMINUM 


Cast iron or cast steel cases are standard. 
Within limitations of material controls, we 
will furnish the Model 6-BLX with a cast 
aluminum case. The lighter weight of this 
metal is an advantage in shipping, han- 
dling and installing. 


Write for Bulletin OG-306 


You Can RELY ON ROCKWELL 


ROCKWELL MANUFACTURING COMPANY 
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Plastic Floor Resurfacer 
(General) 

A grease and oil resistant plastic 
floor resurfacer can be laid over an 
old existing floor, whether wood, 
concrete or metal, according to the 
manufacturer. The product is said 
to withstand about 3,000 Ibs. of 
trucking. It is available in 50 Ib. 
bage, together with the proper lique- 


PENNSYLVANIA 





E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th $9. 
PHILADELPHIA, 30 


HABHEGGER 


troleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 








West Penn Oil Equipment Co. 


512 Sandusky St. Cedar 1-8822 
Pittsburgh 12, Po. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 








PENNINGTON EQUIP. SALES CO. INC. 


442 Tiniman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline & Oil Equipment 





TEXAS 





TOPS TO TEXAS TRADE 


Sales & Service; 
Tokheim Pumps 
Smith Meters 
Buckeye Valves 
Granco Pumps 
Oilco Loading Arms 

Complete Service; 

Bulk Plants 
Service Stations 


UNITED PUMP SERVICE & SUPPLY CO. 
1701 $. Lamar Dallas 2, Texas 





WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 











JULY 16, 1952 


fier and may be troweled directly 
onto the surface by unskilled labor to 
smooth out to a tile-like finish. No 
bonding agent, water or other in- 
gredients are required. The floor re- 
surfacer is made in red, black and 
green. Dasco Chemical Co., 1602 
Thames St., Baltimore, Md. 
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Fire Shield 
(Bulk P'.nts, Terminals) 

A lightweight fire shield is made of 
glass fiber insulation and is designed 
to enable firefighters to approach 
within a few feet of a fire with ef- 
fective protection against radiant 
heat. Unit weighs 26 Ibs. and com- 
pany says it can be carried by one 
man on the run over ditches or 
rough ground. At close quarters, 
company says, the fireman can ¢ither 
direct operations, turn off valves, cf- 
fect a rescue, or even fight the fire 
himself. The user of the shield main- 
tains vision through a “peep hole” 
at eye level which consists of copper 
wire that disseminates and dissipates 
heat. A self-sealing openiig for a 
hose nozzle can be cut through the 
shield wherever desired. Gustin-Ba- 
con Manufacturing Co., 1416 West 
12th St., Kansas City, Mo. 
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Auto Body Solder 
(Trucks) 

A new auto body solder uses Alcoa 
aluminum as a principal ingredient. 
The solder is caid to take 50% less 
heat for application than tin alloy 
solder and fills without fluxing or 
shrinking. It is suitable for all metal 
filling. The manufacturer says that 
the new type of solder builds up 
fast, stays where it is put, and does- 
n’t run or drip when working on an 


upright surface. No new tools or 
skills are required to handle it. It is 
said to take any finish. The product 
is available in %” round bars, 12 
in length. Swiss Laboratory, 1535 
Harnilton, Cleveland, Ohio. 
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Rubber Display Mats 


(Service Stations) 

A line of rubber mats for floors, 
counters and other purposes is said 
to be cerviceable as an advertising 
medium as emblems, names and other 
point of sale messages can be car- 
ried on the mat. The colors in the 
mats go through to the back which 
provide legibility to reading matter 
as long as the mat lasts. The mats 
can be made in any size or shape or 
combination, company says. Pawl- 
ing Rubber Corp., Pawling, N. Y. 
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PREVENT LEAKS... 


...Permanently! 


When installing gaso- 

line, diese! fuel, gas, 

woter, cir and other 
lines, be sure to use 
Rectorseal #2 on all 
threaded connections. I! 
is economical, easy-to- 
vse. Thin in the con, 
} i" 2 thi 





in the joint to a plastic 
elasticity that retcins o 
perfect seal for the life 
of the connection. Avail- 
able in pint, Y% pint 
and Ye pint brush-top 
cans Ask your dis- 
tributor or write 
RECTORSEAL Dept. J 
2215 © %., H , Texeos 
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Pipe End Polisher 


(Bulk Plants, Terminals) 

An air-inflated polishing wheel is 
said to polish pipe ends (preparatory 
to joining) faster with no possibility 
of undercutting or grinding flats. The 
wheel consists of a rubber drum 5” 
in diameter with a 31%” surface. Drum 
is mounted on a flange with either a 
1%” or %” arbor. The operator slips 
an abrasive belt over the drum and 
inflates drum with from 3 to 10 Ibs. 
of air as the job requires. Wheel 
can be used with any kind of power 
tool for any type of polishing job. 
Resiliency of the wheel is said to pro- 
vide a large abrasive contact area. 
Nu-Matic Grinders, Inc., 8224 Car- 
negie Ave., Cleveland 3, Ohio. 
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The Pump of 101 Uses 
ROTABOY 


FLOATING-ROTOR 


13 TYPES FOR 
EVERY DISPENSING NEED 


PUMPS 12 GALLONS PER MINUTE AT 84 
R.P.M.* @ FLOATING ROTOR... WILL 
NOT STICK OR JAM OR FREEZE! @ FULL 
SELF-PRIMING © EXTRA LARGE INLET 
AND OUTLET...FULL 1” PIPE SIZE 
LOCK-ARM ON ALL MODELS @ FAMOUS 
WILSON “ADAPT-A-SOCKET” @ RUGGED 
CONSTRUCTION THROUGHOUT. 

*Very Easy Turning Speed 

Designed for a wide voriety of uses, the 
ROTABOY pumps a smooth flow of gasoline, 
kerosene, diesel oil and other fluids at easy 
turning speed. For factories, farms, construction 
hag oy eg fA 5 
conan. Ruggedly built. ? 
Made by the makers of GASBOY . .. YOUR GUARANTEE OF QUALITY. 

Write For Full Information 


WILSON’S SONS, INC 


Portable Extinguishers Snuff Out Fire 


BLAZING OIL TANK shown being attacked with five portable fire extinguishers at 

Fire Fighters Field Day in New Haven, Conn. Safety First Products Corp., Elmsford, 

N. Y., participated in the demonstration with its equipment. The fire was put out in 
eight seconds, company says 





Flame-Resistant Roof Coating 


(General) 

A fire-resistant coating for roof- 
ing will not alligator during long 
exposure to sunlight, manufacturer 
says. The product is said to resist 
combustion even when subjected to 
200 deg. F. of open flame. The coat- 
ing does not contain any solvents of 
any sort. It may be applied with 
brush or spray on damp or dry sur- 
faces, even tar, felt or slag roofs. 
Product is available in red, green, 
gray and black. The Dasco Co., 1602 
Thames St., Baltimore, Md. 
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Industrial Vacuum Cleaner 
(Service Stations) 

A new model in light-weight in- 
dustrial vacuum cleaners is designed 
for small and intermediate cleaning 
operations. An important feature is 
said to be a tank with full five-gal- 
lon capacity. The machine picks up 
wet or dry material and is easily 


moved about on rubber ball bearing 
swivel caster and two fixed rubber 
wheels. Unit weighs 36 lbs. and can 
be carried by the handle on top. A 
% h.p., 115-volt AC or DC motor 
powers the machine which moves 
air at the rate of 108 cu. ft. per min- 
ute, and has a water lift of 52”. 
Standard equipment includes 8 of 
1%” flexible hose, a two-piece curved 
wand, fabric type fiiter, 12” floating 
brush floor tool, 9” brush tool, 5” 
upholstery tool and a flat fibre noz- 
zle. Included in the wet pickup kit 
es extra equipment is a glass wool 
filter, two filter refill discs and a 9” 
squeegee tool. Multi-Clean Products, 
Inc., 2277 Ford Parkway, St. Paul 1, 
Minn. 
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Hot Water Heater 


(Stations, General) 

A new instantaneous hot water 
heater operates on LP-gas, natural or 
manufactured gases. The heater is 
said to provide hot water instantly 
with low initial and operating costs. 
There are no moving parts, and the 
unit is thermostatically controlled. 
The burner operates only when water 
is flowing. The heater is 53” high and 
base is 23” x 25” requiring about 
two square feet of floor space. 
Quick Charge, Inc., 1750 N.E. 10th 
St., Oklahoma City, Okla. 
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Lubricant Control Valve 
(Service Stations) 


A new high pressure lubricant con- 
trol valve provides the operator with 
instant choice of either full flow or a 
wide range of measured shots of lu- 
bricant by a simple twist of a knob, 
manufacturer says. This new con- 
trol valve fits any high pressure 
hose, regardless of make. The unit is 
lightweight, balanced and shaped to 
fit the hand of the operator and is 
designed to reduce fatigue. The valve 
has a built-in triple-stage strainer 
which is said to remove foreign mat- 
ter from the lube, and which may be 
removed quickly for cleaning. Unit 
has an 8” angled extension which is 
said to make it easier to get on and 
off fittings fast; a plasticized non- 
skid grip; and reversible check valve 
seats for double life. Alemite Divi- 
sion, Stewart-Warner Corp., 1826 
Diversey Parkway, Chicago 14, Ill. 
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Hose Line Simplified 


(General) 


Manufacturer has consolidated its 
molded hose line from 18 to five ba- 
sic types, color-coded for identifica- 
tion according to use. The five types 
are: Versaflex (red cover) has mul- 
tiple braids of rayon yarn to handle 
pressures up to 800 p.s.i. and syn- 
thetic, oil resistant tubes and cov- 
ers to permit carrying of butane, 
propane and oil-base sprays and oil 
products under pressure; Versicon 
(brown cover) for pressures up to 
300 p.s.i. handling air, water greases, 
oils, gasoline, etc.; Aquair (green 
cover) for water air, etc. at pres- 
sures up to 200 p.s.i.; Utility (black 
cover), is for pressures up to 125 
p.s.i. and is for water and air; Pow- 
erflex is designed for superheated 
steam at pressures up to 200 p.s.i. 
Thermoid Co., 400 Whitehead Rd., 
Trenton, N. J. 
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Your particular requirements 
are important to us. That's why 
we make Ardmore Reels in 38 
models. A size and type for 
every truck, designed to turn 
delivery problems into profits. 


We make Power Reels with ex- 
plosion-proof motors in 10 
models — Power Reels with 
starter motors in 14 models — 
Hand Reels with needle bear- 


ings in 14 models. All models 
with right or left hand drive, 
and with removable adapters 
for easy connections to 1”, 
1%", or 1 Ye hose. Power Kits 
to convert hand reels into power 
reels. And a wide range of spe- 
cial reels for industrial service. 
Catalog on request. 


Call your Ardmore Distributor 
now, before the Fall rush. 
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Provides Fire Truck for Community 


PUBLIC RELATIONS received a boost in the case of the Lubrizol Corp., Wickliffe, 
Ohio, when the company built a specialized fire engine for emergency use throughout 


a 50-mile area centered on the plant. 


The truck is equipped primarily to handle 


chemical fires but also is capable of efficient action against fires of other types. It is 
manned with a crew of plant personnel 





Floor Tile 


(Service Stations) 

A new floor tile is said to be suited 
for floors such as at service stations 
and other areas that are subject to 
grease and oil foot traffic. The tile 
has been tested in stations and also 
has been placed in gasoline until all 
of the gasoline was evaporated—this 
test repeated three times, company 
says. The flooring is available in 13 
colors, may be used over almost any 
sub-floor, is easy to install and clean, 
manufacturer says. It is said to be 
non-shrinking, non-curling and flex- 
ible enough to conform to floor ir- 
regularities without cracking. Other 
features are listed as resilient and 
easy on the feet and quiet under- 
foot, high resistance to furniture in- 
dentation, slip resistance, flame re 
sistance and long wearing. Hach- 
meister Inc., 23rd & Forbes, Pitts- 
burgh, Pa. 


Circle No. 25 on Reply Coupon 


Trailer Emergency Valve 


(Trucks) 

A combination relay quick release 
valve and emergency valve for use 
on trailer brake systems has been 
developed. The new valve is a com- 
bination unit performing three func- 
tions. As a relay unit it acts in unison 
with the driver-controlled tractor ap- 
plication valve, automatically meter- 
ing air pressure from the trailer res- 
ervoir to speed trailer brake applica- 
tion. As a quick-release unit, its ac- 
tion speeds trailer brake release. As 
an emergency unit, it automatically 
applies the trailer brakes if there is 
an abnormal drop in the air pressure 
maintained in the trailer emergency 
line such as would occur in event of 
tractor-trailer breakaway. The valve’s 
mounting flange makes it easy to in- 
stall on the vehicle frame or to res- 
ervoirs having mounting flanges. It 
can be installed on single or tandem 
axle trailers. Wagner Electric Corp., 
6400 Plymouth Ave., St. Louis 14, Mo. 


Circle No. 26 on Reply Coupon 


LITERATURE 


Oil Valve, Fitting Catalog 


(Bulk Plants, Stations) 


A new 96-page illustrated catalog 
describes a complete line of valves, 
fittings, and assemblies for the safe 
and efficient handling of petroleum 
products. The catalog provides actual 
installation drawings, charts, guides 
and engineering data for analytical 
study of products and their applica- 
tion. OPW Corporation, 2735 Colerain 
Ave., Cincinnati 25, Ohio. 


Circle No. 27 on Reply Coupon 


Station Layout 


(Service Stations) 


A four-page folder describes com- 
pany’s multi-pump system for the 
remote pumping of gasoline. The 
folder is designed to help in the pre- 
liminary layout of a service station's 
facilities. One page is made up so 
islands, air meters, lube bays, tanks 
and other equipment may be punched 
out and arranged into any desired 
layout. This may be sent to the com- 
pany for its recommendations. Erie 
Meter Systems, Inc., Erie, Pa. 


Circle No. 28 on Reply Coupon 


Prize Catalog 


(General) 


A new catalog contains 1,275 mer- 
chandise prizes for use as sales and 
other incentives. The 56-page book- 
let measures 10%” x 13” and has 
four-color and black-and-white  il- 
lustrations showing the prizes which 
range from television sets, refrigera- 
tors, and stoves to sterling silver, 
sports equipment, clothes, and dia- 
mond rings. Cappel, MacDonald and 
Co., Dayton, Ohio. 


Circle No. 29 on Reply Coupon 


Hose Nipple 


(Terminals, Stations, General) 


A new line of steel combination 
hose nipples is said to be non-porous 
and free of scale. Nipple is made of 
steel tubing, all of one piece, accu- 
rate hose shank diameters for easy 
insertion into hose. The nipples have 
hose shanks made to fit straight 
end hose with no need for special 
enlarged end hose. Product is avail- 
able in all popular sizes. A new bul- 
letin describes the nipples. Hose Ac- 
cessories Co., 2700 No. 17th St., 
Philadelphia 32, Pa. 


Circle No. 30 on Reply Coupon 
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——— «ELECTRIC MOTOR 


% Easy push button control. 

%& Simplicity of construction. and r 
operation reduces maintenance 
costs to minimum. 

% No gears to shift; no clutch to ; 


engage. 
H Especially designed heavy duty NB gM Bb mules 
writers approved. 


%& Motor integral part of reel; 
needs no attention. 


Can be connected through con- 
duit for sealed, safe installation. 


* 3 Compact, durable, dependable. 


Developed especially to overcome the dangers previously 
associated with electrical rewinds, this newest Hannay Hose 


Reel has been proven SAFE and EFFICIENT in thorough 
laboratory and field service tests. Hannay has always made wv A ad | y | y 
GOOD hose reels . . . users enthusiastically acclaim this . 

“the BEST YET!” u a SE. RE : L ‘ 
*U. S. Pat. No. 2,490,353 

Patented 1950 in Canada © C. B.H. & S., Ine. CLIFFORD B. HANNAY & SOW, Inc 

4433 yoRr* 
First Name in HOSE REELS...HANNAY TERLO, NEW 
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Quick Service Tools 


(Service Stations) 


A new manual entitled “Special 
Service Tools for Quick Service Op- 
erations” describes and illustrates se- 
lected special service tools for use 
at service stations in caring for mo- 
torists’ needs. Booklet describes tools 
such as: Powerglide-Dynaflow oil 
changing tool set; automatic tire in- 
flator; multi-purpose reverse flush 
gun kit, for flushing cooling systems, 
pressure de-greasing, pressure car 
washing and air cleaning; cooling 
system leak detector; brake bleeder 
and filler; and precision torque 
wrenches. Kent-Moore Organization, 
Inc., General Motors Building, De- 
troit 2, Mich. 


Circle No. 31 on Reply Coupon 


Corrosion-Proofing Coating 


(General) 

A new booklet tells about a line 
of corrosion-proofing products which 
are asphaltic coating compounds of 
a special chemical dispersion type. 
The coatings are non-flammable, free 
from odor, remain flexible, cure 
quickly from the inside, keep rust 
out, may be painted, sprayed or 
troweled onto the surface, are weath- 
erproof and provide insulating quali- 
ties. The booklet shows applications 
in the oil industry, and it tells how 
to use the product. Anderson-Prich- 
ard Oil Corp., Asphalt Division, Okla- 
homa City, Okla. 


Circle No. 32 on Reply Coupon 


Protective Coatings 


(General) 

A 44-page catalog describes base 
protective coatings, their uses and 
tests to which they have been sub- 
jected. Also covered are caulking 
compounds, primers and membraning 
material. The coatings are used to 
prevent corrosion of industrial equip- 
ment and to waterproof buildings. 
Insul-Mastic Corp. of America, 1141 
Oliver Building, Pittsburgh 22, Pa. 

Circle No. 33 on Reply Coupon 


Truck Clearance Light 


(Tank Trucks) 

A new clearance light designed for 
installation on tank trucks as well 
as other trucks is said to be vapor 
and explosion-proof, to provide im- 
proved illumination, to have longer 
life with less maintenance and 
quicker bulb change. The unit meets 
or exceeds SAE procedures, ICC and 
state requirements, company says. 
Full details are given in a mailing 
piece. Betts Machine Co., Warren, Pa. 


Circle No. 84 on Reply Coupon 
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Accounts Receivable Posting 


(Offices) 

Efficient control of customer rec- 
ords and detail distribution of sales 
are explained in a new booklet 
“Mechanized Accounts Receivable 
Posting.” The machine enables the 
compilation of analysis columns in 
the journal to provide daily sales to- 
tals by department, branch, product 
class or other breakdowns as re- 
quired, company says. Credit deci- 
sions are quickly arrived at from the 
complete customer history records 
and current balance status which 
become available, the manufacturer 
states. Remington Rand, Inc,, 315 
Fourth Ave., New York 10, N. Y. 


Circle No. 35 on Reply Coupon 


Plastic Coated Gloves 


(General) 

A new plastic coated glove is de- 
scribed in a new mailing piece. The 
glove is said to be effective for 
work in oils and greases. The rough 
surface of this plastic has in it nu- 
merous inert particles of material 
which are said to grip the most slip- 
pery objects. The glove is said to 
have high abrasion resistance and 
to remain flexible at low tempera- 
tures. It is available in all styles. 
Bakelite’s Vinylite resin is used in 
the coating on the gloves. Plasticote 
Glove Co., Inc., 102 East Walnut St., 
Milwaukee 12, Wis. 


Circle No. 36 on Reply Coupon 


Air Line Dirt Removal 


(Service Stations, General) 

Descriptions and illustrations per- 
taining to equipment for the removal 
of water, water-oil emulsions and 
dirt from compressed air and gas 
lines have been published in two bul- 
letins. The equipment has specially 
treated ceramic filter candles to 
clean the air or other gas without 
significant pressure drop, company 
states. One series of the equipment 
covers the range of 10 to 75 cu. ft. 
per minute; the second from 100 to 
500. Liquids are ejected continuously 
and automatically. Selas Corp. of 
America, Philadelphia 34, Pa. 


Circle No. 37 on Reply Coupon 


Fire Extinguishment 


(Bulk Plants, Terminals) 

A Naval Research Laboratory re- 
port covers a study of some mechani- 
cal foams and their use for extin- 
guishing tank fires. Laboratory test- 
ing of foam properties is described 
together with small-scale fire tests 
and the results. Field applications 
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IT’S EASY TO SEE WHY 


WARREN 


MANIFOLD VALVES 


ARE THE INDUSTRY’S 


Hest choice 








THE EVOLUTION MANIFOLD VALVES—Photo shows fewer joints and more direct piping 
arrangement sania from the clean, functional design of WARREN Manifold Valves. Not 
shown but suggested are other WARREN features — INCREASED FLOW (for faster unload- 
ing), ADDED SAFETY (100% drainage with no leaking) and LOWEST MAINTENANCE. 


By their specifications and purchases, the 

nde A leading transport equipment "4 These Features 
manufacturers, oil companies — — 
porters have made WARREN Manifo LIGHTER WEIGHT 
Valves the No. 1 Choice of the Industry. aa 


There are many good reasons for this 1 MORE COMPACT 
WARREN preference. Some are listed above 
and to the right. In addition, WARREN i FEWER JOINTS 
Manifold Valves are custom-built and 
shipped complete, ready to install. Avail- 1 MORE CAPACITY 
able in 2-, 3- and 4-inch sizes for every 
requirement. 1 LESS TURBULENCE 


You’d expect all of these plusses to add 1 NO GASKET LEAKS 
up to prohibitive figures. But volume pro- 
duction makes WARRENS available at NO 1 SEAMLESS TUBING 
GREATER CosT! 
Specify WARREN Manifold Valves for i CONNECT AT ANY ANGLE 
long, trouble-free operation. Once you 
use WARRENS, you'll insist on them as 7 MEETS ALL STATE 
standard equipment. REQUIREMENTS 





Write for Literature and Full Information Haw! lalalog 


MANUFACTURERS OF THE NEW SNAP SEAL CLEARANCE 
LIGHT AND CUSTOM BUILT MACHINERY SINCE 1901 


BELTS MACHINE co. M 
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EQUIPMENT 





are discussed as are installations and 
layout of pressure-foam fire protec- 
tion systems. Copies of NLR Report 
3725 can be purchased for $2.50 each 
from the Department of Commerce, 
Office of Technical Services, Wash- 
ington, D. C. The reference number 
for the report is TB103775. 


Circle No. 38 on Reply Coupon 


Scales 


(Packaging Plants, General) 

Manufacturer’s line of scales for 
weighing almost everything is de- 
scribed in a new mailing piece. Il- 
lustrations and brief descriptions tell 
what each of the scales can do. There 
are types for proportioning products, 
weighing shipments, filling drums, 
etc. Detecto Scales, Inc., 540 Park 
Ave., Brooklyn 5, N. Y. 


Circle No. 39 on Reply Coupon 


Engine Maintenance Manuals 


(General) 

Two new manuals are published on 
preventive maintenance of Diesel and 
gas engines. One manual covers gas- 
Diesel and Diesel engines; a second 
manual covers gas engines. In con- 


trast to the usual periodic 8,000-hour 
over-all check or progressive-type 
maintenance schedule, the manuals 
show how to perform continuing 
checks on engines while in service 
and to accurately forecast internal 
conditions of the engines and antici- 
pate operational needs. Manuals are 
priced at $2.00 each per copy. The 
Cooper-Bessemer Corp., Mount Ver- 
non, Ohio. 


Circle No. 40 on Reply Coupon 


Storing Flammable Liquids 


(General) 

A pamphlet is available now on 
Standards of the National Board of 
Fire Underwriters for the Storage, 
Handling and Use of Flammable Liq- 
uids as recommended by the Na- 
tional Fire Protection Assn. Known 
as Pamphlet No. 30, the publication 
of the booklet, NFPA says, reflects 
the active co-operation of the NBFU 
with NFPA in technical committee 
matters and represents the resolution 
of long-standing differences, the ad- 
justment of which has been facilitated 
through the NFPA Flammable Ligq- 
uids Field Service project, Stanley 
Earle, engineer. The differences date 
back to 1924 at which time the NFPA 





make MoRE LUBRICATION SALES 


WITH Kp PRODUCTS 


3 FAST-SELLING items ror 
SPRING CHANGE-OVER! 


PORTABLE, Hi- eee pair 2 pang 


to operate . install 
hi ) Pressure. Fea os 7500 ites pressure. 
follower 


standard 25 to 50 Ib. pails. 
Equipped with 10 ft. hose for hard-to-reach fitti 
For tractors, farm implements, trucks, cars 
Ask for E-Z 


eter aae ches 


for flushing 
M 16" flexible hose—20 oz. 
volume. Tilted, sure- 


pts. by volume 


te prevents channeling and pocketi: 
p barrel lock is automatic and self-adjusting. * 2 


D-200 DISPENSER 
FOR TRANSFERRING LUBRICANTS 


Used for transferring transmission and 

differential oils and heavier lubricants. 

Fits most 25 and 40 Ib. containers with 

removable qoeet. Attaches to om 
con 


ends waste. oad construction. * Noz- 
zle bent to fit all openings. 





Atk for Catalog No. SG-11. 








liberalized the standards for gasoline 
and oil tanks, particularly with re- 
spect to spacing between tanks and 
adjoining property, based upon the 
fact that tanks of that time were 
largely of the gas tight type with 
Steel roofs and that the old wooden 
roof tanks which had been respon- 
sible for much-adverse fire experience 
in earlier years were already elimin- 
ated, according to the NFPA. Pam- 
phlet 30 is based upon the NFPA Or- 
dinance for the Storage, Handling and 
Use of Flammable Liquids under the 
chairmanship of H. E. Newell of the 
National Board of Fire Underwriters. 
For copies write to the National 
Board of Fire Underwriters, at either 
85 John St., New York 38, N. Y.; 
222 West Adams St., Chicago 6, IIL; 
or Merchants Exchange Building, San 
Francisco 4, Calif. 
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Plastic Protective Coating 


(General) 

A four-page folder describes a plas- 
tic protective coating which is said 
to be designed to protect equipment 
against even extremely corrosive con- 
ditions. The coating is said to pro- 
tect equipment, tank cars, storage 
tanks, etc. Two types of coating are 
available. One is of the heat-harden- 
ing type, the other is of the cold-set- 
ting type which is cured or polymer- 
ized at room temperatures by the 
addition of a catalyst just prior to 
application. The latter can be ap- 
plied to almost all metals, concrete, 
wood, and plaster surfaces by brush 
or spray. Ric-Wil Plastic Coating & 
Mfg. Corp., 1290 Euclid Ave., Cleve- 
land 15, Ohio. 


Circle No. 42 on Reply Coupon 


Dehumidifying Equipment 


(Terminals, Warehouses) 

A new 32-page bulletin describes 
the moisture problems in industry 
and illustrates actual applications of 
dehumidifying equipment to ware- 
houses and oil storage tanks. Pitts- 
burgh Lectrodryer Corp., P.O. Box 
1766, Pittsburgh 30, Pa. 


Circle No. 48 on Reply Coupon 


Hot Water Systems 
(General) 

A 16-page booklet lists 52 typical 
questions and answers about good 
safety practice regarding selection, 
installation, and maintenance of safe- 
ty valves and controls for these sys- 
tems. Watts Regulator Co., Law- 
rence, Mass. 
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ALL WEATHER FUEL OIL HOSE 


National Soft-Wall Fuel Oil Hose excels in easy handling 
and long life because of its loom-braided jacket and 
weather-proof tube and cover. 


National loom-braiding is an exclusive process. It com- 
bines the strength of close-woven looming with the flexi- 
bility of open-weave braiding. National loom-braided hose 
resists flattening and kinking, is easier reeling, and is one- 
third stronger than conventional three-braid hose. 

Tube jacket and cover are fused into a flexible unit by 
continuous vulcanization, another exclusive process. Con- 
tinuous vulcanization assures superior adhesion, eliminates 
fixed twists. Soft copper wires, imbedded between plies, 
assure positive static connection. 


Weather-proof tube and cover are compounded to re- 


main flexible even in zero weather. Both tube and cover are 
impervious to the action of fuel oils and gasolines, diesel 
and tractor fuels, aviation and aromatic fuels. Oil-resistant 
synthetic tube is non-discoloring, non-swelling, non-flaking. 
Neoprene cover is tough and long-wearing, resists abra- 
sion and cutting, will not crack or check. 


NATIONAL COUPLINGS ARE RE-USABLE 
National Couplings are designed to save you money each 
time re-used. Simply cut off serviceable couplings and re- 
turn them prepaid to your distributor, or to us. They will be 
attached to new hose without labor charge. 

Call your National Hose Distributor now — let him check 
your fall fuel oil hose requirements. He can save you time 
and money. 


Distributors in Principal Cities. Catalog on Request. 


Aational Hose 
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PERSONALS 


A Fruehauf Trailer Co. appoint- 
ment transfers K. A. Kreiger to De- 
troit as sales manager of the tank- 
trailer division. Mr. Kreiger has been 
located in Omaha as sales manager, 
was previously tank engineer in the 
Omaha plant. Before joining Frue- 
hauf in 1944 he was with the Glenn 
L. Martin Co. 


H. D. Leisenring has become sales 
manager in the eastern area for A. 
O. Smith Corp. with headquarters in 
Succasunna, N. J. The new manager 
comes from the Pacific Coast where 
he was sales manager of the meter 
division and brings a 20-year back- 
ground in engineering and sales of 
service station pumps and petroleum 
meters. He is replacing Wilson Milli- 
gan who has resigned to set up an 
A. O. Smith distributorship in Spar- 
tanburg, S. C. 


TIME-TESTED 


ee a 
PSEARPSVILIEIE 4 
TRUCK TANKS 


With Custom Built Features 


A new director 
has been named 
to the board of 
Blackmer Pump 
Co. He is E. J. 
Gallmeyer, well 
known in the 
equipment indus- 
try for his many 
years with the 
Bowser Co. as 
territorial man- 
ager and more 
particularly for 
his long associa- 
tion with the Wayne Pump Co. as 
vice president and director of sales. 
Upon his retirement in 1949 he re- 
tained his officer and board status 
with that company until it merged 
with Martin and Schwartz this year. 
In addition to his board duties for 
Blackmer, Mr. Gallmeyer has under- 
taken the position of management 
consultant of marketing for the firm. 


Mr. Gallmeyer 


Robert F. Wood has retired as pub- 
lic relations director of the Autocar 
Co. and has been succeeded by Thom- 
as J. Delaney. Mr. Wood was adver- 
tising manager for the company for 
almost 30 years. 

Mr. Delaney was affiliated with 
the International Harvester Co. before 
joining Autocar in 1935 as a sales- 
man. He became supervisor of man- 
ufacturing research in the Philadel- 
phia factory in 1945, the position he 
held until his present appointment to 
direct the firm’s public relations. 


* a > 


The Rheem Mfg. Co. has appointed 
C. E. (Gene) Root regional manager 
of West Coast container sales. Mr. 
Root has been serving this territory 
for the company for the past 10 years 
as district sales manager in San Fran- 


RE-ENGINEERED basic tank units of each Sharps- 

ville model and capacity are fabricated by mass 
production methods. To these standard tanks are 
then added whatever cabinets, skirting or other fea- 
tures you require. Therefore, you can see that the 
finished cost would be reasonable. Sharpsville Truck 
Tanks embody highest grade materials, sound engi- 
neering and quality construction. Sharpsville’s ex- 
clusive “Funnel Drain” provides complete drainage 
of compartments at any angle. Whatever your needs, 
you can count on dependability, serviceability and 
appearance in a Shorpsville Pre-Engineered Truck 
Tank. Write today for literature and complete details. 


Sharpsville—a prominent name in 
Storage Tanks, Pressure Vessels, 


cisco in which capacity he was in 
charge of Rheem ordnance procure- 
ment for the Pacific Coast. 


om * * 


Administrative appointments at 
Trailmobile, Inc., effective July 1, are 
as follows: 


Joseph O. Young becomes general 
operations manager. Joining the com- 
pany in 1931 as salesman he rose 
through sales positions to manage 
the Cleveland branch in 1941 and later 
became general branch sales man- 
ager. 

Stee! Plate Construction. Harry E. Eyler becomes general 
sales manager. Previously director 
of the firm’s west central sales, he 


S od A R p S V | L .: E sof ea Aetiom transportation indus- 
STEEL FABRICATORS, Inc. | 22 eae 


Dayton Pump & Mfg. Co.’s entire 
Rapidayton line will be represented 
by John Gray in Illinois, parts of 
Iowa, Indiana and Wisconsin. 





ALSO BUILDERS OF STORAGE TANKS AND PRESSURE VESSELS 
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Advertising and 
sales promotion 
at Worthington 
Corp. will be 
headed by M. E. 

Ziegcenhagen. 
W orth ington’s 
new promotion 
manager comes 
from the General 
Electric Corp., a 
firm he has been 
affiliated with 
since his gradu- 
ation from the 
University of North Dakota in 1937. 

Worthington has moved Paul J. 
Foley from Milwaukee, where he was 
branch manager, to Kansas City 
where he will have the same position. 
Mr. Foley is a graduate of North- 
eastern University. He succeeds W. 
R. Kennedy who will act as Mr. 
Foley’s consultant. 

William F. Fine takes over man- 
agement of the Milwaukee office. He 
has served in both engineering and 
sales capacities for the firm and has 
his degree in industrial engineering 
from Lehigh University. 


Major changes in the industrial di- 
vision of the Minneapolis-Honeywell 
Regulator Co. which were announced 
this summer are as follows: 

George Gilliam is sales manager 
of all products relative to engines 
and test facilities and is located in 
the Philadelphia office. 

C. J. Smolinske is sales manager 
for pyrometer supplies with head- 
quarters in Philadelphia. 

Robert M. Woodside is branch in- 
dustrial manager at Cleveland, John 
O. Paull heads the Los Angeles in- 
dustrial branch, and Lee Alpin is in 
San Francisco as industrial branch 
director. 

In a move to give industrial field 
men more responsibility the company 
has named seven new regional indus- 
trial sales managers as follows: 

Jack E. MacConville is located in 
Atlanta for the Southeast, Alfred J. 
McCullough in Cleveland for the Cen- 
tral, Howard L. Marston in Minne- 
apolis for the Northwest, Robert L. 
Mallory in Dallas for the Southwest, 
Robert B. Grant in Los Angeles for 
the Pacific and Mountain region, and 
Lester W. Williams in Portland for 
the Pacific Northwest. 

Eastern and Mid-Atlantic director 
John A. Robinson’s appointment had 
been previously announced. 

+ ” * 


James H. Binger has been elected 
vice president of Minneapolis-Honey- 
well. He has been vice president and 
general manager of the company’s 
Belfield Valve division in Philadelphia. 
The new job will take him to the 
company’s executive offices in Minne- 
apolis. 
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John F. Powers has moved to the 
Newark sales office of Chiksan Co. 
He had worked formerly as sales 
engineer with the Manne-Knowlton 
Insulation Co. and as sales representa- 
tive with the H. O. Canfield Co. 


” * * 


The Bastian-Blessing Co. has 
moved William H. Harper to Cleve- 
land as RegO district sales manager 
covering the north central territory. 
Previously associated with the LP- 
gas industry and with equipment 
manufacturers, he recently adminis- 


Speaking of... 
Lengthening the 
Life of Hose 


What nylon did for 
stocking life, Super-Grip 


did for rubber hose . . . longer 


tered ‘the office of the Tank Section 
of the National Production Authority. 


A Texas veteran, E. L. Mitchell, 
will be Southwest district manager 
for the Davey Compressor Co, in 
charge of company operations in Tex- 
as, Louisiana, Arkansas, and ‘Okla- 
homa. A graduate of Oklahoma A. & 
M., Mr. Mitchell was formerly affili- 
ated with the Fred Berryhill Equip- 
ment Co., the Lott-Nichols Machinery 
Co. and the Tri-State Equipment Co., 
all Texas firms. 


life regardless of heavy-duty wear. 


The 3-piece Super-Grip effectively binds the hose 
firmly but so-so-gently over a broad area. Mere 
tightening of the sleeve contracts the flat spiral 
grip, locking the hose in a vise-like grip that defies 


leakage. 


For longer hose life, use Super-Grip, with the 
smooth metal fingers that never let go. 


Write for catalog and prices today. 


THE INTERNATIONAL METAL HOSE CO. 


A DIVISION OF THE GABRIEL CO. 
CLEVELAND 3, OHIO 
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Eureka Williams Corp., Williams 
Oil-O-Matic division, has named W. 
C. Barrett as field sales manager of 
the eastern area replacing H. H. 
Falkingham who has retired. Mr. Bar- 
rett has served the company as field 
sales representative in Cennecticut 
and Massachusetts, and most recently 
as special representative for unit 
sales in the eastern area. His head- 
quarters will be New York City. 


Also promoted in the company were 
R. L. Holmberg to Oil-O-Matic field 
sales representative in the Chicago 
area, and M. H. Norton to supervisor 
of dealer relations. 


* - + 


Richard M. Bode has been named 
to head the marketing of a new line 
of forged steel valves in the valves 
and fittings division of the Ladish 
Co. Mr. Bode was vice president and 
sales manager of the Tri-Clover Ma- 
chine Co. before joining Ladish. 


* * * 


The board of directors of the John- 
ston Pump Co. met in Pasadena, 
Calif., on May 21 to name Thomas 
W. Simmons, Jr. president and gen- 
eral manager. Mr. Simmons was for- 
merly vice president and general man- 
ager of the company. 


Woodrow Stingley joined the Los 
Angeles sales department of the Vik- 
ing Pump Co. July 16. The appoint- 
ment moved Mr. Stingley to the coast 
from the Cedar Falls, Iowa, factory 
where he headed the order and sched- 
uling department. 


* * * 


Robert D. Brown has been named 
sales manager for systems products 
operations and Walter L. Cornwell 
has been named sales manager of 
photo records and television in the 
main office of Remington Rand Inc. 
in New York City. 


7 + * 


At the annual May meeting of the 
American Society of Lubrication En- 
gineers, W. P. Youngclaus, Jr. was 
named administrative secretary. Mr. 
Youngelaus was formerly a regional 
manager of the Alemite division for 
Stewart-Warner Corp. 


* * * 


Cappel, MacDonald & Co. has re- 
cently appointed Harold H. Heisler 
to the newly created vice-presidency 
in charge of merchandising with head- 
quarters in Chicago. Mr. Heisler’s 
job with the incentive firm is that 
of intensifying services to clients and 
expanding contacts with suppliers of 


XCEL-SO 


Combination 
SEPARATOR-FILTER-AIR ELIMINATOR 


FOR REMOVAL OF BULK QUANTITIES 


OF WATER, 


SCALE, 


ROUGE AND AIR- 


SEND FOR DESCRIPTIVE 


BULLETIN FEQ-51 


..from Refinery or Gasoline Plant Process Streams, Pipe Lines, Tank 
Car Loading, Marine Refueling, Truck Loading Racks, Airport Re- 
fueling Trucks, and Airport Refueling Systems 


Wherever gasoline or light oils may be contaminated by water 


scale, muck, or air 


clean, dry fuel 


EXCEL-SO can be depended upon to deliver 


WARNER LEWIS COMPANY 
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the awards won by salesmen, truck 
drivers, etc. Mr. Heisler is a veteran 
of 16 years in the merchandise in- 
centive field as vice president of Bel- 
nap & Thompson. 


Mr. Sladek Mr. Edlund 

Two sales appointments were an- 
nounced at Butler Mfg. Co. this past 
month. 

W. A. Sladek became sales man- 
ager of truck and trailer tank equip- 
ment throughout the eastern, south- 
western, and midwestern areas. Mr. 
Sladek has been with Butler since 
1947 and prior to that spent 22 years 
in steel manufacture in both sales 
and engineering capacities, Since 
joining Butler as sales representative 
he has served as advertising and sales 
promotion manager and, until his 
present appointment, as sales super- 
visor. 

A newcomer to Butler, Harold A. 
Edlund, is brought in as assistant 
to the general sales manager. Mr. 
Edlund had been with the Arco Paint 
Co., Ansco, and Cannon Mills, Inc. 
where he was vice president and sales 
manager. Both men will be located 
in the company’s Kansas City offices. 


* * * 


General Controls has made a new 
alignment of administrative responsi- 
bility in its sales department. Fred 
Weldon, formerly regional manager 
for the eastern division, has been 
named sales manager of the company 
with additional duties of responsibil- 
ity for management of the new Sko- 
kie, Ill., factory near Chicago. Wil- 
liam L. Kell, assistant sales manager, 
has been additionally assigned as 
manager of heating controls division. 

In another move General has ap- 
pointed Russell Strongman as man- 
ager of the company’s branch office 
in New York City. He formerly was 
manager of a subsidiary company, 
Automatic Controls Co. in Massachu- 
Setts. He also will supervise the 
Newark, N. J., warehouse and branch 
office operation. 


” * * 


Ralph M. Watson has been named 
director of research for Worthington 
Corp., replacing Paul Diserens who 
has retired after 43 years with the 
company. 
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NEWS OF MANUFACTURERS 


Du Pont Celebrates 150 Years 


The Du Pont Company begins the 
celebration of its 150th anniversary 
with ceremonies at the site of the 
company’s first mills at Wilmington, 
Dela., July 18. 


An audience of about 7,000, mostly 
active and retired Du Pont employes 
and members of the Du Pont family, 
is expected to be on hand. Employes 
have been selected to represent each 
of the company’s 71 plants and many 
of its laboratories and sales offices. 
They will come from 25 states. In 
addition, thousands of men and 
women at the company’s plants, labo- 
ratories and sales offices will hold 
their own celebrations and hear the 
program, which will be broadcast over 
the NBC radio network from 3 to 
4 p.m. (EDT). 


Materials Handlers Aid Schools 


The 78 major manufacturers of ma- 
terials handling equipment, acting 
through their trade association, the 
Materials Handling Institute, and the 
nation’s 3,000 professional material 
handling engineers, who are members 
of the American Material Handling 
Society, have joined with leaders in 
the field of engineering education to 
form an autonomous College-Industry 
Committee on Materials Handling 
Education. 

Objectives include helping colleges 
and other study groups obtain good 
material for courses on material han- 
dling and to otherwise stimulate more 
teaching of the subject in colleges 
and universities. 


New American Can Plant 


American Can Co.’s new plant at 
Harrisburg, Pa., is under construc- 
tion. This is the 56th facility in the 
company’s list of plants. The new 
plant will consist of three connected 
buildings providing a manufacturing 
and storage area, housing for a cafe- 
teria, locker rooms and other modern 
facilities for employes, and general 
offices. Altogether the total floor area 
will be about 275,000 sq. ft. The plant 
is designed to permit expansion of 
production areas at any future time. 
Completion is expected by mid-1953. 


Worthington to Exhibit 


Rotary and centrifugal pumps will 
be exhibited by Worthington Corp. 
at the 24th annual conference and 
exhibit of the oil and gas power di- 
vision of the American Society of 
Mechanical Engineers. Exhibit will 
be held at Hotel Statler, Buffalo, 
ee 
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Pallet for Drums 


A special pallet is said to have in- 
creased storage capacity of an out- 
side drum storage area by 100% 
by making it possible to fork truck 
the drums and stack them four-high 
in the yard. The pallet was developed 
by materials handling engineers at 
the East Pittsburgh Westinghouse 
plant. The Baker-Raulang Co., who 
reported the development of the pal- 
let, says that it is large enough to 
carry four drums at one time. The 
pallets are built with narrow wood 
stringers running lengthwise to keep 
the drums securely in place. As 
drums are unloaded from boxcars, 


they are rolled onto these pallets 
and taken by fork truck to storage. 


Brunner Opens Warehouses | 


Brunner Manufacturing Co., Utica, 
N. Y., has opened three warehouses— 
one at Pittsburgh and two at Los 
Angeles. Parts Warehouse, Inc., 424 
N. Craig St., Pittsburgh, will service 
a tri-state area about that city. The 
Franklin G. Slagel Co., 3520 Council 
St., Los Angeles, will warehouse and 
handle sales for Brunner in the 
states of Arizona, Utah, Nevada, 
Idaho, Oregon and Washington. Also 
in Los Angeles, The Cal-Neva Equip- 
ment Co., 1601 East Olympic Boule- 
vard, will warehouse the company’s 
air equipment and sell in California 
state only. 

The company has appointed three 
new district representatives: Edward 
R. Briggs, at Pittsburgh; A. G. Zum- 
brun, Jr., at Denver; and W. G. Wass- 
mandorf in Detroit. 


Opaco Names Representative 


The Opaco Co., Chicago, has ap- 
pointed Dawn Associates, 3263-9 In- 
dependence Ave., South Gate, Calif., 
as its Pacific Coast Division which 
will handle the territory of California, 
Oregon, Washington, Utah, Idaho, 
and Arizona. 


Gasair Corp. Purchased 


Pacific Gas Corp., LP-gas system 
engineers, has bought controlling in- 
terest in the Gasair Corp. E. E. Haw- 
ley, vice president of Pacific Gas, 
has been named head of Gasair. Pa- 
cific Gas has offices in New York, 
Chicago, San Francisco and Houston. 
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Testing Extinguishing Equipment on Tank Truck 
ates - ) 









A TANK TRUCK is set afire by dousing it with gasoline but 15 seconds later a few 

whisps of smoke are all that remain. Walter Kidde made the demonstration with its 

20-Ib. dry chemical fire extinguishers. Scene was the proving ground at Belleville, 

N. J., before an audience of 1,000 safety engineers, firemen, and insurance underwriters’ 
representatives 





Porcelain Enamel Group Moves 


The Porcelain Enamel Institute 
moved on July 1 to new and larger 
quarters at Dupont Circle Building, 
1346 Connecticut Ave., Washington 
6, D.C. 


New Filter Factory 


Commercial Filters Corp. is mov- 
ing into its new factory in Melrose, 
Mass., during this month. The plant 
consists of three buildings with a 
total area of 135,000 sq. ft. 


Hammond Licenses Vulcan 


The Hammond Iron Works of War- 
ren and Bristol, Pa., has licensed the 
Vulcan Iron & Engineering Co., of 
Winnipeg, Manitoba, Canada, to make 
available all Hammond designs of con- 
servation storage tanks, as well as 
standard API oil storage tanks. Vul- 


can will fabricate and erect tanks of 
Hammond design throughout Canada. 
The company maintains branch offices 
in Toronto, Port Arthur and Edmon- 
ton. 


New Gasket Plant 


A new plant for the manufacture 
of automotive and industrial gaskets, 
packings, washers and seals is under 
construction at Skokie, Ill. for the 
Felt Products Mfg. Co. 


Plant Maintenance Show 


The Plant Maintenance Show will 
be held in Cleveland, Ohio, in 1953, 
on Jan. 19-22. The ’53 show is ex- 
pected to be almost 75% larger than 
it was in 1952 when held in Phila- 
delphia. About 350 companies are 
expected to have exhibits. The Plant 
Maintenance Conference will be con- 
ducted during the first three days of 
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GRAND RAPIDS, MICH. 


the show. Further information can 
be obtained from Clapp & Poliak, 
Inc., 341 Madison Ave., New York 17, 
N. Y. 


General Opens New Office 


General Controls Co. has opened a 
new office in Hartford, Conn., to serve 
its New England sales area. Joe 
Crandley, formerly manager of the 
company’s Baltimore office, has been 
named district manager at Hartford. 
He also will direct the administration 
of the company’s Massachusetts sub- 
sidiary, Automatic Controls Co. 

Frank Murray, sales engineer at 
Automatic Controls is now in charge 
of the Boston office. 


Johns-Manville Plant Expands 


The Johns-Manville plant at Wat- 
son, Calif., for the production of in- 
dustrial insulations, is undergoing ex- 
pansion. Building will be completed 
in early fall of 1953 and will enclose 
about 100,000 sq. ft. of floor space. 


Manufacturers’ Agents 


M. H. McInnis and A. A. Sehon- 
berg, formerly of W. C. Schonberg 
& Associates, have formed an or- 
ganization of manufacturers’ agents 
in Minneapolis, They will cover the 
states of Minnesota, North and South 
Dakota and western Wisconsin. 


American Can Man Dies 


William J. Wardell, 64, vice presi- 
dent and director of American Can 
Co., died recently in New York City 
after a lengthy illness. He had been 
with the company since 1903. 


Oil Equipment Jobbers 
Complete Exhibit Data 


The National Assn. of Oil Equip- 
ment Jobbers has prepared a folder 
giving all pertinent data on the trade 
exhibition of oil marketing equipment 
to be held at the group’s second an- 
nual meeting Oct. 6-8 at Columbus, 
Ohio. 

Only active and associate members 
of the association can exhibit at the 
show. Booth rental is priced at $150 
and all booth areas are of the same 
size. Exhibitors may rent more than 
one booth. 

Booth position will be assigned on 
a first-come-first-serve basis. 

Other details including a layout of 
the booth area, etc., may be obtained 
by writing to the National Assn. of 
Oil Equipment Jobbers, 1402 Hunt 
Building, Tulsa 3, Okla. 
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You're a big step ahead of competition when you 


package petroleum products in Continental's ‘“F” 
style cans. 


, Bright, true colors—masterfully applied by 
Continental lithographers—make your brand 
stand out on the dealer’s shelves. And, of course, 
you can give your products no better protection 


than the sturdy walls of a Continental container. 


CONTINENTAL ALSO MAKES STEEL CONTAINERS THAT 
ARE TOPS FOR SHIPPING CHEMICALS IN BULK 
size and shape to fit your needs: Y-pint, pint, conyaner SUGGESTED USE 


quart, 4-gallon and gallon. Take this first step co rs ei naar oa 


to increased sales, today—check with Continental — Utility Cams 00000 oooeoccecscseesesenes soctiicides 
50 & 65 Pound Flaring pails..................... Soap Powder 
Small Flaring pails......................................Dry Chemicals 


CONTINENTAL © CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 East 42nd Street Now York 17, W. Y. 


These rugged, attractive cans come in every 


for the full story on our “F” style cans. 


EASTERN DIVISION: 100 E. 42nd ST., WEW YORK 17 + CENTRAL DIVISION: 135 SO. LA SALLE $T., CHICAGO 3 + PACIFIC DIVISION: RUSS BUILDING, SAN FRANCISCO 4 
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A © @ Reasons for Being a 


RICHFIELD DISTRIBUTOR 





“101” CAMPAIGN GOING GREAT IN 
EVERY STATE throughout Richfield territory 


IT'S ENRICHED WITH OVER 101 DIFFERENT NOW'S THE TIME TO GET THE FACTS 

HYDROCARBONS for TOP MILEAGE to save - Richfield offers Independent Distributors 
money — that’s what millions of car own- “big company” aggressive advertising 
ers are reading in big, eye-catching news- = support and expert marketing assistance 
poper ads about Richfield 101 Gasoline. | —without dictation. If you are an Inde- 


Richfield's sensational MILEAGE story is pendent Marketer in an eastern state, get 
switching plenty of new customers to the facts about a Richfield franchise. 
Richfield Products. Phone or write us today. 


RICHFIELD 


OIL CORPORATION OF NEW YORK 


942 FIFTH AVENUE, NEW YORK 36, N. Y. 


Serving the Eastern Seaboard from Maine through the Carolinas 
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Young Jobber 


Mr. Allan 


Harvey Paimer Allan, 29, general 
manager of Allan Distributing Co., 
Port Angeles, Wash., believes that 
a successful jobber is one who likes 
people and is able to think in terms 
of their benefits, who likes the oil 
business and feels at home in all of 
its phases. “In this respect,” he says, 
“I have received a great amount of 
help from my supplier (General Pe- 
troleum) through its Science of Sell- 
ing instruction program.” 

Harvey Allan doesn’t worry about 
competition. His formula—“Keep one 
step ahead of your competitors and 
make them do the worrying!” 

Since 1949 the Allan company has 
doubled its sales of gasoline, and Mr. 
Allan gives most of the credit for 
this increase to the service station 
operators. “Good relationships with 
good dealers always bring results,” 
he claims, - 

A native of Seattle, Wash., this 
young jobber has spent all of his 
business career in oil marketing. He 
worked part time for a service sta- 
tion while attending high school, and 
while a student at the University of 
Washington, he held a full-time ser- 
vice station job. After three years 
with the Air Corps, he went to work 
for his father who was then head 
of the Allan Distributing Co. He 
spent the next four years trucking 
gasoline and fuel oil, and the next 
two years as a salesman and assist- 
ant manager. He has been general 
manager and a partner in the com- 
pany since the death of his father 
a@ year and a half ago. 


Mr. Allan finds time for civic res- 
ponsibilities and is a first vice presi- 
dent of the Chamber of Commerce 
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and a representative to the Senior 
Cnamber of Commerce. 

He is married and the father of 
three boys and a girl who share his 
enthusiasm for his hobby of collecting 
tropical fish—400 of them in all 
shapes, sizes and varieties. 


A. G. Mayfield, 
43 years an oil 
marketer, retired 
July 1 as assist- 
ant general sales 
manager of the 
Richfield Oil 
Corp., Los An- 
geles. 

Mr. Mayfield 
went into the oil 
business in 1909 
with the Pierce 
Oil Corp. After 
10 years, he 
joined Sinclair and was transferred 
to Richfield 18 years later, in 1937, 
when it was reorganized. Since then, 
Mr. Mayfield has been active in its 
marketing growth. 


Mr. Mayfield 


Three changes in the general man- 
ager’s office of Indiana Standard’s 
Chicago sales department, include, 
H. W. King, appointed manager, per- 
sonnel department; J. H. Lind, as- 
sistant manager, personnel depart- 
ment; and Victor Duch, personnel su- 
pervisor. 
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T. E. Horton, formerly division 
manager of Texaco’s Atlanta division, 
has been appointed assistant to the 
manager of the southern territory, 
with offices in Atlanta. . 

C. N. Brooks succeeds Mr. Horton 
as manager of the Atlanta division. 
Mr. Brooks had been division mana- 
ger at Houston since 1938. 

Replacing Mr. Brooks at Houston 
is J. O. Sanders who was formerly 
assistant division manager there. 

Hugh Thompson, Jr., formerly as- 
sistant division manager at Dallas, 
takes Mr. Sanders’ place as assist- 
ant division manager at Houston. 


D. C. Dunaway 
has taken up his 
new duties as a 
director and ex- 
ecutive vice pres- 
ident of the 
Standard Oil Co 
of Brazil. 

Mr. Dunaway 
joined Jersey 
Standard 18 
years ago as an 
attorney and has 
served with the 
company’s affili- 
ates in Argentina, Spain, Portugal, 
and in the Caribbean area, where he 
was president of the Esso Standard 
Oil Co. (Cuba). 

He is a graduate of the University 
of Wisconsin and the Harvard Law 
School. 


Mr. Dunaway 





PETROLEUM OFFICERS are being trained by Tide Water Associated Oil Co., in con- 
nection with the Army’s Quartermaster Petroleum School at Craven Point, Jersey City, 
N. J. Conferring with B. I. Graves (center), director, vice president and chairman 
of Tide Water’s Eastern division operating committee, are the officers, Col. Chao Ching 
Ming, left, a Chinese Nationalist Army transportation officer; and Lt. Col. Harold 


Gorgues, a Quartermaster Corps officer. 


The officers will be trained by Tide Water 


for 11 weeks 
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This Week 
Continental Oil Company 
Salutes ... 


E. E. Mueller 


Seneca Oil Company 
Kansas City, Kansas 


When it comes to business, Ernie Mueller is always on 
the ball. Eighteen years ago he made a strike by choosing 
Conoco products; and ever since he’s been able to pin 
down competition, and nobody has ever called foul. In 
fact, he’s found oil marketing right down his alley. 


P.S. Ernie Mueller is a bowler, and a darned good one. 
For several years he has sponsored a team and is one 
of his own best stars. 


In his spare time, Mr. Mueller is prominent in 
the affairs of the Masonic Order . . . and is well-known 
all over the country as a delegate to Shrine conventions. 
He has held many offices in his local lodge and is now a 
trustee. He is on the Divan of the local Shrine. 


He is also active in civic work—is past president of 
the local Sertoma Club and now serves on the executive 
committee of Sertoma International. He is also a mem- 
ber of the Kansas City, Kansas, Chamber of Commerce. 


Altogether, Mr. Mueller is a very active man. But 
the greater part of his energy is reserved for his busi- 
ness, the Seneca Oil Company. 


Seneca was formed when Mr. Mueller and a former 
“boss” of his got together to establish an independ- 
ent jobbership. In his early years, Ernie had been an 
accountant at the Municipal Light and Water Company. 
When his supervisor there moved to an oil jobbing 
company, he persuaded Mr. Mueller to accompany him. 
In 1930, they set up their own jobbing company. 


For four years they marketed their own brand of 
products. But they discovered that it was too hard to 
distribute an unknown brand. In 1934, they discon- 
tinued their own brand and took on well-known Conoco 
. .. and things have been booming ever since. 





Continental’s multimillion-dollar yearly advertising 
campaigns in national magazines, newspapers, bill- 
boards, farm papers, radio, and television gave them 
entries to businesses they couldn’t even talk to before. 
Dealers found the wide popularity of Conoco, added to 
by the famous Conoco Touraide, brought them many 
new regular customers and a lot of tourists. And the 
widespread experience of Conoco’s entire marketing 
staff was always available if they wanted it. 


Mr. Mueller later bought out his partner and has 
been sole owner of Seneca Oil Company since. But he 
still retains his “‘partnership”’ with Conoco! 


Continental Oil Company is proud to salute E. E. 
Mueller, a man who is always “on the ball’’ in civic, 
fraternal, and business activities. We think his energy 
and widespread interests are typical of the thousands of 
independent jobbers whose integrity and progressive- 
ness have added luster to the entire oil industry. 


And we’d like to be “partners” with more jobbers 
like him. If you are interested in a jobbing contract with 
Continental, why not write to the Continental Oil Com- 
pany office nearest you or to Ponca City, Oklahoma. If 
you are not within reach of Continental’s gasoline 
supply, we should be happy to give you information 
about the possibilities of increasing your profits by 
selling the spectacular “50,000 Miles—No Wear’’ oil, 
Conoco Super, in any of the 48 states. 


Advertisement 
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COMING MEETINGS 


JULY 
Seuth Carolina Ol Jobbers Ea 
Oc 
Hotel, Myrtle Beach, 8. , July > Nees 
A Assn., mid-year 
convention and annual golf tournament, The 
General Oglethorpe Hotel, Savannah, Ga., 


k Place Ho- 


Council, 
tel, Traverse City, Mich., ye :-aue 2. 


AUGUST 
Petroleum Refiners Assn., regional 
Sheraton-Cadiliae Hotei, Dearie. 
of Aut ive Engineers, national West 


Coast meeting, Fairmont Hote 
cisco, Aug. 11-13. I, San Fran- 
Petroieum 


Western 
meeting, 
Aug. 7-8. 





eters Assn. of Texas, an- 
nual convention, Baker Hotel, Mi 
fon ean neral Wells, 


National Congress of P Retailers 
» sixth 
annual session, Carter Hotel, 
yg Rey Cleveland, O., 
Marketers Assn., fall out- 
ing and annual goif tournament, Kenlake 
Hotel, Kentucky Lake, Ky., Aug. 20-2 1. 


SEPTEMBER 


North ©; Oll Jobbers Assn., fall conven- 


tion, Mayview lowin: 


Petroleum dobbers Assn., Inc. 
Fo ya Whitley Hotel, ‘ Se 
5. 


Montgomery, Ala., 


Petroleum Assn., annual fall conven- 
tion, Grand Hotel, Mackinac Island, Mich., 


Sept. 5-6. 
American Society of Lub: 


rication Engineers, 
Symposium on Fundamentals of Friction and 
Lubrication in Engineering, Hote] Sherman, 


on a Sept, 8-11. 

Industry Committee, The Tray- 

more, Atlantic City, Sept. 9-11. — 
of Automotive 


sineers, tractor meet- 
ing, Schroeder Hotel, Milwaukee, Wis., Sept. 


9-11, 

Petroleum Institute, Division of Mar- 
keting, Lubrication Committee, The Tray- 
more, Atlantic City, Sept. 10. 

National Petroleum » 50th annual meeting, 
Traymore Hotel, Atlantic City, Sept. 10-12. 
Desk and Derrick ib, national convention, 
Shamrock Hotel, Houston, pm ong 12-13. 
Ohio Petroleum Marketers Assn., Inc., fall 
conference and golf tournament, Commodore 
Perry Hotel, Toledo, Ohio, Sept. 16-17, 
Canadian Oil Industry TBA convention, Royal 
York Hotel, Toronto, Ontario, Sept. 25. 
Western Petroleum Refiners " Assn., regional 
meeting, Rocky Mountain Area, Henning 
_ Hotel, , Casper, Wyo., Sept. 25-26. 
Ol © 5th annual 


s Assn., 
meeting, Edgewater Beach Hotel, Chicago, 
Ih., Sept. 25-26. 

State Petroleum Assn., Lake Placid 
Club, Lake Placid, N. Y., Sept. 29-Oct. 1. 


OOTOBER 
National Dixie Distributors, Statler Hotel, St. 
Léuis, Oct. 3-4. 
National Assn. of Oil Equipment Jobbers, sec- 
ond annual meeting, The Neil House, Colum- 
bus, Ohio, Oct. 6-8. 
Indiana Ind dent 








P Assn,, Severin 
Hotel, Indianapolis, Ind., Oct. 8-9. 
fornia Natural Gasoline Assn., Ambassador 
Hotel, Los Angeles, Oct. 9-10. 

American Petroleum Credit Assn., La Salle 
Hotel, Chicago, Oct. 12-15. 

ou Progress ‘eek, Oct. 12-18. 

Ol] Men’s Assn., 
Alex Johnson Hotel, Rapid City, 8. D., 
Oct. 20-21. 

National Safety Council, 40th National Safety 
Congress and Exposition, Conrad Hilton Ho- 
tel, Chicago, Oct, 20-24. 

of Automotive Engineers, national 
transportation meeting, Hotel William Penn, 
Pittsburgh, Oct. 22-24. 
Assn. of American Battery 
ouse, Chicago, Oct. 23-25. 
P Assn. of America, an- 
nual meeting, Skirvin Hotel, Oklahoma City, 
Okla., Oct. 24-25. 


NOVEMBER 
Society of Automotive 


of ive 
and lubricants meeting, Mayo Hotel, Tulsa, 
Nov. 6-7. 
National Oil Jobbers Council, annual meeting, 
Congress Hotel, Chicago, Nov. 8-10. 
Om Industry 


lormation COonumittee, Conrad 

Hilton Hotel, Chicago, Nov. 8-13. 
American Petrojeam institute, annual meeting, 
Conrad Hilton Hotel 
Chicago, Nov. 10-13. 


Diesel engine 


Palmer House, 
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DALLAS DESK AND DERRICK CLUB elects new officers. 


Left to right, standing, 


Mary Ellen Shields, Sun Oil, vice president; Dot Wade, J. L. Hamon Co., recording 

secretary; Doris Whiteside, Texas Mid-Continent Oil and Gas Assn., Ist vice presi- 

dent; (seated) Martha Hughes, Republic Natural Gas Co., treasurer; Martha Binford, 

Seaboard Oil of Delaware, president; and Carolyn Roberts, Jack Frost Co., correspond- 
ing secretary 


New executive 
secretary of the 
Burning Oil Dis- 
tributors Assn. 
(Chicago), is Lee 
R. Wolfe, who as- 
sumed his new 
position July 1. 
Mr. Wolfe was 
associated for the 
past seven years 
with the Illinois 
Manufactur- 
ers Assn., where 
he directed the 
Social Security Department and was 
active in the legislative public rela- 
tions programs of the association. 
Prior to that he was training di- 
rector in several plants of Chrysler 
Corp., city manager of Kenosha, Wis., 
and practiced law in that state. 
Mr. Wolfe will maintain his head- 
quarters at the Sheraton Hotel, 505 
North Michigan Avenue, Chicago. 


* > * 


C. E. Povolock has been appointed 
zone manager for Ohio Oil at Terre 
Haute, Ind., and will head the sales 
staff for Marathon petroleum prod- 
ucts in nine Indiana counties. 

Mr. Povolock has been with Ohio 
Oil since 1930 and, prior to this ap- 
pointment, was Indiana district real 
estate representative. 

* . . 


Effron Fuel Oil Co., Poughkeepsie, 
N. Y., headed by Sidney Effron, is 
celebrating its 50th year. 
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ABOUT OIL PEOPLE 





DETROIT OIL MEN—Participating in a golf tournament sponsored by the Detroit Oil Men’s Club are, left to right, Reuben Axel- 
rod, Auto City Oil; Henry George, Cities Service; Bud Fenner, Ashland Oil; Kell Graham, Graham Oil; Del Johnson, Freedom-Val- 


Ross C. Shannon, district manager 
of Socony-Vacuum’s St. Louis dis- 
trict, made the commencement ad- 
dress at the Casper Jr. College gradu- 
ation last month, 


voline; and Bob Trepeck, Auto City Oil 


A. R. Himmelrich, head of Inland 
Oil Co., Baltimore, has started con- 
struction of a new two-story office 
building and is increasing barrelling 
space at the plant. 


NEW OFFICERS of the South Carolina Petroleum Industries Committee are, left to 

right, seated; J. T. Melton, executive secretary; J. L. Hiller Jr., Esso Standard; chairman; 

R. K. Cowhig, vice chairman, Shell. Standing, Dan. L. Drescher, committee member, 

Arkansas Fuel Oil; R. M. Morris, committee member, Pure Oil; and L. L. Trego, 
committee member, Sinclair Refining 





L. H. Nuland has been appointed 
shareholders representative in Aus- 
tralia and New Zealand for the Cal- 
tex companies, 

Mr; Nuland was appointed manag- 
ing director of Caltex Oil in New 
Zealand in 1934 and of Caltex Oil 
in Africa in 1936. During World 
War II he served with Petroleum Ad- 
ministration for War as liaison of- 
ficer between PAW and the state 
department. 

Since the war Mr. Nuland’s duties 
with Caltex have taken him to Tur- 
key, Egypt, Greece and other Euro- 
pean countries. 

* ” * 


William F. Walsh, sales promotion 
expert with Esso Standard for six 
years before and after World War 
II, has been appointed eastern sales 
manager of the Wynn Oil Co. (Azusa, 
Calif.) with offices in New York. Mr. 
Walsh _is a son of the late W. F. 
Walsh, Esso Standard board direc- 
tor for 30 years (director of rail- 
road sales). 

Prior to joining the Wynn Oil Co., 
Mr. Walsh was an account executive 
with Buchanan & Co. 

* . * 

William J. Kernaghan has retired 
as real estate manager for Pan-Am 
Southern after 26 years with the com- 
pany. 

Succeeding Mr. Kernaghan is 
Thomas N. Lennox, who has been 
Mr. Kernaghan’s assistant for more 
than two years. 
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Flying Red Horse FIRSTS” 


Catalytic Cracking ‘ae TTC 
Secret of today's improved car a ’ y , Refining 


engine design and perform- 








In 1943 the first 
commercial Thermofor 


ance is the super-high-power 
gasoline ingredients made 


available through catalytic Catalytic Cracking unit 


. . _ , 
cracking. Socony-Vacuum built using a continuous 


the first commercial “cat crack- catalytic process 
er" in 19361 : went into production 
Created by Flying Red 


Horse research, this 








TCC process made 
possible greater quan 
tities of high octone 





stocks and even better 
gasolines! 











New Reforming 
Process 


TCR — Thermal Catalytic 
Reforming Process —latest 
in catalytic processing — 
produces highest-quality 
blending stocks from low- 
quality material .. . as- 





suring continued Flying 
Red Horse leadership! 





Bead Catalyst 


Heart of Socony-Vacuum catalytic 
refining is this bead catalyst which 
causes heavy oi! molecules to 
“crack"’ and re-form into high- 
quality gasoline stocks. This “magic 
bead” catalyst is another Flying 
Red Horse “‘first’'! 








SOCONY-VACUUM OIL COMPANY, INC. 
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Socony-Vacuum maintains many other conveniently located service offices to give you close and fast cooperation 








The Finttt Leather 


...f0r maintained accuracy 


The finest calfskin in the entire world is found within the four-piston 
meter used in Gilbarco gasoline pumps... leather so perfect that 
only one tanner in America provides it. That's why Gilbarco 
wear-proof piston leathers give you split-drop accuracy for long, 
additional years. The heavy-duty construction . . . the careful 
workmanship . . . that go into every Gilbarco pump guarantee extra 
trouble-free service. A Gilbarco pump is your first choice to last. 








Gilbert & Barker 
Manufacturing Company 
West Springfield, Mass. 
Toronto, Canada 





